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^}ew  Business  Optimism  Is  Being  Felt 
in  Advertising  Agency  Offices 

i^ditor  &  Publisher  Survey  Brings  Widespread  Reports  of  Reviving  Activity  Among  Clients,  With  Some 
"ampaigns  Already  Released  as  Result  of  Changed  Attitude — Small  Advertisers  Returning  To  Print 


HE  new  spirit  of  business  optimism 
is  beins  translated  into  definite 
vertisitii;  campaigns, 
in  some  instances  schedules  prepared 
,nths  ago  and  postponed  again  and 
ain  are  now  being  released. 

In  others,  small  advertisers  who 
opped  out  of  sight  a  year  ago  are  re- 
rning  to  print. 

More  cautious  corporations,  fearful 
"missing  the  boat,”  are  tentatively 
reparing  campaigns  to  be  launched  on 
(irt  notice  if  another  month  passes 
itlioiit  a  business  storm. 

And  of  course  the  concerns  that  have 
ready  shown  their  ability  to  use  adver- 
ing  profitably  in  difficult  circum- 
inrcs  are  going  ahead  with  their  plans 
r  the  Fall. 

These  points  stand  out  in  statements 
the  heads  of  large  and  medium-sized 
vertising  agencies  throughout  the 
luntry,  written  in  response  to  an  in- 
iry  by  Editor  &  Publisher  in  regard 
this  Fall’s  advertising  volume. 

Not  every  statement  was  optimistic, 
few  of  the  agency  men  declined  to 
mment  because  they  could  see  no  en- 
uraging  factors,  and  of  course  it  must 
presumed  that  some  who  failed  to 
ply  were  moved  by  the  same  reason, 
ne  agency  president  related  that  busi- 
ss  men,  although  willing  to  talk  about 
vertising,  had  been  putting  off  de- 
ons  "until  after  Labor  Day,”  and 
t  now,  with  Labor  Day  at  hand,  they 
ere  talking  of  deciding  “after  election.” 
On  the  other  hand,  some  of  the  state- 
ents  told  of  advertisers  who  had  al- 
ady  opened  up  their  drives  for  busi- 
s>,  and  proved  to  themselves  that 
esent  conditions  could  be  met  suc- 
ifully. 

.Although  generalization  is  difficult, 
e  gets  the  impression,  in  reading  the 
tters  from  agency  presidents,  that  the 
rger  the  client,  the  more  cautiously  he 
lyes.  Many  of  the  comments  warned 
ainst  expecting  a  sudden  large  in- 
tase  in  linage,  although  Ralph  H. 
nes,  president  of  the  Ralph  H.  Jones 
mpany,  with  offices  in  Cincinnati, 
ew  York,  and  Hartford,  crxilly  pre- 
cted  an  improvement  of  “almost  50 
r  cent"  in  advertsing  volume  this  fall 
d  winter —  a  percentage  which,  if 
plid  to  newspaper  advertising,  would 
t  linage  back  where  it  was  in  its  best 
rs. 

Even  among  those  advertising  men 
ho  hestitaed  to  commit  themselves  in 
im.  there  seemed  in  general  to  be  an 
itude  of  relief  that  “the  panicky  feel- 
;  has  disappeared.” 

From  one  of  the  largest  agencies, 
™  a  statement  that  not  for  another 
inth  could  a  definite  comment  be 
ren  for  quotation,  but  that ;  “Things 
look  as  though  they  were  going  to 
igood  deal  better  this  Fall.  We  have 
new  business  coming  in,  and  our 
d  accounts  are  indicating  renewed 
ttvity." 

Another  agency  chief  who  did  not 
'M  to  be  quoted  said:  “We  haven’t 
y  evidence  of  new  business  for  the 

tdl,  bat  undoubtedly  the  feeling  is 
*  better  and  talks  about  cancella- 
>  have  stopped.  We  feel  confident 
*  if  improvement  continues  the 
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schedules  for  next  year  will  show  a  already  hoping  it  sees — an  encouraging 
marked  improvement.”  future  ahead,  with  better  basic  economic 

.Still  another,  pointing  out  that  adver-  conditions,  it  will  start  a  gradual,  sane 
tisers  are  exceedingly  cautious  and  are  increase  in  advertising  expenditures, 
releasing  copy  piecemeal,  went  on;  “We  look  for  a  considerable  improve- 
“There  is  of  course  a  great  deal  of  inent  in  the  appropriations  from  our 
discussion  going  on  with  clients  con-  clients  in  1933.” 

cerning  new  uses  for  advertising  space  While  admitting  that  improvement 

WHY  SOME  AGENCY  MEN  ARE  CHEERFUL 

ii'THE  appropriations  for  the  fall  will  run  about  as  originally  planned.  .  .  . 

■-  We  look  for  a  considerable  iniprovenieiU  in  the  appropriations  from 
our  clients  in  1933.” — H.  K.  McCann,  president,  McCann-Erickson,  Inc., 
New  York. 

“Never  better  for  those  who  are  set  to  go.” — F.  B.  Ryan,  president, 
Ruthrauff  &  Ryan,  Inc.,  New  York. 

“I  would  estimate  that  advertising  volume  this  fall  and  winter  will  show 
an  improvement  of  almost  50  per  cent.” — Ralph  H.  Jones,  president,  Ralph 
H.  Jones  Company,  Cincinnati. 

“A  number  of  our  clients,  and  others  with  whom  we  have  been  in  con¬ 
tact,  feel  that  the  physical  upturn  will  show  a  lag  of  about  60  days  behind 
the  psychological  upturn,  and  that  the  bottom  of  physical  volume  will  have 
occurred  during  this  interim.  .  .  .  One  of  our  clients  passed  the  bottom 
of  his  volume  curve  some  60  days  ago.  .  .  .  Newspapers  will  get  the 

increase  in  advertising  long  before  other  media.” — Wm.  D.  Mejunkin, 
president  Mejunkin  Advertising  Company,  Chicago. 

“Within  the  past  30  days  we  have  had  okays  on  fall  advertising  appropria¬ 
tions  which  a  few  months  ago  looked  absolutely  impossible.  Without  ex¬ 
ception  every  one  of  our  clients  is  feeling  more  optimistic  about  the 
future.” — Alexander  Slavilt,  president  Fertig,  Slavitt  &  Gaffney,  Inc.,  New 
York. 

“Many  of  our  clients  are  planning  energetic  fall  campaigns.  We  notice 
a  hopeful,  kinetic  tone  throughout  all  our  contact.” — F.  G.  Cramer,  president 
Cranier-Krasselt  Company,  Milwaukee. 

“A  number  of  schedules  that  have  been  held  up  since  last  spring  were 
released  for  September  publication.  While  the  size  of  these  schedules  is 
rather  small,  yet  they  do  indicate  that  there  is  a  derided  feeling  of  opti¬ 
mism  prevailing  among  manufacturers.” — A.  O.  Hurja,  president  Hurja- 
Johnson,  Huwen,  liic.,  Chicago. 


as  well  as  more  effective  use  of  space, 
but  up  to  the  present  time  advertisers 
are  very  hesitant  about  making  expen¬ 
ditures.  I  do  believe,  however,  that  you 
will  find  the  more  courageous  adver¬ 
tisers  stepping  out  in  the  next  few 
weeks,  although  it  is  impossible  to  pre¬ 
dict  what  the  volume  will  be.” 

H.  K.  McCann,  president  of  McCann- 
Erickson,  Inc.,  New  York,  which  num¬ 
bers  among  its  clients  some  of  the  na¬ 
tion’s  largest  corporations,  said: 

“There  has  been  very  little  change 
in  appropriations  during  1932.  The 
schedules  were  set  either  late  in  ’31  or 
or  early  in  ’32,  and  have  been  for  the 
most  part  maintained.  Such  cancella¬ 
tions  or  additions  as  have  been  made 
are  not  significant  of  any  general  trends, 
in  my  judgment.  The  appropriations 
for  the  fall  will  run  about  as  originally 
planned. 

“In  my  opinion  1933  plans  will  be 
decided  upon  earlier  this  year  than  last 
— but  still  not  as  early  as  in  years  when 
business  and  the  prospects  for  business 
were  better. 

"Advertising  during  the  past  two 
years  has,  in  far  too  many  cases,  been 
cut  below  the  limit  of  its  efficiency. 
Business  men  know  this  quite  as  well  as 
the  agencies  and  publishers  do.  No 
further  downward  trends  are  possible, 
and  I  am  confident  that  as  soon  as 
business  management  can  see — as  it  is 


thus  far  has  been  more  psychological 
than  material.  Wm.  D.  Mejunkin,  presi¬ 
dent  of  the  Mejunkin  .Advertising  Com¬ 
pany,  Chicago,  pointed  out  that;  “This 
mental  improvement  is  both  a  desirable 
and  a  healthful  prelude.  One  who  has 
been  long  sick  ought  to  feel  mentally 
better  bdfore  he  begins  to  work.  A 
mentally  sick  patient  is  a  handicap  both 
to  himself  and  to  his  job. 

“A  number  of  our  clients  and  others 
with  whom  we  have  been  in  contact.” 
.Mr.  Mejunkin  went  on,  “feel  that  the 
physical  upturn  will  show  a  lag  of 
about  sixty  days  behind  the  psychologi¬ 
cal  upturn,  and  that  the  bottom  of  physi¬ 
cal  volume  will  have  occurred  during 
this  interim. 

“There  are,  of  course,  already  some 
instances  of  actual  business  improve¬ 
ment.  One  of  our  clients  passed  the 
bottom  of  his  volume  curve  some  sixty 
days  ago.  They  have  taken  on  1,200 
additional  employes;  are  between  600.- 
000  and  700,000  boxes  (each  of  100 
units)  behind  orders;  are  working  22i 
hours  a  day,  seven  days  a  week. 

“Our  client  found  the  public  refused 
any  longer  to  come  to  him  with  a 
nickel.  So  he  reduced  his  product  sizes 
to  units  he  can  sell  at  a  penny,  and 
went  to  the  public.  Now  he  can’t  keep 
up  with  the  demand.  .  .  , 

“I  do  expect  an  increase  in  newspaper 
advertising  this  Fall.  Those  who  are 


waiting  will  see  evidence  of  a  rise  in 
business  and  will  rush  to  climb  aboard 
— having  contributed  little  or  nothing  to 
the  upward  motive  power.  If  the  ele¬ 
vator  does  not  carry  business  volume 
high  it  will  be  because  too  few  will 
have  earned  the  right  to  ride  by  tbeir 
failure  to  supply  the  lifting  energy. 

“Newspapers  will  get  the  increase  in 
advertising  long  before  other  media. 
Instantly  available,  they  can  carry  to¬ 
morrow  the  message  prepared  today. 
Flexible,  we  can  immediately  expand 
a  program  in  any  newspaper,  and  can 
expand  the  number  of  newspapers  to 
cover  any  desired  market.  Selective, 
we  can  advertise  exactly  where  our 
product  is  distributed.  Responsive,  we 
can  know  tomorrow  the  effects  of  to¬ 
day’s  effort  and  determine  what  to  do. 

“I  believe  there  will  be  a  Fall  up¬ 
turn  in  business ;  how  permanent  is 
anyone’s  guess ;  I  expect  a  Fall  in¬ 
crease  in  advertising ;  that  newspapers 
will  be  the  first  to  see  the  gain;  that 
they  will  get  most  of  the  increase;  that 
other  publications  will  not  see  a  gain 
for  45  to  60  days  after  the  newspaper 
gain.  But,  as  to  percentages,  I  would 
rather  not  guess.” 

\V.  R.  NIcLain,  president  of  the  Mc¬ 
Lain  Organization,  Philadelphia,  com¬ 
mented  that  “.Already  there  are  signs 
that  manufacturers  are  ready  to  go 
ahead  as  soon  as  Fall  conditions  war¬ 
rant.”  In  support,  he  cited : 

“One  or  two  of  our  clients  have  re¬ 
established  business  paper  schedules 
which  had  been  suspended;  another  of 
our  clients  started  an  increased  cam¬ 
paign  in  May,  and  by  the  end  of  July, 
had  more  unfilled  orders  on  the  books 
than  at  any  time  during  the  past 
eighteen  months ;  another  one  is  start¬ 
ing  an  initial  campaign  on  women’s 
underwear  in  September,  using  Vogue 
and  one  or  two  of  the  trade  publica¬ 
tions:  another  one — a  manufacturer  of 
very  high  pressure  steam  boilers — closed 
three  orders  this  week  which  have  been 
hanging  fire  for  sometime. 

“All  of  this  shows  that  there  is  a 
definite  change  in  business  sentiment 
which  should  bring  forth  more  adver¬ 
tising.” 

A  short  but  emphatic  reply  to  the  in¬ 
quiry  about  advertising  conditions  come 
from  F.  B.  Ryan,  president  of  Ruthrauff 
&  Ryan,  Inc.,  New  York:  “Never  bet¬ 
ter  for  those  who  are  set  to  go.” 

Another  brief  comment  was  that  of 
W.  B.  Neuburg,  president  of  P.  K. 
Frowert  Company,  Inc.,  New  York: 
“We  can  state  with  satisfaction  that 
regular  Fall  campaigns,  on  the  whole, 
are  being  released,  with  due  considera¬ 
tion  of  present  conditions  and  of  future 
expectations.” 

Winthrop  Hoyt,  president  of  Charles 
W.  Hoyt  Company,  Inc.,  New  York, 
warned  that  some  appearance  of  busi¬ 
ness  activity  has  been  created  by  the 
placing  of  late  orders  for  Fall  supplies, 
after  wholesale  and  retail  outlets  had 
held  off  later  than  ever  before.  “For 
the  Fall  months  of  1932,”  he  said,  “most 
certainly  there  will  be  the  normal  rise 
in  advertising  volume.  Just  how  it  will 
compare  to  the  1931  volume,  I  must 
confess  that  I  do  not  know.  There  is 
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a  renewed  activity  in  business,  but  not 
enough  in  iny  t)piniun  to  indicate  that 
business  has  turned  the  corner. 

“Advertising  is  not  still  being  cut 
down  or  cut  out,  and  certain  advertising 
has  started  up  again,  but  in  most  in¬ 
stances  with  the  idea  that  they  are  now 
spending  money  which  they  have  saved 
as  a  result  of  inactivity  during  the  past 
year.” 

The  past  two  weeks  have  been  “ver\- 
encouraging  indeed,”  according  to  A.  O. 
Hurja,  president  of  Hurja-Johnson- 
Huwen,  Inc.,  Chicago. 

“A  number  of  schedules  that  have 
been  held  up  since  last  Spring  were  re¬ 
leased  for  September  publication.  While 
the  size  of  these  schedules  is  rather 
small,  yet,  they  do  indicate  that  there 
is  a  decided  feeling  of  optimism  prevail¬ 
ing  among  manufacturers,”  he  went  on. 

“Recently,  we  made  a  test  campaign 
on  an  old  product,  which,  as  such,  had 
lost  its  appeal  to  the  public.  By  creat¬ 
ing  a  new  use  for  the  product,  the  sales¬ 
men  were  able  to  merchandise  the  prop¬ 
osition  to  dealers  very  effectively. 

“In  one  instance,  sixty-two  dealers 
were  called  upon  and  fifty-seven  of  them 
placed  orders. 

“The  test  campaign  in  two  cities  more 
than  paid  for  itself  at  the  very  outset. 

“There  are  two  kinds  of  advertising 
in  our  estimation,  viz. :  force  advertising 
and  strategy  advertising.  The  proper 
use  of  strategy  in  advertising  enables 
the  advertiser  to  get  more  for  his  mon^ 
and  enables  him  to  stretch  the  advertis¬ 
ing  dollar  to  the  very  limit,  and  in 
strategy  advertising  the  newspaper  cer¬ 
tainly  plays  a  most  important  part,  for 
it  is  the  most  flexible  of  all  mediums 
and  can  be  used  to  fit  in  with  any  mer¬ 
chandising,  selling  or  distribution  prop¬ 
osition  in  the  most  effective  manner.” 

Chas.  H.  Eyles,  president  of  the 
Richard  A.  Foley  .\dvertising  .\gency, 
Inc.,  had  this  to  say: 

“I  sincerely  believe  that  the  happen¬ 
ings  of  the  past  month  or  so  have 
served  to  instill  greater  confidence  in 
the  minds  of  manufacturers  and  the 
trade,  and  I  am  sure  this  changed  men¬ 
tal  attitude  will  shortly  reflect  itself  in 
rising  sales  volume  and  increased  use  of 
advertising. 

“We  have  one  client — Luden’s,  Inc., 
manufacturer  of  Luden's  Menthol  Cough 
Drops — who  increased  his  newsi)aper 
advertising  appropriation  over  500  per 
cent  for  the  coming  Fall  and  Winter. 

“Another  client  with  a  trade-marked 
jiroduct  of  somewhat  limited  consumer 
opportunity  is  now  engaged  in  an  in¬ 
troductory  campaign  in  Greater  Xew 
York.  Through  the  use  of  exclusive 
merchandising — supported  by  consider¬ 
able  newspaper  advertising — this  manu¬ 
facturer  is  making  remarkable  headway. 
Xot  only  are  retailers  stocking  the 
product,  which  is  immediately  delivered 
hy  the  detail  salesmen,  but  they  are  pay¬ 
ing  cash  for  whatever  thej  purchase. 

“Another  client  is  shortly  going  to 
introduce  a  new  product  early  in  the 
Fall,  with  an  ambitious  program  for 
territorial  tryout. 

“Our  local  accounts  are  generally 
continuing  on  about  the  same  basis  as 
last  year,  and  several  are  planning  for 
the  introduction  of  new  products  during 
the  Fall,  Winter  and  Spring.” 

Bert  M.  Xussbauni.  president  of 
United  .Advertising  .Agency,  Xew 
York,  expressed  deep  skepticism  of 
prophecies  but  “an  incontinent  faith 
in  the  return  of  prosperity  for  the 
advertising  business — and  that  in  the 
not  too  distant  future. 

“To  me  it  seems  no  more  than 
common  sense,”  he  added,  “that  .Am¬ 
erican  business  will  again  have  to 
lean  heavily  on  advertising  to  build 
consumption  up  to  the  measure  of 
our  productive  capacity.  Just  as  soon 
as  a  manufacturer  believes  he  has  a 
run  for  his  white  alley  he  will  spend 
money  to  market  his  goods — ^by 
means  of  both  direct  selling  and  pro¬ 
motional  activities.  I  honestly  be¬ 
lieve  that  once  he  gets  started  he  will 
use  more  ammunition  than  ever  be¬ 
fore  because  he  has  more  to  gain. 

“There  seems  to  be  signs  that  the 
sky  is  clearing  and  confidence  is  re¬ 
turning.  Whether  advertising  will 


feel  the  effect  of  this  improvement 
by  fall  is  dubious,  but  whenever  it 
comes  I  am  confident  it  will  not  stop 
until  new  highs  are  made  by  publi¬ 
cations  and  agencies  alike.” 

The  Fall  outlook  for  advertising 
volume  “appears  encouraging,”  ac¬ 
cording  to  F.  G.  Cramer,  president 
of  Cramer-Krasselt  Company,  Mil¬ 
waukee.  “This  opinion,”  he  stated, 
“is  based  not  alone  upon  signs  of  re¬ 
newed  advertising  activity  evidenced 
by  many  of  our  seventy  clients,  but 
as  well  by  a  definite  change  in  funda¬ 
mental  attitude  reflected  by  controll¬ 
ing  executives  of  other  companies, 
with  whom  members  of  this  organi¬ 
zation  have  been  in  contact. 

“.American  progress  has  always 
been  motivated  by  psychological  con¬ 
siderations.  Credit  extension,  dollar 
velocity,  consumptive  desire,  in¬ 
creased  living  standard — everything 
that  affects  the  business  pulse  is  con¬ 
trolled  by  emotional  reaction.  We 
wlil  pull  out  of  this  slump,  not  be¬ 
cause  of  economic  readjustment  itself 
but  because  of  the  positive  effects  of 
such  readjustments  upon  our  emo¬ 
tional  attitude.  Until  now,  nothing 
has  occurred  that  is  sufficiently  be¬ 
lievable  to  make  a  change  of  attitude 
possible.  Superficial  predictions  have 
fallen  wide  of  the  mark  until  the  pub¬ 
lic  has  come  to  discount  all  optimistic 
news. 

“Xow  there  is  evidence  that  read¬ 
justment  activities  are  sufficiently 
basic  to  arouse  widespread  faith.  The 
signs  of  improvement  are  so  genuine 
as  to  promote  deep  conviction  and 
belief.  The  attitude  is,  therefore, 
changing  from  negative  to  positive. 

“The  automatic  result  of  a  change 
to  positive  attitude  is  a  desire  for 
activity.  Within  the  past  month, 
members  of  this  staff  have  talked  to 
controlling  managements  of  a  variety 
of  concerns.  They  report  that  there 
is  decided  interest  to  get  into  motion 
on  some  promotional  plan. 

“Many  of  our  clients  are  planning 
energetic  fall  campaigns.  We  notice 
a  hopeful,  kinetic  tone  throughout  all 
our  contact.” 

From  Little  Rock,  .Ark.,  W.  B.  Wat- 
teron,  space  buyer  of  the  Bott  .Advertis¬ 
ing  .Agency,  reiiorted  that :  “We  have 
been  pleasantly  surprised  to  note  an  in¬ 
creased  activity  on  the  part  of  our 
clients  and  their  plans  for  fall  advertis¬ 
ing. 

“Just  yesterday,  a  large  pecan  grower 
released  a  schedule  we  had  submitted 
some  time  ago;  and  one  of  our  resort 
clients  will  use  southern  newspapers 
this  vear  for  the  fall  tourist  business — 
the  first  time  he  has  ever  done  so. 

“Other  indications  in  our  business, 
while  minor,  all  tend  to  point  that  the 
period  of  recovery  is  here  at. last.  We 
have  had  more  people  inquiring  as  to 
the  rates  of  various  publications  recently 
than  we  have  had  since  the  summer  of 
1930.” 

One  New  York  agency  whose  name 
may  not  be  used  reported  that  its  prin¬ 
cipal  campaigns  “run  along  on  a  pretty 
even  basis,”  only  slightly  reduced  in 
volume,  and  that  “our  biggest  account 
is  spending  considerably  more  money 
this  year  than  last.” 

.A  Boston  agency  reported  that  its 
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Sept.  9-10 — New  York  State  Pub¬ 
lishers’  Assn.,  fall  meeting.  Hotel 
Sagamore,  Bolton  Landing,  Lake 
George. 

Sept.  9-13 — Massachusetts  Press 
Assn.,  fall  meeting  and  outing. 
Cape  Codder  Hotel,  Falmoutb, 
Mass. 

Sept.  14-17  —  Newspaper  Assn. 
Managers,  annual  meeting.  Chicago. 

Sept.  19-20 — Interstate  Circulation 
Managers’  .Assn.,  fall  meeting.  Ho¬ 
tel  Monterey,  .Asbury  Park.  N.  J. 

Sept.  19-22— Georgia  Press  Assn., 
annual  meeting.  Tifton,  Ga. 

Sept.  20-21 — Central  States  Circu¬ 
lation  Managers’  Assn-,  meeting. 
Congress  Hotel,  Chicago. 

Sept.  24 — Ohio  Editors  .Assn.,  an¬ 
nual  banquet,  Columbus. 

Sept.  26-29  —  Advertising  Spe¬ 
cialty  Manufacturers,  meeting.  New 
York  City. 


principal  accounts  this  year  will  spend 
about  80  per  cent  of  the  1931  amounts, 
and  that  new  accounts  obtained  since 
the  first  of  the  year  will  more  than 
make  up  for  any  loss  in  billings. 
“Speaking  solely  for  ourselves,”  wrote 
an  officer  of  this  agency,  “we  feel  that 
tbe  present  business  being  actually  placed 
and  the  prospects  for  the  immediate 
future  measure  up  to  any  preceding  year 
in  the  history  of  our  business.” 

.Another  agency  which  is  suffering 
no  loss  of  business  is  that  of  Emil 
Brisacher  and  Staff,  San  Francisco. 
“As  an  individual  agency,  we  have  just 
completed  the  largest  six  months’  billing 
in  our  history,”  reported  Emil  Bri¬ 
sacher,  “and  anticipate  that  the  latter 
si.x  months  will  exceed  any  previous 
billings  we  have  made. 

“W’e  see  as  yet  no  change  in  the 
attitude  of  our  clients  toward  consider¬ 
ing  larger  advertising  campaigns  for 
this  Fall. 

“A  considerable  percentage  of  our 
clients  still  are  handling  advertising  on 
the  basis  of  planning  for  only  a  few 
months  ahead,  rather  than  planning  for 
consistent  campaigns  that  will  run  re¬ 
gardless  of  conditions. 

“However,  because  of  the  fact  that  we 
handle  the  advertising  of  a  considerable 
number  of  food  product  accounts  and 
our  clients  in  this  line  of  business  have 
been  least  affected  by  the  depression, 
we  anticipate  a  consistent  volume  of 
billing  from  them  which  is  practically 
in  line  with  their  normal  expenditures. 

“We  find  a  considerable  number  of 
small  advertising  accounts  again  appear¬ 
ing  for  the  first  time  since  the  depres¬ 
sion  has  become  so  acute. 

“However,  our  clients  in  industries 
which  have  been  hit  hardest,  such  as 
needlecraft  industries  and  building  mate¬ 
rial  accounts,  are  disposed  to  continue 
with  only  a  minimum  amount  of  adver¬ 
tising;  and  we  do  not  anticipate  any 
considerable  amount  of  billing  from 
these  accounts  until  next  spring.” 

One  definitely  pessimistic  statement 
came  from  .A.  P'.  Bement,  president  of 
.Austin  F.  Bement,  Inc.,  Detroit,  who 
went  on  to  say : 
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“Of  course  I  am  primarily  close  •, 
the  situation  in  the  automobile,  airerj: 
and  cement  industries,  and  hence  » 
prognostications  are  based  almost  In 
per  cent  on  what  I  think  will  be  possfc 
in  those  industries  this  fall.  I  do  5,, 
believe  the  automobile  manufacture 
and  cement  manufacturers  or  the  ai: 
lines  are  going  to  sitend  anything  lii 
what  might  be  considered  a  ‘nonra' 
amount  for  advertising  this  year,  aP 
my  observation  is  that  all  of  the^  i 
dustries  will  spend  less  money  in  p, 
last  six  months  of  this  year  than 
did  the  first  half.” 

There  is  a  better  mental  attitw- 
throughout  the  Southeast,  according  t 
•Allan  C.  Gottschaldt,  president  of 
schaldt-Humphrey,  Inc.,  of  .Atlait 
“But,”  he  added,  “we  have  yet  to  node 
any  appreciable  increase  in  advertia# 
volume.  Commitments  for  Fall  adwi 
tising  still  reflect  caution ;  we  anticip* 
improvement,  but  gradually  only.” 

A  news  report  from  another  Atla* 
agency,  James  A.  Greene  &  Co.,  credir 
James  A.  Greene,  the  president,  wit 
announcing  decided  improvement  in  i 
lines  of  business  with  which  the  agar 
is  in  contact,  amounting  in  some  cast 
to  25  per  cent  above  the  levels  oi; 
year  ago.  Practically  all  the  imprwr 
ment,  he  said,  had  come  in  the  1» 
three  weeks,  and  part,  but  not  all,  migi: 
be  credited  to  seasonal  influences. 
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Revenue  Bureau  Reverses  Deciiia 

On  Taxable  Admissions 

(By  telegraph  to  Editor  &  Publishb 

Washinc;tox.  D.  C.,  Sept.  1— Cor 
pletely  reversing  itself,  the  Bureau  0: 
Internal  Revenue  has  ruled  that  new- 
paper  reporters,  photographers,  telei 
raphers,  radio  announcers  and  ofe 
especially  assigned  and  actively  engage: 
in  reporting  any  event,  the  admissi: 
price  to  which  is  taxable  under  the  n« 
revenue  law,  do  not  have  to  pay  the  t 
when  they  are  admitted  free.  Tit 
Bureau’s  original  regulations  specifical- 
provided  that  this  class  was  not  exenr 
from  paying  the  admission  tax  eve 
though  they  were  admitted  free.  Ev 
dentally  protests  against  this  ruling  wr 
made  by  newspapers,  but  this  infonr. 
tion  could  not  be  obtained  from  ti 
Bureau. 

In  the  latest  ruling  it  is  pointed  ( 
that  the  exemption  from  taxation  a 
plies  only  to  those  actually  assigned' 
work  at  the  place  where  the  admissi 
ta.x  is  effective.  It  does  not  apply 
those  who  use  “.Annie  Oakleys”  for 
casual  visit,  even  though  later  a  stc"| 
may  be  written  about  the  event  wii 
nessed. 

The  exemption  applies  at  theatre] 
ball  games,  boxing  and  wrestli: 
matches,  and  any  other  event  adniissi 
to  which  is  taxable. 


BIG  WRIGLEY  CAMPAIGN 

(.By  telegraph  to  Editor  &  Publishb 
Chicago,  Sept.  1 — Beginning  Sept 
Wm.  Wrigley,  Jr.,  Co.  advertising  w 
apix;ar  in  more  than  100  large  evenid 
newspapers  having  their  comics  on  ca  t 
page.  The  Wrigley  gum  advertisemej 
will  be  two  inches  by  two  columns 
will  api^ar  on  the  comic  pages  in  bltj 
and  white  ovor  a  one-year  period.  T) 
copy  is  to  be  straight  Wrigley  adverd 
ing.  Neisser-Meyerhoff,  Milwaiq 
agency,  is  placing  the  schedules. 


VON  WEIGAND  IN  U.  S. 

Karl  Von  Weigand.  director  of 
Hearst  foreign  news  services,  arris 
in  Xew  York.  .Aug.  27,  alxiard  lh*  S- 
Bremen  for  an  indefinite  visit.  Hefl 
for  San  Simeon.  Cal.,  this  week  for 
visit  with  William  Randolph  Her 


MEETING  POSTPONED 

The  University  of  Michigan  Pij 
Club  will  hold  its  annual  meeting  on  i 
week-end  of  Nov.  12,  instead  of  Oetj 
as  previously  announced,  according 
Prof.  John  L.  Brumni.  head  of 
university’s  journalism  department 
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BINGHAMS  ON  VACATION 

Judge  Robert  W.  Bingham,  publish 
of  the  Louisville  Courier-/ ourttol  i 
Times,  is  spending  a  vacation  at 
tucket.  Mass.,  with  his  family. 
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;  SYNDICATE  MEN  DISCUSS  FEATURE  TREND 

1  pepression  Has  Turned  Public  Interest  to  More  Serious  Material  Without  Disturbing  Demand 
""  For  Good  Comics  and  Fiction — Editors  More  Exacting  in  Their  Choice 


begun 


Fred  S.  Ferguson 


ALTHUUCiH  an  increasing  num¬ 
ber  of  newspaper  readers  have 
to  show  interest  in  more 
serious  types  of 
features  during 
the  last  two 
years,  there  has 
been  little  change 
in  the  general 
trend  of  feature 
preference,  ac¬ 
cording  to  syndi- 
c  a  t  e  executives 
interviewed  this 
week.  Managers 
of  leading  fea¬ 
ture  services,  re¬ 
marking  that 
editors  are  scan¬ 
ning  their  offer¬ 
ings  more  closely  nowadays  for 
reader  value,  were  generally  agreed 
that  the  public  still  likes  to  be 
entertained  and  that  well  established 
comics,  columns  and  fiction  features 
had  suffered  very  little  in  retrench¬ 
ment  programs.  The  steadiness  of 
these  first  class  entertainment  offer¬ 
ings  has  been  paralleled  by  new  and 
unexpected  successes  in  the  more 
serious  vein  and  by  the  rise  of  new 
favorites  in  entertainment. 

Religion,  science  and  health  are  other 
subjects  gaining  in  appeal  to  the 
newspaper  public  and  special  efforts 
are  being  made  by  some  syndicates 
along  these  lines.  While  the  trend 
varies  slightly,  as  seen  by  various 
sv-ndicate  execu¬ 
tives,  all  were 
agreed  that  the 
day  of  haphazard 
feature  buying 
by  newspaper  edi¬ 
tors  is  a  thing  of 
the  past.  Fred  S. 

Ferguson,  i)resi- 
dent  of  NEA 
Service,  Inc., 
commenting  on 
this  subject,  said; 

“With  most  of 
the  spot  news  of 
the  world  having 
to  do  with  the 
depression,  economic  problems,  strife, 
political  argument  or  political  scandal, 
the  need  of  gocxl  newspaper  features 
was  never  so  great  as  today.  How¬ 
ever,  with  space  reduced,  editors  have 
perhaps  never  before  Ireen  so  exacting 
in  their  choice  of  features.  Editors  de¬ 
sire  good,  bright,  appealing  or  informa¬ 
tive  features,  but  the  day  of  the  cheap 
feature  with  little  but  ballyhoo  to 
support  it  has,  I  believed,  definitely 
passed.” 

The  heyday  of  the  comic  strip 


Harry  Staton 


pjj  seems  to  be  at  hand,  according  to  Mr. 
emeJj  Fe^on. 

ns  a?-  Comics  are  stronger  than  ever,  he 
,  bW  continued.  “With  but  a  few  excep- 
j  tions,  those  with  strong  continuity 
ivcpi  still  the  leaders.  During  the  re¬ 
cent  suspension  of  publication  of  the 
newspapers  in  Butte,  Mont.,  hun¬ 
dreds  of  subscribers  called  daily 
demanding  to  know  what  was 
happening  in  their  favorite  comic 
strips.  Fan  mail  to  NEA  comic 
I  artists  from  all  sections  of  the  coun¬ 
try  has  shown  a  definite  increase 
during  the  worst  months  of  the  de¬ 
pression.  Increasing  numbers  of 
papers  are  adding  color  comic  supple¬ 
ments  or  strengthening  their  existing 
Pr|  supplements.” 

on'.J  Wild  and  unwarranted  promotion 
Octf  M  fiction  is  dying  out,  Mr.  Ferguson 
lingf  believes,  while  news  pictures  are 
of  f  more  valued  than  ever  and  the  cross- 
:nt.  f  Word  puzzle  is  still  an  important 
factor  in  any  consideration  of  fea- 
ON  I  tures. 

iblisil!  “After  an  era  of  wild  promotion  and 
ballyhM  which  accompanied  the  ex¬ 
ploitation  of  cheap  sex  stories,”  he 
*aid,  “fiction  I  think,  has  found  its 


By  JOHN  F.  ROCHE 


proper  level  in  most  newspapers. 
The  tawdry  se.x  story  has  not  ap¬ 
pealed  for  some  time  to  the  better 
class  of  newspapers. 

'T’ictures,  if  they  are  still  classed  as 
features,  have  now  definitely  taken 
their  jilace  as  news.  Speed  in  the 
delivery  of  a  picture  of  an  event  has 
for  some  time  been  as  important  as 
the  delivery  of  the  news  fact. 

“Good  fashion 
material,  good 
woman’s  page 
stuff,  good  sport 
art  and  features 
are  being  widely 
utilized.  Puzzles 
and  other  lesser 
features  continue 
popular.  And  it 
is  interesting  to 
note  that  while 
countless  puzzles 
have  bi-en  pre¬ 
sented  during  the 
past  few  years  to 
take  the  place  of 
the  crossword  puzzle,  nothing  has  yet 
materialized  to  disturb  this  veteran's 
leadership  in  the  puzzle  field.” 

■An  indication  of  an  important 
change  to  serious  reading  on  the 
part  of  many  newspaper  subscribers 
was  seen  by  Henry  Staton,  manager 
of  the  Ncu’  y^rk  Herald  Tribune 
Syndicate. 

“F'rom  my  point  of  view,"  he  com¬ 
mented,  “there  has  been  a  distinct 
change  in  the  feature  market  as  indi¬ 
cated  by  the  iiopularity  of  Walter 
Lippmann’s  column.  People  seem 
to  be  ready  for  serious  features,  and 
editors  are  beginning  to  realize  it. 
There  was  a  time  when  the  only  type 
of  editorial  feature  acceptable  to  an 
editor  was  one  that  descended  to 
his  conception  of  the  popular  idea  of 
homely  philosophy. 

".\s  a  matter  of  fact  I  believe 
readers  can  be  lead  to  enjoy  some¬ 
thing  which  an  editor  might  con¬ 
descend  to  place  before  them  with  a 
contemptuous  gesture.  It  is  true  they 
fail  to  see  any  merit  in  things  that 
are  just  ‘superior’  but  not  of  first 
magnitude.  However,  with  features 
as  with  movies,  this  strange  person, 
‘the  general  public’  seems  to  respond 
to  the  thing  that  stands  out  above 
all  others. 

“Aside  from  this  new  serious  trend,” 
Mr.  Staton  continued,  “I  find  that 
editors  are  holding  on  to  good  fea¬ 
tures  from  all  syndicates  after  having 
eliminated  the  weak  sisters.  The 
crossword  puzzle  seems  to  be  the 
steadiest  of  the  puzzle  features.  It  is 
the  pet  of  an  organized  minority, 
who  refuse  to  let  their  favorite  news¬ 
papers  drop  it.  Whenever  newspapers 
have  attempted  to  do  away  with  it, 
this  rabid  group  has  raised  its  voice 
in  protest.  I  don’t  think  the  majority 
of  the  people  who  made  up  the  great 
army  of  crossword  fans  in  the  early 
days  of  its  popularity  really  knew 
how  to  work  the  puzzle.” 

The  continuing  and  increasing 
popularity  of  comics  is  indicated  in 
a  survey  of  Chicago  newspaper  read¬ 
ers  recently  conducted  by  the  Chicaqo 
Tribune,  according  to  Arthur  W. 
Crawford,  manager  of  the  Chicago 
Tribune  Syndicate. 

“This  survey,”  Mr.  Crawford  ex¬ 
plained,  “was  carried  on  without 
revealing  the  fact  that  it  was  being 
sponsored  by  the  Tribune.  News¬ 
paper  readers  were  asked  to  express 
their  preferences  in  features  appear¬ 
ing  in  Chicago  newspapers.  Comics 
obtained  the  greatest  response,  and 
a  surprising  thing  was  the  popularity 
of  ‘Dick  Tracy,’  a  comic  which  we 
but  recently  started.  This  has 
climbed  to  13th  position  in  the  short 


time  it  has  been  running,  and  it  seems 
to  me  to  be  an  outgrowth  of  the 
growing  interest  in  continuity  strips 
and  an  indication  of  interest  in  detec¬ 
tive  story  material.” 

Out  of  2,015  housewives  questioned, 
Mr.  Crawford  said,  the  Tribune 
survey  showed  that  1,255  not  only  fol¬ 
lowed  comics  regularly  but  had  de¬ 
finite  preferences  concerning  them. 

“When  business 
picks  up,”  he  com¬ 
mented,  “sales  of 
syndicate  features 
will  most  likely 
rise  also,  but  I 
don't  think  pub¬ 
lishers  will  buy 
features  in  the  fu¬ 
ture  without  a 
laboratory  test." 

As  far  as  fic¬ 
tion  is  concerned 
there  has  never 
been  a  better  time 
for  buying  news¬ 
paper  material. 
Mary  King,  editor  of  the  Chicago  Trib¬ 
une  Syndicate  said.  The  slackness  of 
the  magazine  market  has  thrown  more 
and  better  authors  to  the  newspaper 
field  she  said. 

“.Authors  are  not  selling  so  much  to 
magazines  right  now,"  was  her  com¬ 
ment.  “This  gives  us  a  chance  to  buy 
serial  stories  for  $15,000  from  authors 
who  formerly  received  as  high  as 
$30,000  for  them  from  magazines.  F'or 
the  same  amount  of  money  we  used 
to  sitend  in  a  year  we  can  now  obtain 
bigger  names  and  better  stories.  We 
try  to  get  variety  into  our  budget, 
because,  in  my  opinion,  there  is  no 
set  style  in  fiction.  I  don't  buy  gang¬ 
ster  stories  unless  they're  exceptional. 
There  is  enough  gangster  stuff  in  the 
run  of  news.  There  is  a  great  deal 
more  material  offered  today  than  ever 
before,  probably  because  so  many 
writers  are  out  of  regular  jobs.  It’s 
still  pretty  difficult,  though,  to  get 
good  stories,  let  alone  the  special 
types.” 

Interpretive  and  serious  material  is 
in  demand  at  the  .Associated  Press 
Feature  Service,  according  to  W.  I'. 
Brooks,  executive  editor. 

“Last  year,”  Mr.  Brooks  said,  “we 
assigned  three  men  to  watch  the 
business  and  economic  field  for  news 
developments  and  background  for  in¬ 
terpretive  articles.  This  move  more 
than  justified  itself  for  many  of  the 
stories  obtained  by  these  men, 
though  intended  as  feature  material, 
made  the  front  pages  of  member 
newspapers.  We  have  recently  as¬ 
signed  a  man  to  work  in  the  religious 
field  in  much  the  same  manner  as  we 
have  been  covering  science.  An 
illustrated  panel  based  on  scientific 
subjects,  which  we  recently  started, 
has  caught  on  more  quickly  than  any 
new  feature  we  have  added.” 

One  of  the  strangest  developments 
in  the  feature  field  in  Mr.  Brooks’ 
estimation  is  the  change  in  editorial 
attitude  toward  motion  picture  fea¬ 
tures. 

“We  are  getting  an  increasing 
number  of  requests  for  movie  stuff.” 
he  said.  “Editors  used  to  consider  it 
advertising  and  never  wanted  pic¬ 
tures  of  movie  stars  or  the  names  of 
film  companies  mentioned  in  stories. 
Now,  however,  we  get  complaints  if 
we  omit  the  pictures  or  the  names.” 

In  the  experience  of  United  Feature 
Syndicate  the  newspaper  public  are 
looking  more  and  more  for  cartoons 
and  pictures  rather  than  for  text  fea¬ 
tures.  Monte  F.  Bourjaily,  general 
manager,  said: 

“The  trend  in  the  feature  business 
as  we  have  experienced  it  this  year 
is  towards  the  graphic  feature  and 


away  from  the  text  feature.  It  is 
towards  entertainment  and,  with  few 
exceptions,  away  from  the  serious. 
T  e  X  t  features 
have  suffered  as 
space  conditions 
have  made  it 
nu)re  and  more  a 
problem  to  get 
news  into  the 
paper.  We  have 
found  enormous 
demand  for  tying 
up  our  daily 
strips  with  Sun¬ 
day  pages  and  in 
the  past  two  years 
have  gone  from 
one  Sunday  page 
to  eight  and  have 
established  all  eight  of  them.  This, 
of  course,  is  due  in  part  to  the  new 
influence  which  is  sending  adver¬ 
tisers  into  the  color  comic  sections. 
We  look  to  even  greater  expansion 
in  the  color  comic  sections  as  ad¬ 
vertisers  come  to  use  them  more 
and  more  and  publishers  require  addi¬ 
tional  comic  pages  to  balance  adver¬ 
tising  color  pages. 

“The  daily  comment  or  analytical 
column,  typified  by  M.  E.  Tracy  and 
Heywood  Broun,  arc  in  wide  demand. 
These  are  exceptions  as  the  demand 
for  serious  features  is  at  a  low  ebb. 
The  strength  of  the  personalities  and 
the  force  of  their  writings  are  what 
carries  them.  The  old  line  Sunday 
feature  we  have 
found  is  being 
forced  out  by 
lack  of  space. 
The  short  story 
is  taking  its  place 
where  any  space 
is  available. 

“Serials  con¬ 
tinue  to  be  sure- 
f  i  r  e  circulation 
•nakers.  However, 
it  takes  more 
than  a  big  name 
to  interest  an  edi¬ 
tor  in  a  serial 
today.  The  story 
is  the  thing.  Here  again  space  condi¬ 
tions  have  brought  about  abbreviations 
and  the  30  to  36  installment  serial 
which  makes  for  intensified  suspense  is 
the  thing.  Also,  we  have  found  a  con¬ 
tinuous  demand  for  original  first  run 
serials. 

“Unemployment  has  tremendously 
increased  offerings  of  features.  We 
get  a  great  many  and  every  offering 
has  a  hearing  but  we  select  very  few 
indeed.” 

J.  y.  Connolly,  editor  and  manager 
of  King  Features  Syndicate,  is  also 
of  the  opinion  that  comics  and  graphic 
features  are  in  the  lead  today. 

“Pictures  and  comics,”  he  declared, 
“are  getting  more  attention  than  ever 
before.  The  public  is  being  educated 
to  the  importance  of  news  pictures 
and  there  is  a  real  appreciation  of 
good  entertainment.” 

The  Hearst  Newspapers  are  going 
in  for  fiction  in  their  pre-date  Sunday 
editions,  Mr.  Connolly  said,  and 
Broadway  gossip  columns  are  still 
maintaining  their  popularity  among 
text  features.  New  material  is  being 
offered  to  the  syndicates  everj'  day. 

“We  are  not  curtailing  our  buying 
activities  the  least  bit.”  Mr.  Connolly 
said.  “We  are  still  buying  anything 
and  everything  that’s  good.  Our 
business  is  as  good  as  ever  and,  in 
fact,  better.  We  are  still  selling  as 
much  and  are  reaching  new  news¬ 
papers,  particularly  in  the  foreign 
field,  where  American  comics  are  be¬ 
coming  ever  more  popular.” 

John  N.  Wheeler,  president  of  Bell 
Syndicate  and  general  manager  of 
Associated  Newspapers  and  North 
(Continued  on  page  27) 
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I.C.C.  GETS  BASIS  FOR  NEWSPRINT 
FREIGHT  RATES  AFTER  LONG  STUDY 


Examiner  Howell  Reports  After  Four- Year  Investigation, 
But  Does  Not  Calculate  Specific  Costs — Sixth 
Class  Recommended  for  East 


(Sn<'ci<tl  to  Kd:tok  &  I’riti.:sHKK) 

WASHIXGTOX,  Aur.  Fol- 
lowiiiR  four  years  of  intensive 
investigation,  a  basis  for  revision  aiul 
establishment  of  freight  rates  on  news¬ 
print  has  been  submitted  to  the  Inter¬ 
state  Commerce  Commission. 

Aetual  results  of  the  proiHjsed 
formula  have  not  been  calculated,  but 
it  is  exi)ected  that  there  will  be  rel¬ 
atively  few  reductions  in  tariffs  as 
the  result  of  the  prolonged  study. 
Except  in  two  rather  isolated  in¬ 
stances,  Examiner  John  H.  Howell 
failed  to  state  specific  rates  but  con¬ 
fined  himself  to  recommending 
equitable  maximum  charges. 

Doubt  that  a  reductii>n  in  news¬ 
print  rates  would  materially  improve 
conditii'iis  within  the  producing  in¬ 
dustry  was  expressed  by  Mr.  Howell, 
but  generally  the  examiner  made  no  ef¬ 
fort  to  predict  the  effect  of  his  recom¬ 
mendations.  The  main  trouble  with 
the  industry,  he  declared,  came  with  ex¬ 
pansion  beyond  re<iuirements  and 
subsequent  reduction  in  sales  revenues. 

Mr.  Howell's  recommendations 
were  that  the  Commission  should  find 
that  reasonable  rates  do  not  e.xceed 
the  following: 

1.  Within  official  territory,  includ¬ 
ing  Illinois  and  west-bank  Missis¬ 
sippi  River  crossings  as  far  south  as 
Cairo,  Ill.,  sixth-class  key  or  distance 
rates,  whichever  are  lower,  under  the 
basic  scale  prescribed  in  last  year’s 
exhaustive  Eastern  class  rate  inves¬ 
tigation; 

2.  Sixth-class  import  rates  now  in 
effect,  on  shipments  from  north 
.\tlantic  ports  to  destinations  in  offi¬ 
cial  territory. 

3.  To  destinations  in  southern  ter¬ 
ritory  from  origins  in  official  and 
western  trunkline  territories,  25  per 
cent  of  the  lowest  first-class  rates 
under  the  key-point  adjustment,  under 
the  basic  K-2  scale  extended  for  the 
entire  distance,  or  under  that  scale 
for  hauls  in  southern  territory  and 
the  Q-1  scale  of  differentials,  and  with 
rates  over  rail-water  and  rail-water- 
rail  routes  as  proposed  by  the  car¬ 
riers; 

4.  Within  southern  territory  27.5 
per  cent  of  the  K-2  scale. 

The  specific  rates  criticized  applied 
to  shipments  from  Charleston,  S.  C., 
to  Columbia.  S.  C.,  which  was  held 
unreasonable  to  the  extent  it  exceeded 
23  cents  per  100  pounds;  and  to  ship¬ 
ments  from  the  Canadian  boundary  to 
Brockton,  Mass.,  which  was  held  un¬ 
reasonable  to  the  extent  that  the 
charge  from  Ottawa  exceeded  34 
cents. 

Several  other  specific  attacks  on 
rates  throughout  the  eastern  section 
were,  in  ^lr.  Howell’s  opinion,  un¬ 
founded,  and  he  recommended  that 
the  Commission  rule  that  rates  from 
New  England  and  Canada  produc¬ 
ing  points  to  Xew  York,  Brooklyn, 
Jersey  City,  and  other  nearby  points 
be  held  not  unreasonable.  These  rates 
were  involved  in  a  complaint  of  the 
Publishers  -Association  of  New'  York 
City  which  assailed  charges  on  the 
ground  that  the  carriers  had  failed 
to  establish  rates  for  the  portion  of 
the  transportation  within  the  United 
States. 

-Although  Canadian  lines  challenged 
powers  of  the  I.C.C.  to  act  on  inter¬ 
national  rates,  Mr.  Howell  recom¬ 
mended  that  the  carriers  be  required 
to  establish  and  apply  reasonable, 
nonpreferential  and  nonprejudicial 
rates  from  the  boundary  to  destina¬ 
tions  in  the  territories  involved  in  this 
investigation. 

Counsel  for  both  producers  and 
consuniers  urged  the  Commission  to 
take  water  competition  into  consider¬ 
ation  in  fixing  rates,  but  proposals  of 


producers  and  shippers  almost  with¬ 
out  exception,  ^^r.  Howell  noted, 
were  on  a  "dry-land”  basis.  Water 
competition  is  increasing  and  prob¬ 
ably  will  continue  to  expand,  he  re¬ 
marked,  but  the  record  indicates 
there  is  insufficient  iiK-asure  of  com¬ 
petition  to  furnish  basis  for  definite 
propt)sals  as  to  competitive  rates  where 
water  cuini)etition  is  now  felt. 

New  sixth-class  rates  are  lower 
than  newsprint  rates  on  shipments  to 
Xew  York  City  from  (jouvernor, 
Corinth,  and  all  other  Xew  A’ork 
origins  except  Xiagara  Falls  and 
Xorth  Tonawanda.  From  Xew  Eng¬ 
land  to  Xew  A'ork  sixth-class  rates 
generally  are  higher  than  the  news¬ 
print  rates.  Slight  increases  will  re¬ 
sult  on  shipments  to  Philadelphia 
and  Baltimore  from  Xew  York  points, 
but  the  sixth-class  rates  are  closely 
allied  to  newsprint  rates  from  New 
York  points  to  Richmond. 

Pointing  out  that  Xew  A’’ork  City 
and  vicinity  is  the  largest  newsprint 
market,  the  examiner  explained  that 
76  per  cent  of  the  Xew  York  State 
tonnage  goes  to  trunk-line  territory, 
84  per  cent  of  Xew  England  produc¬ 
tion  goes  to  Xew  England  and  trunk 
line  territory,  and  54  per  cent  of 
Xew  England  output  goes  to  Xew 
England  and  Xew  York  City. 

-A  comprehensive  plan  for  this  rate 
structure  was  offered  by  the  Ameri¬ 
can  Xewspaper  Publishers  Associa¬ 
tion  through  W.  J.  Mathey,  while  a 
number  of  alternatives  were  presented 
on  behalf  of  other  groups  of  con¬ 
sumers,  producers,  and  shippers.  The 
Mathey  plan,  calling  for  grouping  of 
origins,  was  criticized  for  failure  to 
reflect  distance  of  hauls. 

Rates  sought  by  shippers  would  re¬ 
duce  substantially  revenues  of  the 
railroads  and  be  unreasonable  from 
this  point  of  view,  Mr.  Howell  con¬ 
cluded,  while  rates  proposed  by  car¬ 
riers  were  too  high. 

Commenting  on  the  rate  report, 
Cranston  Williams,  secretary  manager 
of  the  Southern  Xewspaper  Publishers;’ 
.As.sociation  said: 

“Since  I  have  not  seen  comprehensive 
data  yet  showing  the  actual  rates  in 
dollars  and  cents  proposed  in  the 
Howell  report  to  various  points  in  the 
south  I  am  accepting  the  general  state¬ 
ment  that  rates  as  a  whole  into  the 
south  are  not  increased  although  some 
readjustments  upwards  are  made  as 
might  be  expected.  On  the  other  hand 
there  will  undoubtedly  be  some  reduc¬ 
tions.  I  feel  that  foreign  newsprint  has 
already  made  much  headway  in  ship¬ 
ments  to  all  parts  of  the  south  regardless 
of  distance  from  South  .Atlantic  and 
gulf  ports  and  that  any  increases  in 
rates  will  work  further  to  the  dis¬ 
advantage  of  railroads  and  domestic 
newsprint  manufacturers.” 


SENTENCED  FOR  ASSAULT 


Term  of  David  Budd  Who  Hit  Wash¬ 
ington  Cameraman  Suspended 

(Special  to  Editor  &  Publisher) 
Washington,  Aug.  29 — David  Budd, 
alleged  radical  arrested  during  recent 
“Bonus  .Army”  disorders  here,  has  been 
given  a  60-day  suspended  sentence  for 
assaulting  Francis  Hoffman,  Washinii- 
fon  Titncs  photographer,  during  an 
attempted  picketing  of  the  White  House. 

Budd  was  found  guilty  by  a  police 
court  justice  of  having  struck  the 
cameraman  in  the  face  as  Hoffman  was 
making  pictures  of  the  demonstration 
on  Pennsylvania  avenue.  Budd,  although 
he  participated  in  the  picketing,  was 
not  a  member  of  the  B.E.F. 

Budd  was  arrested  July  25  and  re¬ 
mained  in  the  District  jail  until  his 
case  was  brought  to  trial  on  Aug.  24. 


Captain  Joseph  Medill  Patterson,  pub¬ 
lisher  of  the  New  York  Daily  News, 
photographed  with  his  daughter, 
Josephine,  beside  a  .391-pound  sword¬ 
fish  he  landed  off  the  roast  of  Catalina 
Island  in  California  recently. 


JOB  PRINTERS  WILL 
ARBITRATE  WAGES 


Big  Six  Approve*  Principle  of  Print¬ 
er*’  League  Propo*al — Employ¬ 
er*’  Will  Accept  “Five-Day- 
Six-Day”  Plan 

•Acceptance  in  principle  of  a  proposal 
of  the  Printers  League  Section  of  the 
Employing  Printers’  .Association  to  ar¬ 
bitrate  the  wage  scale  in  a  new  agree¬ 
ment  to  be  negotiated  was  voted  by 
Typographical  Union  Xo.  6  of  Xew 
York  at  a  meeting  -Aug.  28.  The  new 
agreement  is  to  be  effective  Oct.  1. 

The  employers  have  agreed  to  accept 
the  "five-day-si.x-day”  plan  of  operation 
and  negotiate  on  all  other  terms  of  the 
new  agreement  provided  the  union  will 
agree  to  arbitration  of  wages.  The 
“five-day-six-day”  plan  calls  for  five 
days’  work  for  employed  printers  with 
the  sixth  day  to  be  given  to  unemployed 
men.  The  employers’  proposal  was 
made  in  a  letter  signed  by  Frank  X. 
Rodman,  president  of  the  Printers’ 
League  Section,  and  George  T.  Lord, 
chairman  of  the  conference  committee. 

A  draft  of  the  new  contract  to  be 
offered  by  the  union  was  presented  by 
the  book  and  job  wage  scale  committee 
at  Sunday’s  meeting,  and  34  of  its  113 
provisions  were  approved  with  some 
modifications.  Its  provisions  concern¬ 
ing  wages  call  for  a  minimum  of  $60 
a  week  for  a  five-day  week  on  the  day 
shift;  $63  a  week  for  a  night  shift  of 
the  same  length,  each  shift  to  consist 
of  seven  and  one-quarter  hours;  and 
a  minimum  of  $63  a  week  for  a  lobster 
shift  consisting  of  five  mornings  of 
six  and  one-half  consecutive  hours. 

.Austin  Hewson.  president  of  Big  Six 
said  a  meeting  of  the  joint  conference 
committee  would  be  held  this  week. 


HARRIS  RECOVERING 

Winder  R.  Harris,  managing  editor, 
Xorkfolk  Virginian-Pilot,  who  under- 
wxnt  a  major  operation  at  a  local  hos¬ 
pital  last  week  is  rapidly  improving. 

GODDARD  STARTS  WEEKLY 

Don  Goddard,  a  former  reporter  on 
the  old  New  York  World,  has  started 
the  Homer  fX.  Post,  weekly. 


FIRST  5-DAY  CONTRACtI 
IS  SIGNED  ON  COAST 


San  Diego  Printer*  Accept  Wage  C* 
In  New  Agreement — Contract 
Stipulate*  Sixth  Day  It 
Office  Controlled 


a 


San  Diego  typographical  union  mea 
bers  have  accepted  a  reduction  of  tnou 
than  22  jx-r  cent  in  the  wage  scale  the 
can  exiiect  during  normal  working  cot 
ditions  to  obtain  inclusion  of  a  five-da 
week  in  their  arbitration  agreement 
The  resulted  decision  means  that  th 
five-day  week  has  been  written  into  j 
un.on  wage  contract  for  the  first  ti® 
in  United  States  newspaiier  history. 

The  new  contract  provides  for  a  /■ 
per  cent  reduction  in  the  day  scale E 
L'nder  union  standards,  San  Uieji 
typographers  are  working  on  a  five-da; 
week. 

The  new  scale  for  five  days  is  $41.g 
nights,  and  $39.50  days  with  the  shot 
day  at  straight  time  making  the  pay  fa 
si.x  days  $49.98  nights,  and  $47.40  da)T 
The  former  scale  was  $54  nights,  and 
$51  days  which  makes  actual  reductia 
for  a  week’s  work  $4.02  nights,  and 
$3.f)0  days. 

The  arbitration  board  allowed  a  7t 
per  cent  reduction  in  the  combined  dat 
and  night  scale.  The  five-day  wed 
proposition  was  not  stipulated  in  the 
original  arbitration  agreement,  but  cana 
up  during  the  proceedings  as  a  com- 
piomise  and  finally  was  agreed  to  br 
both  sides  and  made  a  part  of  tli 
award. 

-Adjustments  in  dollars  and  cents  ii 
the  reduced  wage  scale  resulted  in  c 
7.04  per  cent  reduction  of  the  day  scalt 
and  a  7.77  per  cent  decrease  in  the 
night  scale,  advises  Paul  C.  Kdwards, 
editor  of  the  San  Diego  Sun. 

Establishment  of  the  five-day  week 
with  the  office  in  control  of  employment 
of  substitutes  for  the  sixth  day  does 
not  mean  that  the  newspapers  pay  six 
days’  wages  for  five  days’  work,  Mr. 
Edwards  says.  The  new  provision 
means  that  the  voluntary  five-day  week 
already  in  practice  by  the  union  is  con¬ 
tinued.  with  the  e.xception  that  from 
now  on  the  publishers  will  control  the 
sixth  day. 

Previously,  it  was  explained,  each 
printer  has  taken  his  day  off  when  he 
chose.  Hereafter,  time  off  will  be  con¬ 
trolled  by  the  foreman. 

The  method  follows  exactly  the  pro¬ 
cedure  adopted  when  the  six-day  con¬ 
tract  was  adopted.  On  seven-day  papers, 
the  foreman  then  became  regulator  oi 
the  off  days. 


WILFORD’S  SON  ARRESTED 

Heriberto  C.  Wilford,  19-year-ohi 
son  of  John  T.  VVilford,  .American  edi¬ 
tor  of  the  Havana  (Cuba)  News,  was 
arrested  Aug.  29  after  a  bomb  had  ex¬ 
ploded  in  the  rear  of  the  residence  of 
the  chief  of  police  in  a  surburb  of 
Havana.  Police  said  they  found  the 
youth,  who  has  been  identified  with  stu¬ 
dent  anti-administration  activities,  hid¬ 
ing  in  a  nearby  residence.  .A  protest 
against  the  arrest  was  filed  at  the  United 
■States  Consulate  by  the  father,  who  has 
himself  often  been  at  odds  with  the 
.Machado  government. 


ADVERTISING  MANAGER  NAMED 

Ajice  V'itus  has  been  appointed  ad¬ 
vertising  manager  of  the  Klamath  fa/Ii 
(Ore.)  Herald  and  Neu's.  Mrs.  Vitus 
joined  the  Herald  and  News  July  I 
She  formerly  was  classified  advertisini 
manager  of  the  former  Eugene  (Ort 
Register. 


REED  SUCCEEDS  TAYLOR 

(Special  to  Editor  &  Publisher) 
Washi.ngton,  Aug.  31 — Aubrey  E 
'Taylor,  managing  editor  of  the  IVasi- 
ington  Post,  has  resigned  and  has  beo 
succeeded  by  Don  Reed,  former  da; 
city  editor  of  the  paper. 


Mi 


O’BRIEN  RETURNING 

Howard  Vincent  O’Brien,  Chicogi 
Daily  Nett’s  book  critic,  will  sail  fr* 
Europe  for  America  on  Sept.  5. 
has  spent  several  months  abroad. 
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dailies  drop  forced  combination 

FOR  LOCAL  COPY,  CUT  RATES 

{Milwaukee  Sentinel  and  Wisconsin  News  Adopt  New  Rate 
Card — Bridgeport  Times-Star  Announces  Increase — 

C.  C.  Carr  Discusses  Rates  Before  Florida  Dailies 


Forced  combination  of  the  Mil¬ 
waukee  Sentinel  and  U'iscostsin 
\iu'S  is  abandoned  for  IcKal  advertisers 
i,v  a  new  rate  card  issued  by  the 
Sentinel-News  Company,  effective  Sept. 
1  In  addition,  rates  in  some  space 
ciassifications  are  revised  downward. 
Transient  local  rates  are  now  36  cents 
a  line  for  the  combination,  20  cents  for 
tht  Sentinel  only,  25  cents  for  the  News 
onlv,  and  30  cents  for  the  Sunday  Sen¬ 
tinel!  Lower  rates  are  allowed  for  large 
contracts,  down  to  17  cents  for  the  com¬ 
bination  on  1,000,000  lines  a  year,  11 
cents  for  the  Sentinel  only,  12  cents 
tor  the  News  only,  and  12  cents  for 
Sunday  only.  The  Sunday  rate  for 
this  amount  was  formerly  13  cents  a 

lint  .  . ,  , 

M.  F.  Hanson,  vice-president  and  gen¬ 
eral  manager  of  the  Sentinel-News, 
sjid;  “Business  men  throughout  the 
country  are  optimistic  regarding  busi¬ 
ness  conditions,  and  confidently  expect 
material  improvement  early  in  the  com¬ 
ing  fall  season.  The  Sentinel-News  has 
been  studying  this  situation  for  many 
months  to  ascertain  how  best  to  serve 
the  community  and  to  make  merchan¬ 
dising  through  our  newspapers  more 
pliable  and  attractive  to  advertisers.” 

Xo  change  was  made  in  general  ad¬ 
vertising  rates. 

The  Bridgeport  (Conn.)  Ttmes-Star, 
announcing  an  increase  of  one  cent  a 
line  in  all  local  advertising  rates,  pointed 
out  in  a  letter  to  advertisers  Sept.  1, 
that  since  1927,  when  the  present  rates 
were  established,  the  paper’s  circulation 
has  increased  more  than  100  per  cent. 
The  new  rate  increa.se,  amounting  to 
ab(^  18  per  cent,  will  be  effective 
Oct  1. 

■“In  my  opinion  the  most  helpful  ele¬ 
ment  toward  better  business  has  been 
the  gradual  increase  of  late  in  various 
commodity  prices,”  said  the  letter,  over 
the  signature  of  Henry  D.  Bradley,  gen¬ 
eral  manager  of  the  Times-Star.  “It 
is  helping  the  manufacturer  and  the 
retailer  back  to  the  point  where  they 
can  operate  their  business  at  a  profit. 

"Likewise  it  is  the  intention  of  this 
newspaper  to  operate  its  business  at  a 
profit.  We  have  gone  along  with  the 
merchants  of  Bridgeport,  bending  every 
effort  to  make  their  sales  announcements 
more  productive  and  at  a  minimum  cost. 
We  have  held  our  rate,  established  in 
1927,  and  during  the  intervening  five 
.'■ears  have  increased  our  circulation 
more  than  100  per  cent.  We  now  pro¬ 
pose  a  rate  increase  of  about  18  per 
cent.” 

.\nother  rate  increase  announced  re¬ 
cently  was  that  of  the  Wilmington 
(Del.)  Delmarva  Star,  which  replaced 
i  flat  rate  of  5  cents  a  line  for  general 
jflvertising  by  a  graduated  rate  from 
7  to  10  cents.  The  Redding  (Cal.) 
Courier-Free  Press,  evening,  and  the 
Redding  Searchlight,  morning  and  Sun- 
fliy.  announced  general  advertising  rates 
of  3  cents  a  line  instead  of  2i  cents,  but 
offered  a  combination  rate  of  5  cents 
tor  the  two. 

The  Middletoutt  (O.)  Journal  has 
wsorbed  the  city  and  suburban  circula¬ 
tion  of  the  Middletown  Nezvs  Signal, 
^  is  now  published  as  the  Journal 
Signal,  evening  and  Sunday, 
were  published  by  E.  S.  Myers. 
Tht  general  rate  is  now  4J  cents  a  line, 
with  an  additional  composition  charge, 
against  3i  cents  for  the  Journal  and 
”  for  the  News  Signal. 

Dtertases  announced  this  month  in 
cnfi  ^'^wertising  rates  include :  T ulsa 
jUkla.)  World,  formerly  16  cents  daily, 
'  Cents  Sunday,  now  16  cents  a  line, 
ally  or  Sunday ;  Tulsa  Tribune,  reduced 
rom  16  cents  to  14  cents ;  Jackson 
(Miss.)  Rews,  reduced  from  10  cents 
'0  8  emts;  Mender sontille  (N.  C-) 
^  •mex-.Veiipj,  granting  gross  discount  of 
"“It  until  further  notice,  making 
t  general  rate  3  cents  a  line ;  Hamil¬ 


ton  (O.)  Xexi’s,  reduced  from  4i  cents 
to  3  cents  a  line.  The  Erie  (Pa.) 
Dispatch-Herald,  retaining  its  rate  of 
9  cents  a  line,  announced  a  new  8-cent 
rate  for  20,000  lines  or  more. 

The  Detroit  Free  Press  and  the  Chi¬ 
cago  Times  reduced  general  rates  for 
Sunday  issues  to  weekday  levels. 

The  amount  of  advertising  placed  by 
local  advertisers  of  the  classes  which 
make  loudest  protest  about  rates  is  fre¬ 
quently  exaggerated,  even  in  the  minds 
of  publishers  themselves,  C.  C.  Carr, 
manager  of  the  St.  Petersburg  (Fla.) 
Times,  told  the  Associated  Dailies  of 
Florida  at  Ocala  Aug.  20. 

"Who  are  these  local  adverfisers  who 
generally  comprise  the  delegations  which 
wait  on  publishers  and  demand  a  lower 
rate?”  he  asked.  “Invariably  they  are 
the  merchants  in  the  following  classi¬ 
fications  :  Department  stores,  drug 
stores,  food,  furniture,  hardware  and 
sporting  goods,  hotels  and  restaurants, 
jewelry,  men’s  wear,  shoes,  women’s 
wear. 

"In  our  own  case  I  have  broken  down 
the  figures  for  the  linage  used  by  these 
merchants  for  the  first  six  months  of 
1932,  and  you  can  do  the  same  thing 
in  your  own  case  by  a  little  quick  figur¬ 
ing  with  your  linage  reports  or  in  your 
business  office.  Members  of  these  classi¬ 
fications  are  the  strictly  retail-across- 
the-counter  dealers  who  use  local  ad¬ 
vertising  to  sell  merchandise  day  by 
day  and  reduce  inventories.  I  have  not 
included  automotive,  real  estate,  travel, 
financial  and  other  classifications  which 
are  not  usually  members  of  the  dele¬ 
gation  because  they  either  receive  their 
advertising  appropriation  from  outside 
or  are  not  concerned  in  the  apparent 
problem  which  affects  the  strictly,  retail- 
across-the-counter  dealer. 

“Coming  back  to  these  classifications, 
headed  generally  hy  the  department 
stores,  we  find  we  are  dealing  with  the 
so-called  larger  advertisers.  They  have 
the  impression  that  they  give  us  the 
bulk  of  our  business  and  we  sometimes 
suffer  from  the  same  fallacy.  The 
actual  breakdown  of  the  figures  for  the 
first  six  months  of  1932  in  our  own 
case  reveals  these  startling  facts:  The 
above  classifications  used,  in  our  paper 
in  the  six-month  period,  daily  and  Sun¬ 
day,  1,165,840  lines,  which  was  41.6  per 
cent  of  the  total  linage  we  carried  for 
that  period.  These  advertisers  who 
used  this  41.6  per  cent  bought  their 
space  at  our  very  lowest  rates,  either 
because  of  the  regularity  of  their  adver¬ 
tising  or  the  volume  they  use.  To  re¬ 
duce  this  to  dollars  and  cents  we  have 
to  multiply  by  a  figure  lower  than  the 
average  rate.  Doing  this,  in  our  case, 
I  discovered  that  these  particular  mer¬ 
chants  spent  with  us  only  $57,592.80 
during  the  six-month  period,  whereas 
during  that  same  time  we  actually  re¬ 
leased,  in  our  payroll  to  employes  more 
than  $72,000.00,  the  bulk  of  which  is 
spent  with  these  same  merchants  who 
head  the  delegations. 

“This  is  an  interesting  study  which 
you  can  make  in  your  own  office.  All 
you  need  to  do  is  to  investigate  the 
specific  performance  of  this  group  of 
so-called  larger  advertisers  who  gen¬ 
erally  head  every  delegation  asking  for 
a  rate  reduction.” 

Mr.  Carr  warned  his  hearers  to  watch 
out  for  a  “possible  epidemic  of  the 
advertising  racketeer  who  bears  the 
same  relation  to  our  business  as  does 
the  quack  to  the  professional  man.” 

“The  restlessness  and  uncertainly  of 
the  advertiser  who  is  struggling  with  his 
problem  creates  a  rich  market  for  those 
birds,”  he  said.  “Already  over  this  state 
numerous  ‘cooperative  circulars’  by  two 
or  more  advertisers,  along  with  similar 
stunts,  are  being  worked  by  enterprising 
advertising  men.  These  four-  and  six- 
page  broadsides  with  some  clever  apple¬ 
sauce  about  economy,  trade  conditions, 


VANCOUVER  NEWSPAPERMAN 
IS  DEAF,  DUMB,  BLIND 

CHARLES  CRANE,  who  writes 
a  column  for  the  Uoncout'er 
(B.  C.)  Province,  is  deaf,  dumb 
and  blind.  However,  by  the  touch 
system,  Braille  and  other  methods 
has  kept  himself  abreast  of  the 
times.  He  recently  completed  a 
short  course  at  the  University  of 
British  Columbia. 

Recently  he  was  appointed  pub¬ 
licity  writer  for  the  Welfare  Fed¬ 
eration.  The  Province  considered 
the  subject  worth  a  weekly  col¬ 
umn  of  news  and  comment  and 
Crane  was  assigned  to  the  job. 
“Charlie  Crane’s  Column,”  with 
his  photograph,  appears  every  Sun¬ 
day  in  the  Province. 


and  publicity  for  the  stores  participating 
make  an  attempt  in  the  direction  of  a 
shopping  news.  None  of  this  really 
helps  the  advertiser  but  he  is  in  a  mood 
to  fall  for  it.” 

The  speaker  warned  his  audience 
against  “foolish,  useless,  and  destruc¬ 
tive  competition  between  newspapers,” 
saying  that  a  sense  of  fair  play  on 
both  sides  is  all  that  is  necessary  to 
prevent  the  playing  of  one  against 
another. 

“Just  one  word  more  about  the  qual¬ 
ity  of  the  newspaper,”  he  concludetl. 
“if  that  quality  suffers  and  the  reader 
is  dissatisfied,  then  the  value  of  adver¬ 
tising  has  suffered  likewise.  Many  ad¬ 
vertisers  give  too  little  attention  to  one 
all-important  fact,  namely,  what  is  on 
the  rest  of  the  page  with  the  advertising 
and  what  is  on  the  other  pages  in  the 
newspaper.  Many  advertisers  look  only 
at  their  own  advertisements.  As  a 
matter  of  fact,  the  entire  content  of  the 
newspaper  is  vitally  important  to  the 
advertiser.  If  a  reader  pays  for  a 
newspaper,  looks  forward  to  getting  it. 
likes  the  make-up,  news  content  and 
feature  material,  then  your  advertising 
has  an  entree  into  the  home  which  other 
media  cannot  possibly  give.  For  that 
reason  the  advertiser  has  just  as  much 
concern  in  maintaining  the  quality  of 
the  newspaper  medium  as  the  publisher. 

“I  have  no  particular  publication  in 
mind  but  it  is  my  firm  belief  that  any 
publisher  who  thinks  he  can,  at  this 
time,  let  the  quality  of  his  paper  go  to 
pot  and  not  suffer  from  it  is  making  a 
serious  mistake.  The  day  of  reckoning 
will  come  and  the  time  will  not  be  long 
distant.  The  first  thing  which  happens 
in  such  a  situation  is  the  influx  of  other 
newspapers  from  metropolitan  centers 
within  the  radius  of  100  miles.  The 
second  which  can  happen,  and  is  more 
serious,  is  the  birth  of  competition  en¬ 
gendered  by  a  desire  for  a  beter  news¬ 
paper.  It  may  be  a  little  painful  but 
my  suggestion  is  to  keep  the  quality 
of  your  paper  up  to  such  a  standard 
that  you  w’ill  have  pride  in  your  pub¬ 
lication.  and  by  all  means  maintain  your 
advertising  rates.” 


EDITS  CLASSIFIED  JOURNAL 


Dean  Heintzleman  Named  First 
Vice-President  of  National  Group 

Dean  Heintzleman,  classified  adver¬ 
tising  manager,  Pittsburgh  Post-Gazette, 
again  has  been  appointed  first  vice- 
president  of  the  Association  of  News¬ 
paper  Classified  Advertising  Managers, 
according  to  an  announcement  by  J.  H. 
Butler,  Houston  (Tex.)  Chronicle, 
president. 

.As  first  vice-president  Mr.  Heintzlc- 
man  again  becomes  the  editor  of  the 
Classified  Journal,  succeeding  Tames 
McGovern.  Pittsburgh  Press,  who  re¬ 
cently  resigned. 

$500,000  LIBEL  SUIT 

.A  suit  asking  $250,000  actual  and 
$250  000  punitive  damages  was  filed  re¬ 
cently  against  the  St.  Louis  Post-Dis¬ 
patch  by  Paul  A.  Richards,  an  attorney, 
who  figured  in  the  Alexander  Berg  kid¬ 
naping  case  last  November.  He  alleges 
news  items,  cartoons  and  editorials  were 
libelous  and  deprived  him  of  his  in¬ 
come  as  an  attorney. 


RECEIVER  IS  NAMED 
FOR  KNOXVILLE  TIMES 


Morning  Daily  Started  Seven  Month* 
Ago  Blame*  Tardy  Payment*  of 
Stock  Sub*cription* — Bu*ine** 
Manager  in  Charge 


The  Kno.wille  (Tenn. )  Times,  morn¬ 
ing  newspaper  which  began  publication 
seven  months  ago,  has  been  placed  in 
receivership  in  response  to  a  petition 
filed  in  Knoxville  by  S.  B.  Newman  & 
Co.,  a  printing  firm.  Rex  Wallace, 
business  manager  of  the  paper  and  J.  B. 
Criswell,  state  election  commission 
member,  were  appointed  receivers  by 
the  court. 

The  Times’  answer  confessed  “finan¬ 
cial  embarrassment.”  Assets  were  listed 
at  $106,556.87,  the  largest  item  being 
$61,075  in  stock  subscriptions  as  of  Aug. 
1.  Cash  was  shown  as  $148.35.  In¬ 
debtedness  was  listed  at  “about  $27,000 
— $10,000  in  accounts  payable  and  $17,- 
000  in  notes  payable,”  one-fourth  of 
the  latter  shown  as  now  due. 

Debts  listed  by  S.  B.  Newman  &  Co. 
included  “one  unpaid  check”  for 
$116.01;  unpaid  open  merchandise  ac¬ 
count,  $366.93,  and  notes  ranging  from 
$62.50  to  $500.  The  petition  asserted 
the  defendant  was  “largely  indebted  by 
open  accounts  to  not  less  than  60  credi¬ 
tors,  said  accounts  aggregating  in  ex¬ 
cess  of  $9,000  and  to  not  less  than  20 
creditors  whose  notes  aggregate  more 
than  $16,000.”  Delinquency  in  payment 
of  salaries  to  officers  and  employes  was 
also  charged. 

The  Times’  answer  alleged  there  was 
no  inflation  in  its  assets  as  shown  by 
the  Aug.  1  audit  and  attributed  finan¬ 
cial  difficulties  to  tardiness  in  payment 
of  stock  subscriptions. 

Mr.  Wallace  and  Mr.  Criswell  were 
ordered  to  continue  publishing  the  paper 
until  further  orders  from  the  court. 
Bond  for  each  was  set  as  $10,000  and 
they  were  authorized  to  borrow  $5,000 
on  receiver’s  certificates  for  immediate 
needs. 


WRITER  INJURES  SHERIFF 


Official  in  Ho*pital  with  Skull  Frac¬ 
ture  Following  Street  Fight 

(Bg  telegraph  to  Editor  &  Publisher) 

Springfield,  Ill.,  Sept.  1 — Sheriff 
Samuel  T.  Metcalf,  of  Sangamon 
County,  Ill.,  is  in  a  hospital  here  with 
a  serious  skull  fracture  and  concussion 
of  the  brain,  sustained  in  an  encounter 
with  William  W.  Downey,  police  re¬ 
porter  for  the  Springfield  State  Journal. 

Metcalf  and  Downey,  who  is  about 
30  years  younger  than  the  sheriff,  have 
been  on  unfriendly  terms  for  a  long 
time.  Metcalf  had  charged  the  reporter 
with  failing  to  give  his  department  the 
news  “breaks”  when  the  sheriff’s  office 
co-operated  with  police. 

Shortly  before  midnight  Tuesday, 
.Aug.  30,  Metcalf  went  twice  to  the  State 
Journal  editorial  department  to  see 
Downey,  who  was  out  both  times.  The 
last  time,  Metcalf  waited  outside  the 
office  for  the  reporter,  meeting  him  about 
1  a.m.  Following  an  e.xchange  of 
words,  Downey  said  Metcalf  struck  him, 
and  continued  to  strike  him  despite 
Downey’s  warning.  When  cornered  by 
the  sheriff  against  a  parked  car  in  front 
of  the  building,  Downey  said  he  pushed 
the  sheriff  away  from  him.  Metcalf 
lost  his  balance  and  fell,  his  head  strik¬ 
ing  the  curb.  He  was  taken  to  his 
home  in  the  county  jail  building,  later 
being  removed  to  hospital,  where  he  lay 
unconscious.  Metcalf  has  two  black 
eyes,  while  Downey  was  not  injured  in 
any  way.  There  were  no  witnesses  to 
the  encounter.  Downey  is  unmarried 
and  has  been  in  the  Journal’s  employ 
as  police  reporter  for  several  years.  He 
was  not  arrested  pending  outcome  of 
the  sheriff’s  injuries. 


GIVES  SCHOLARSHIP  AWARD 

Miss  Lillian  Krause  of  Boeme,  was 
recently  awarded  a  journalism  scholar¬ 
ship  to  the  University  of  Texas  by  the 
Texas  Women’s  Press  Association.  The 
scholarship  is  awarded  annually. 
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STORE  NEWS  EXPERT 
ON  HERALD  TRIBUNE 

Appointment  of  Harvey  Runner  to 
Editorial  Staff  Made  in  Belief 
That  Retailing  Require* 
Special  Coverage 

Harvey  P'.  Runner,  until  recently  edi¬ 
tor  of  Rctailiiu/,  New  York,  a  Fairchild 
publication,  joined  the  editorial  staff  of 
the  AVic’  York 
Herald  T  ribune 
Aug.  n  and  will 
write  stories  on 
retailing  activities 
which  will  be  car¬ 
ried  in  the  "gen¬ 
eral  news  of  the 
day." 

"The  thought 
in  mind  in  ap¬ 
pointing  M  r  . 
Runner,”  Arthur 
Draper,  Herald 
Tribune  assistant 
editor,  told  Edi¬ 
tor  &  Publisher, 
“was  that  retail  store  business  had 
reached  a  point  of  such  importance  that 
it  demanded  the  attention  of  a  man 
who  was  acquainted  with  all  its  details. 
In  our  judgment  the  problem  is  not 
unlike  that  we  have  in  several  other 
departments — sports,  marine  news,  fi¬ 
nance,  and  general  business.  \  large 
number  of  persons  are  engaged  in  the 
retail  drygoods  business  and  huge  sums 
are  spent  yearly  in  this  city.  Hence 
it  is  obvious  a  newspaper  which  is  de¬ 
sirous  of  being  in  touch  with  all  phases 
of  life  should  have  an  e.xpert  report 
developments  in  this  field.  In  selecting 
Mr.  Runner  we  felt  that  he  was  well 
fitted  for  the  post  because  of  his  e.xperi- 
ence  during  the  last  twelve  years.  .\s  a 
matter  of  policy  we  intend  to  carry  Mr. 
Runner's  article  in  the  general  news  of 
the  day.  We  are  not  only  hopeful  but 
confident  that  readers  of  the  columns 
of  the  Herald  Tribune  will  benefit 
greatly  by  his  contributions." 

^^r.  Runner  has  been  with  the  Fair- 
child  Publications  12  years,  all  of  that 
time  on  the  retail  news  end.  For  five 
years  he  was  retail  editor  of  U’riMien’s 
Wear  Daily,  editing  the  Store  Promo¬ 
tion  and  Retailing  sections  of  the  Satur¬ 
day  issue.  He  became  the  first  editor 
of  Retailing  when  that  magazine  was 
established  as  a  separate  publication  in 
January,  1929.  Last  October  when  Re¬ 
tailing  was  brought  out  in  two  editions. 
Mr.  Runner  became  editor  of  the  e.xecu- 
tive  edition,  now  edited  by  Earl  W. 
Elhart. 

A  testimonial  luncheon  at  the  Hotel 
Xew  Yorker  will  be  given  Mr.  Runner 
next  week  by  store  executives  of  Xew 
York.  Brooklyn  and  Xewark.  Richard 
Flannigan,  publicity  director  of  Gimbel 
Brothers,  is  chairman  of  the  committee 
in  charge. 


GIVEAWAY  BEGINS  SEPT.  10 


Chicago  Shopping  News  Forms  Own 
Distributing  Organization 

First  issue  of  Chicago  Shot<f>in(j  Xczes 
will  make  its  appearance  on  Saturday, 
Sept.  10,  with  500,000  copies  to  be  dis¬ 
tributed  free  by  its  own  organization. 

The  paper  will  have  an  eight-column 
page,  it  is  understood,  containing  only 
advertising  of  Chicago  department 
stores.  The  number  of  advertisers  and 
advertising  rates  were  to  be  approved 
by  the  board  of  directors  late  this  week. 
R.  R.  Donnelley  &  Sons,  Chicago  print¬ 
ing  company,  has  the  printing  contract 
and  the  shopping  guide  will  be  issued 
each  Saturday. 


BOND  COMMITTEE  NAMED 

A  protective  committee  to  represent 
holders  of  first  mortgage  six  per  cent 
bonds  of  Price  Brothers  &  Co.,  Ltd., 
was  formed  in  Montreal  this  week.  Its 
members  are  Thomas  Bradshaw  of  Tor¬ 
onto,  John  Hall  Kelly  of  Quebec.  James 
A.  Eccles  and  Ross  H.  McMaster  of 
Montreal.  Murray  \V.  Dodge  of  Xew 
York  and  \V.  E.  McGr<“"'or  of  Boston. 
Interest  due  on  the  bonds  Aug.  1  was 
not  paid. 


MOLLISON  SIGNS  FOR  BY-LINE  STORY 


Captain  James  A.  Mollison,  latest  trans-Atlantir  flier,  shown  with  C.  W.  Gilchrist, 
wire  editor  of  the  Saint  John  (N.  B.)  Times-Globe,  signing  a  contract  with  the 
North  .American  Newspaper  Alliance  and  the  London  Daily  Express  for  a  by-line 
story  of  his  flight.  A  few  hours  previously  the  aviator  had  landed  about  40 
miles  from  Saint  John  after  completing  his  solo  trip  across  the  ocean. 


HE  St.  John  (N.  B.)  Telepraph- 
Journal  and  Times-Globe  had  a 
spectacular  story  handed  to  them  “on 
a  platter”  in  the  recent  trans-Atlantic 
solo  flight  of  Captain  James  A.  Molli¬ 
son. 

The  flier  had  been  seen  passing  over 
the  city  headed  for  Xew  York  and  the 
evening  Times-Globe  had  extraed  on  the 
fact  that  the  flight  had  been  successful. 


But  the  e.xtra  was  held  up  when  a  tele¬ 
phone  report  came  in  that  the  aviator 
bad  landed  at  Pennfield  Ridge,  40  miles 
away.  The  farmer  who  telephoned  got 
Mollison  to  talk  to  the  reporter  over 
the  wire. 

News  men  went  immediately  to  Penn¬ 
field  Ridge  and  brought  the  aviator  to 
the  city.  He  gave  the  story  of  his  flight 
in  the  dailies’  conference  room. 


ELABORATE  ECLIPSE  COVERAGE  BY  PRESS; 
FOG  HAMPERED  PHOTO  WORK 


A  HOST  of  reporters,  photographers 
and  scientific  writers,  scattered 
through  the  Xew  England  states 
and  parts  of  Canada,  covered 
the  solar  eclipse.  Aug.  31  for  press 
associations  and  picture  services.  Ham¬ 
pered  by  cloudy  atmosphere  in  the  path 
of  totality  and  fog  and  heavy  weather 
between  Boston  and  Xew  York,  the 
picture-getting  task  was  made  doubly 
difficult.  Only  one  plane  load  of  pic¬ 
tures  was  able  to  get  through  from 
Boston  to  Xew  York.  This  carried 
shots  made  for  International  Xews 
Photo  Service.  Wide  World  Photos  and 
.\cme  Xews  Pictures,  Inc.  A  plane  from 
which  Joe  Caneva,  .AsscKiated  Press 
Picture  Service  .cameraman  made  shots 
at  an  altitude  of  13,000  feet,  was  forced 
to  return  to  Boston  because  of  the  fog 
after  it  had  started  the  run  to  Xew 
York. 

L'nited  Press  centered  its  activities  in 
Boston  with  Henry  Minott,  head  of  that 
bureau  in  charge,  assisted  by  Martin 
Kane  and  Allen  Martin.  Fred  Per¬ 
kins  covered  the  story  at  Conway,  X.  H. 
Wires  were  kept  open  from  Conway, 
Portland,  Me.,  and  Provincetown, 
Mass.,  during  the  eclipse  and  running 
stories  and  bulletins  were  flashed  to 
Boston.  A  flash  was  sent  as  the  first 
bite  of  the  moon  into  the  sun  became 
visible  at  Derby,  Vt. 

The  scientific  angle  was  covered  for 

U.P.  by  Prof.  Frederick  Slocum  of 
the  Van  Vleck  Observatory,  chairman 
of  the  eclipse  committee  of  the  .Ameri¬ 
can  Astronomical  Society;  Prof.  Wil¬ 
liam  Barton,  assistant  director  of  the 
Franklin  Institute  Expedition  from 
Philadelphia ;  and  Profs.  O.  Motsuki 
and  M.  Orkawa  of  the  Japanese  Impe¬ 
rial  Observatory  expedition. 

The  .Associated  Press  started  prelim¬ 
inary  work  six  months  ago.  Howard 
Blakeslee,  science  editor,  who  directed 
coverage  from  Boston,  arranged  for 
special  stories  by  scientists  of  the  Adler 
Planetarium  of  Boston,  and  the  Per¬ 
kins  Observatory  of  Ohio  Wesleyan 
L’niversity. 

Mr.  Blakeslee  was  assisted  by  Paul 

V.  Cochrane  at  Conway,  and  H.  E. 
Mooberry,  chief  of  the  Portland  staff 
who  was  stationed  at  Frey  burg.  Me. 
In  addition  correspondents  at  24 
points  filed  bulletins  and  running 
stories. 

Leigh  Matteson.  science  editor  of 
International  Xews  Service,  was  in 


charge  for  that  organization  with  four 
correspondents  at  Freyburg  and  other 
points.  .Anne  J.  Cannon,  of  Harvard 
University,  wrote  special  features. 

Universal  Service  coverage  was  un¬ 
der  the  direction  of  Gobind  Behari 
Lai,  science  editor,  who  made  his 
headquarters  at  Freyburg.  Dr.  J.  H. 
Moore,  director  of  the  Lick  Observa- 
tory-Crocker-University  of  California 
expedition,  wrote  the  scientific  side 
of  the  story. 

Western  Union  officials  said  on 
Thursday  this  week  that  at  closing 
time  of  their  special  press  headquar¬ 
ters  at  Conway  150,000  words  had 
been  filed  since  Monday  and  that 
probably  a  similar  amount  had  been 
sent  from  other  special  offices  in  the 
zone  of  totality. 

International  Xews  Photos  sent 
Hugh  J.  Broderick  in  a  plane  piloted 
by  Capt.  Charles  Stoffer  18,000  feet 
up  in  the  zone  of  totality  to  make 
special  shots  with  the  International’s 
long  focus  aerial  camera.  This  was 
a  cooperative  venture  with  .Acme  and 
Wide  World.  This  plane  picked  up 
ground  shots  made  by  George  Wood¬ 
ruff  of  the  Boston  bureau  and  flew 
them  to  Xew  York  through  fog  and 
storm. 

In  addition  to  Joe  Caneva,  A.  P. 
Photos  sent  Jimmy  Jones,  of  Boston, 
to  Conway.  Jones  made  exposures 
every  five  minutes  on  a  single  plate 
for  a  series  of  the  various  stages  of 
the  eclipse. 

M.  J.  Ackerman  worked  at  Conway 
for  Acme  with  a  long  range  and 
ordinary  focus  camera.  .Another  man 
was  stationed  at  Montreal  to  make 
pictures  from  the  flying  field  there  and 
load  them  on  the  four  p.m.  mail 
plane. 

Wide  World  sent  George  Hill  of 
the  Boston  office  to  Freyburg  and  M. 
Howe  covered  the  story  at  Portland. 
Robert  A.  Smith,  of  Fairchild  .Aerial 
Photo  Service  was  to  take  pictures 
from  a  high  altitude  but  was  forced 
down  by  bad  weather  at  Springfield. 
Mass.  Prof.  James  Stokley,  of  the 
Franklin  Institute  Museum,  who  was 
covering  the  story  for  the  Xew  York 
Times,  made  exposures  for  Wide 
World,  but  obtained  nothing  on  his 
regular  camera.  The  plates  used  in 
his  larger  scientific  camera  have  not 
yet  been  developed,  but  will  be  available 
to  Wide  World  when  completed. 


LONG-DISTANCE  RADIO 
TELETYPE  STARTED 

RCA  Using  Teletype  for  Traniniii 
sion  Between  San  Francisco  and 
Hawaii — Planning  Com¬ 
mercial  Service 


Successful  application  of  the  telet)u 
to  long-distance  radio  transmission  iu 
announced  this  week  by  RC.A  Comnn. 
nications,  Inc.  The  machine  is  now  it 
use  for  radio  communication  betweo 
San  Francisco  and  the  Hawaiian  Islands 
according  to  W.  A.  Winterbottom,  vW  ■ 
president  of  the  organization.  Tests  art 
under  way  to  extend  the  service  free 
San  Francsico  to  Xew  York. 

Mr.  Winterbottom  informed  Editoi 
&  Publisher  that  for  tlie  present,  t 
least,  no  widespread  commercial  use  oi 
the  device  is  planned,  but  that  "there  is 
no  reason,  technically,  why  it  should  not 
he  applicable  to  press  communication 
in  the  future.”  RCA  Communications 
has  an  application  before  the  Fedeni 
Radio  Commission  for  frequencits 
sufficient  to  enable  it  to  set  up  radio 
communications  between  30  cities  in  tht 
United  States,  and,  if  these  are  granted, 
Mr.  Winterbottom  said,  teletype  trans¬ 
mission  will  most  likely  be  used. 

Obstacles  to  the  use  of  teletype  on 
long  distance  radio  hook-ups  were  over¬ 
come  with  the  aid  of  a  device  called  j 
vacuum  tube  impulse  relay.  This  is 
substituted  for  direct  current  relays  it 
critical  points.  Experiments  are  no* 
being  conducted  to  determine  whether 
or  not  three  messages  can  be  sent  at  one 
time  on  a  single  radio  channel. 

“During  the  last  few  years,”  Mr 
Winterbottom  said  “the  perfection  of 
short-wave  directional  transmission  and 
the  diversity  method  of  receptkn 
(method  of  eliminating  fading)  has  had 
much  to  do  with  providing  the  desiitd 
unvarying  transmission.  The  one  directs 
a  maximum  amount  of  energy  on  the 
distant  point  and  the  other  overcomes 
fading  in  reception.  Xow  we  have  a 
means  of  transmission  that  is  300  per 
cent  as  rapid  as  the  mechanical  speri 
limit  of  the  teletype,  and  we  are  in¬ 
vestigating  whether  full  advantage  can¬ 
not  be  taken  of  this  excess  tolerance 
by  working  three  services  on  a  single  ’ 
radio  channel.” 


BONFILS  FILES  SUIT  1 

Seeks  $200,000  Libel  Damages  Fran  ^ 
Rocky  Mountain  News 

Frederick  G.  Bonfils,  owner  and  pub-  ^ 
lisher  of  the  Denver  Post,  afternoon 
daily,  asks  $200,000  damages  in  a  libel  ^ 
suit  filed  in  the  district  court  at  Denver, 
Aug.  26,  against  the  Rocky  Mounlm 
News,  Denver’s  Scripps-Howard  mom-  ' 
ing  paper.  | 

Xamed  as  joint  defendants  are  Roy  , 

W.  Howard,  chairman  of  the  board  of 
the  Scripps-Howard  newspapers ;  Robert  1 
P.  Scripps,  president  and  editorial  di-  | 
rector  of  those  newspapers,  and  Charles  | 
E.  Lounsbury,  editor  of  the  News. 

Mr.  Bonfil’s  complaint  is  based  on  an 
article  printed  Aug.  10,  which  was  a  im¬ 
port  of  a  speech  made  by  Walter 
Walker,  Democratic  state  chairman  and 
publisher  of  the  Grand  Junction  (CoU  I 
Sentinel,  before  the  Jane  Jefferson  Qnb 
of  Denver.  Mr.  Walker  who  has  been 
criticizing  Bonfils  editorially,  attacked 
him  in  the  speech. 

Mr.  Bonfils  wants  $100,000  personal 
damages  and  $100,000  exemplary. 

Z.  S.  BOONE  APPOINTED 

The  Mergenthaler  Linotype  Company 
has  announced  that  Z.  S.  Boone,  who 
has  been  with  that  organization  12  yean  ; 
and  who  has  made  his  headquarters  w  i 
Philadelphia  since  March  1,  1930,  has 
been  appointed  to  succeed  the  lajr 
Charles  S.  Gunn  in  Washington,  D.  C. 
and  Baltimore.  'Mr.  Boone  will  con¬ 
tinue  to  make  his  headquarters  in  Phil¬ 
adelphia. 


PRESBREY  ADDS  ACCOUNIT 

The  Folmer-Graflex  Corporation. 
Rochester,  N.  Y.,  maker  of  Grafle* 
Cameras  and  photographic  equipmert 
has  placed  its  advertising  account  witt 
Frank  Presbrey  Company. 
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This  Advertising  Cost  is  one  of  th 
Lowest  in  the  United  States 


..and  it  buys  thorough  coverage  of  a  great  Metropolitan  Market 


The  advertising  cost  of  The  Philadel¬ 
phia  Bulletin  is  one  of  the  lowest  in  the 
entire  history  of  newspaper  advertising. 

And  this  low  cost  buys  thorough 
coverage  of  Philadelphia’s  great  billion 
dollar  market. 

Back  of  this  value  in  newspaper  ad¬ 
vertising  stands  an  unusual  record  of 
growth:  The  Bulletin,  in  1895,  was  the 
smallest  of  thirteen  Philadelphia  news¬ 
papers.  Through  a  generation  it  has 
grown,  steadily  and  carefully  to  an 
acceptance  in  nearly  every  home — with 
a  circulation  of  517,056  (July,  1932). 

In  this  growth,  *The  Bulletin  has 
sought  for  accuracy,  timeliness  .  .  .  and 
reading  interest  all  the  way  through  the 
newspaper.  It  has  tempered  news  with 
judgment;  avoided  sensationalism  in 
handling  news ;  used  no  premiums, 
prizes  or  circulation  contests. 

How  well  that  program  has  met  with 
the  approval  of  Philadelphians  .  .  .  how 


WHAT  NEWSPAPER  DO  PHILADELPHIA 
BUSINESS  LEADERS  READ? 

Business  leaders  in  Philadelphia  obviously 
are  in  the  upper  income  brackets.  The  tab¬ 
ulation  below  shows  how  The  Bulletin 
reaches  these  income  groups  in  the  Phila¬ 
delphia  Urban  Area. 

Incomes  of  $5,000  to  $9,999  .  52,781 

Bulletin  readers  .  48,490 

Coverage  in  per  cent . 91.87% 

Incomes  of  $10,000  and  over  .  12,448 

Bulletin  readers  .  11,755 

Coverage  in  per  cent .  94.43% 

From  Philadelphia  Newspaper  reader  Sur¬ 
vey,  compiled  by  American  Association  of 
Advertising  Agencies.  Write  for  informa¬ 
tion  on  income  groups  and  newspaper  cov¬ 
erage,  as  revealed  by  this  survey. 


completely  The  Bulletin  has  filled  the 
newspaper  wants  of  this  community  .  .  . 
is  reflected  in  circulation  figures. 

The  Bulletin  is  by  far  the  largest  of 
Philadelphia  newspapers  —  with  more 
than  two  and  one-half  times  the  circu¬ 
lation  of  any  other  evening  newspaper; 
with  more  than  all  morning  new’spapers 
combined. 

A  sound  business  policy  of  keeping 
advertising  costs  down,  a  policy  of  one 
rate  and  impartial  treatment  to  all — 
plus  a  record  of  producing  results — 
have  given  The  Evening  Bulletin  more 
individual  retail  store  advertisements 
than  the  total  of  all  other  Philadelphia 
newspapers,  morning  and  evening,  daily 
and  Sunday,  combined. 

There  is  opportunity  and  economy  in 
Philadelphia’s  billion  dollar  home  market 
— where  The  Bulletin  offers  an  adver¬ 
tising  cost,  and  an  advertising  efficiency, 
which  are  in  line  with  the  times. 
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CORRECTION  OF  MAIL 
LISTS  PERMITTED 


Solicitations  of  Postmasters  Not 

Only  Approved  But  Encouraged 
Post  Office  Department 

Says 

(Special  to  Editor  &  Publisher) 

Washington,  Sept.  1 — Solicitations 
by  postmasters  of  direct-by-mail  adver¬ 
tisers  for  authority  to  correct  their 
mailing  lists  at  one  cent  a  word  is  not 
only  approved  by  the  Post  Office  De¬ 
partment,  but  encouraged,  officials  of  the 
department  said  today. 

The  practice  of  correcting  mailing 
lists  by  post  office  employes  has  been 
carried  on  for  years,  the  object  being 
to  lessen  the  time  involved  in  handling 
misdirected  mail  and  to  cut  down  the 
use  of  postal  clerks  for  correcting  ad¬ 
dresses  on  misdirected  mail. 

Frederic  A.  Tilton,  Third  Assistant 
Postmaster  General,  said  so  far  as  he 
knew  the  department  had  no  intention 
of  changing  this  practice.  It  is  to  the 
interest  of  the  department  to  have  ad¬ 
vertisers  or  others  who  have  mailing 
lists  to  keep  them  up  to  date,  he  said. 

“I  see  no  violation  of  postal  regula¬ 
tions  when  a  postmaster  solicits  mailers 
for  authority  to  correct  their  mailing 
list,”  Mr.  Tilton  said.  “It  seems  to  me 
such  a  postmaster  is  acting  entirely 
within  the  regulations  when  he  does 
such  a  thing.” 

An  official  in  the  office  of  First  .Assis¬ 
tant  Postmaster  General  Arch  Coleman, 
who  asked  that  his  name  be  not  used, 
said  the  department  wanted  postmasters 
lo  have  as  many  mailing  lists  corrected 
«s  possible,  to  cut  down  the  amount  of 
incorrectly  addressed  mail  handled 
throughout  the  country. 

This  official,  who  takes  an  active  part 
in  writing  regulations  governing  matter 
of  this  sort,  said  the  department  had 
no  thought  of  aiding  advertisers  who 
were  in  competition  with  newspapers. 
Its  sole  purpose,  he  said,  was  the  cor¬ 
rection  of  mailing  lists  with  incorrect 
names  and  addresses.  He  said  the  de¬ 
partment  did  not  expect  to  make  money 
from  such  corrections. 

Formerly  the  postal  regulations  pre¬ 
scribed  a  charge  of  65  cents  per  hour 
for  the  actual  time  involved  in  mailing 
list  correction,  but  new  regulations  pub¬ 
lished  in  the  1932  Official  Postal  Guide, 
just  published,  provide  a  charge  of  one 
cent  per  name,  with  a  minimum  charge 
of  25  cents. 

The  regulations  provide  that  lists  may 
not  be  corrected  more  frequently  than 
twice  a  year  and  only  at  the  request  and 
expense  of  owners,  including  return 
postage.  They  also  provide  that  post¬ 
masters  must  use  judgment  as  to  whose 
lists  they  shall  correct.  In  cases  of 
doubt  as  to  the  genuineness  of  a  list 
from  an  out  of  town  firm  or  individual, 
the  regulations  say,  or  doubt  as  to  the 
purpose  for  which  the  list  is  to  be  used, 
the  postmaster  shall  communicate  with 
the  postmaster  of  the  town  in  which 
the  owner  of  the  list  is  located  and 
determine  his  standing  and  responsi¬ 
bility,  as  well  as  the  purpose  for  which 
the  list  is  to  be  used. 

Despite  these  instructions,  both  Mr. 
Tilton  and  the  modest  official  expressed 
the  belief  the  regulations  did  not  pro¬ 
hibit  solicitation  by  postmasters. 

The  question  was  raised  when  Post¬ 
master  Arthur  C.  Lueder  of  Chicago 
recently  sent  a  letter  to  direct  mail  ad¬ 
vertisers  soliciting  the  job  of  “cleaning 
up”  their  mailing  lists. 

ALLEN  WITH  OIL  HRM 

H.  W.  Allen,  advertising  director  of 
the  Wichita  (Kan.)  Eagle  for  seven 
years,  resigning  that  position  last  June, 
has  been  appointed  advertising  manager 
of  the  Derby  Oil  Company  of  -Wichita. 
One  of  Mr.  Allen’s  first  acts  after 
assuming  his  new  duties  was  to  change 
the  advertising  policy  of  the  company 
and  create  a  larger  appropriation  for 
newspaper  advertising.  September 
schedules  are  being  released  now, 
140-lines  on  three  columns  to  110  daily 
and  weekly  papers  in  the  territories  in 
which  the  Derby  Oil  Company  operates 
in  Kansas.  Iowa  and  Nebraska. 


TO  HOLD  CARNIVAL 


Radio  Start  Volunteer  To  Entertain 
At  N.  Y.  Newspaper  Club  Sbow 

Many  broadcasting  stars  have  volun¬ 
teered  to  entertain  at  the  radio  carnival 
to  be  held  by  the  Newspaper  Club  of 
New  York  at  Ben  Riley’s  .Arrowhead 
Inn,  Sept.  8  for  the  benefit  of  its  un¬ 
employment  and  relief  fund.  Ben  Riley 
has  offered  the  facilities  of  his  estab¬ 
lishment  for  the  occasion.  Last  year  the 
club’s  bureau  found  jobs  for  more  than 
800  unemployed  newspapermen  and  gave 
aid  to  hundreds  of  others  in  the  form 
of  rent  payments  and  hospital  and  medi¬ 
cal  care. 

Among  the  artists  who  have  volun¬ 
teered  are  Ray  Perkins,  who  will  be 
master  of  ceremonies,  Jones  and  Hare, 
June  Purcell,  Singin’  Sam,  Countess 
Albani,  Lanny  Ross,  Irene  Beasley, 
.Andy  Sanella  and  Georgie  Price. 

OPPOSES  PICTURE  CHARGE 

Charges  that  Los  Angeles  county  is 
paying  $6,000  a  year  to  a  Chamber  of 
Commerce  agency  for  a  news  photo 
service  which  is  duplicated  free  of 
charge  by  the  regular  news  agencies,  are 
contained  in  a  communication  filed  with 
the  Board  of  Supervisors  last  week. 
The  communication  was  submitted  by 
George  R.  Watson,  manager  of  the 
Acme  bureau  in  Los  .Angeles,  and  signed 
also  by  Dan  Thomas,  Los  .Angeles 
manager  of  NE.A  Service.  It  protested 
the  allocation  of  $6,000  to  the  Eyre 
Powell  Photographic  Service,  and  asked 
that  this  amount  be  withdrawn  from  the 
county's  $300,000  allocation  to  the 
chamber  for  1932-33. 


“LEGAL”  CHANGES  SOUGHT 

Three  measures  affecting  the  publica¬ 
tion  of  legal  notices  will  be  submitted 
to  voters  of  North  Dakota  at  the  No¬ 
vember  general  election,  Robert  Byrne, 
secretary  of  state,  has  announced.  One 
measure  provides  for  a  reduction  in  the 
fees  paid  newspapers  for  the  publication 
of  all  legal  notices;  another  provides 
for  shortening  the  published  lists  of  de¬ 
linquent  real  estate  taxes :  and  the  third, 
which  may  not  be  included  on  the  ballot, 
provides  for  the  publication  of  delin¬ 
quent  personal  property  tax  lists,  here¬ 
tofore  not  published  as  legal  notices. 

CONDUCTING  CONTEST 

La  Prensa  of  Buenos  Aires  this  week 
announced  a  literary  contest  for  writers 
of  North,  South  or  Central  America 
for  the  selection  of  original  articles  to 
be  published  in  its  Sunday  magazine 
section.  Short  stories  or  sketches  not 
exceeding  2,000  words,  preferably  deal¬ 
ing  with  New  World  subjects,  are 
wanted,  and  manuscripts  are  to  be  type¬ 
written  in  Spanish.  The  contest  closes 
Oct.  31.  I^  Prensa  will  pay  four  hun¬ 
dred  pesos  each  for  manuscripts  ac¬ 
cepted. 

BECKWITH  APPOINTED 

The  S.  C.  Beckw’ith  Special  Agency, 
Inc.,  has  been  appointed  sole  advertis¬ 
ing  representative  in  the  United  States 
for  the  Charlottetown  (P.E.I.)  Guar¬ 
dian. 


282,632 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

JULY,  1932 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  July, 
1932,  was  184,890. 

Evwrythtng  in  Battimor* 
Rnotrma  Arutmd 

THE  SUN 

Morning  Evoning  Sunday 


WEEKLY  SOLD  AT  AUCTION 

The  Frenchtown  (N.  J.)  Star,  a 
weekly  published  continuously  since 
1879,  was  purchased  from  the  estate  of 
William  H.  Sipes  at  auction  last  week 
by  Moreau  &  Moreau,  publishers  of 
three  other  New  Jersey  weekly  and 
semi-weekly  newspapers.  The  name 
will  be  changed  to  Delaware  Valley 
.Wews  and  the  first  issue  under  the  new 
ownership  will  be  published  Sept.  9. 
The  other  newspapers  owned  by  Moreau 
&  Moreau  are  Flemington  Hunterdon 
County  Democrat,  Bloomfield  Inde¬ 
pendent  Press  and  Freehold  Transcript. 

WANTS  “NARCOTIC”*  USED 

.A  resolution  urging  press  associa¬ 
tions  and  individual  newspapers  to 
avoid  use  of  the  word  “drug”  in  refer¬ 
ence  to  narcotics,  in  stories  of  narcotic 
raids  and  traffic,  was  adopted  by  the 
North  Dakota  Pharmaceutical  Associa¬ 
tion  at  its  convention  in  Grand  Forks, 
recently.  The  pharmacists  said  the  use 
of  the  word  “drug”  was  incorrect  in 
this  sense  and  was  likely  to  reflect  on 
the  legitimate  drug  trade. 


NEWS  MAN  RHODES  SCHOLAR 

Don  K.  Price,  the  Nashville  Evening 
Tennessean  staff,  is  spending  two 
months  at  his  home  in  Middlesboro,  Ky., 
before  leaving  for  England  to  study  at 
Oxford  under  provisions  of  a  Rhodes 
scholarship  for  the  next  three  years. 
Mr.  Price,  who  was  awarded  his  scholar¬ 
ship  in  1931,  joined  the  Tennessean  as 
sports  writer  while  he  was  a  student 
at  Vanderbilt  University.  I.ater  he  be¬ 
came  state  news  editor. 


DEESE  IN  LITTLE  ROCK  1 

C.  E.  Deese,  formerly  merchandisng 
service  manager  of  the  Dallas  (Teid 
Daily  News  and  Journal  and  zone  ad.! 
vertising  manager  of  the  Buick  Mot*! 
Company,  has  joined  the  Little  Rock 
Arkansas  Gazette  as  national  advertiv 
ing  manager.  The  announcement  waj 
made  by  Fred  \V.  Allsopp,  general  man. 
ager. 


TWO  JOIN  SPECIAL’S  STAFF 

Richard  Bedell  and  A.  E.  Joscelyi 
have  joined  the  New  York  staff  ol 
Williams,  Lawrence  &  Cresmer 
Mr.  Bedell  was  formerly  in  the  Net 
York  office  of  the  Chicago  Tribune  and 
later  with  the  Nno  York  Herald  Trib¬ 
une.  Mr.  Joscelyn  was  also  formerly 
with  the  Chicago  Tribune  and  more  le- 
cently  with  the  Neze  York  Times. 


GIRL  IS  NEWS  EDITOR 

Miss  Margaret  McGillivray,  Chip, 
pewa  Falls,  Wis.,  has  been  appointed 
news  editor  of  the  John  Meyer  Pre« 
Exchange  at  Madison.  Wis.,  following 
the  election  of  Mr.  Meyer  as  secretary, 
treasurer  of  the  Inland  Daily  Press  As. 
sociation,  to  which  he  is  devoting  his 
full  time. 


PAPER  WAGE  SETTLEMENT 

A  general  wage  reduction  of  seven 
per  cent  has  been  accepted  by  worken 
in  the  Swedish  wood  pulp  industry  in 
settling  the  strike  which  started  last 
February,  according  to  the  U.  S.  D^ 
partment  of  Commerce.  Settlement  of 
the  strike  means  resumption  of  work 
in  the  wood  pulp  mills. 


Worcester,  Massachusetts 

In  Worcester  and  Throughout 
Worcester’s  Average  18-Mile 
Suburban  Trading  Territory 

O  ^  eyf  families  who  regularly,  every  day,  receive  in  thsir 

homes  a  Worcester  newspaper,  read  the  Telegram  or  Gazstts 
^  in  their  homes  six  days  every  week. 

In  the  city — in  the  suburbs — in  thriving  Central  Massachusetts 
towns  where  textile  mills  are  humming  day  and  night  and  other  fac¬ 
tories  have  greatly  increased  the  number  of  employes  and  number 
of  working  hours  — 

In  the  comfortable  farm  homes  which  dot  Worcester  county’s  half¬ 
million  acres  of  agricultural  land  — 

The  Telegram  and  Gazette  are  the 
Home  Newspapers,  Firmly  Entrenched 
in  the  Interest  and  Loyalty  of  City  and 
Suburban  Readers 

For  More  Than  Four  Years,  The  Average  Net  Paid 
Circulation  Of  These  Newspapers  Has  Exceeded 

100,000  DAILY  53,000  SUNDAY 

/n  the  past  ten  years  the  circulation  increase  of  the  Telegram  and 
Gazette  has  been  44%,  or  32,258  —  a  GAIN  greater  than  the  ENTIRE 
present  circulation  of  Worcester’s  other  newspaper. 

The  entire  Worcester  Market,  City  and  Suburban,  is  adequately 
and  economically  cultivated  through  these  newspapers  ALONE. 

No  other  medium  is  necessary. 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

New  York  Boston  Chicaso  Detroit  Philadelphia  San  Francisco  Los  Ancsiss 


Early  in  the  year  we  commissioned  Dr.  George 


Gallup  to  make  an  independent  unbiased  study 


of  reader  interest  in  the  contents — both  editorial 


and  advertising — of  Sunday  newspapers 


was 


Gallup's  trained  corps  went  out  into  nine  com 


overtowering  all  others.  That  fact  is  the  tremendous  reader  interest  in 


mercialiy  different  sections  of  the  country  and 


iisetti 
r  fac- 
imber 


advertising  in  rotogravure.  Reader  interest  in  advertising  in  roto- 


interviewed  personally — men  and  women  equally 


gravure  is  far  above  any  claim  you  or  we  ever  made  for  it.  We  are 


—in  home  and  office — over  6,000  readers  of 


presenting  these  facts  to  the  national  and  local  advertisers  of  the 


Sunday  newspapers.  On  Mondays  and  Tues 


days  the  interviewers  went  through  the  previous  country,  through  advertisements  in  the  publications  they  read.  Roto- 


Sunday  paper — page  by  page,  column  by  col 


gravure  advertising  has  never  been  more  than  half  sold.  Let's  get 


wmn — and  ashed  the  reader,  regarding  each 


article,  each  display  advertisement,  each  pic- 


From  these  thousands  of  interviews,  from  this 


NEENAH,  WIS. 


Established  1872 


CHICAGO 
8  S.  Michigan  Ave. 


LOS  ANGELES 
S10  W.  Sixth  St. 


NEW  YORK 
122  E.  42nd  St. 


million  of  detailed  answers,  one  fact  emerges 


IN  ADVERTISING,  ROTOGRAVURE:^ 


BY  FAR  IN  READER  INTEREST 


Again  and  again.  Dr.  Gallup's  survey  con-  rotogravure  as  For  any  other  section  of  the 


firms  with  definite  figures  our  oft  repeated  newspaper.  And  a  comparison  of  the  number 


assertion  that  rotogravure  has  unrivaled  reader  of  readers  of  display  advertising  in  the  roto- 


interest.  The  percentage  of  persons  who  read  gravure  section  and  in  other  sections  of  the 


anything  at  all  on  the  average  page  carrying  newspaper  shows  that  rotogravure  leads  by 


display  advertisements  was  twice  as  high  for  better  than  3V^  to  1.  Facts  like  this  we  are 


advertising  to  the  advertisers — local  and  na¬ 


tional — over  the  entire  country.  Facts  like  this 


can  be  used  in  your  own  selling.  Later  we  will 


compile  in  book  form  for  national  distribution 


the  most  powerful  argument  for  rotogravure 


ever  issued.  More,  too,  will  appear  in  this 


publication  next  month. 


Established  1872  NEENAH,  WIS. 


NSW  YOXK 
122  E.  42imI  si. 


•  CHICAGO 

8  S.  Michi9an  Av«. 
lOS  ANGELES 
510  W.  Sixth  St. 


I 


i 


Rofoplote  is  a  perfect  paper  for  rotogravure 


printing  and  is  manufactured  by  Kimberly-Clark 


Corporation  for  most  papers  publishing  roto¬ 


gravure  sections  in  North  America. 


^1 
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miEN’S  INTEREST  IN 

newspapers  keen 

ilbay  Hour  or  More  in  Daily 

Reading.  Survey  Shows — Even 
Feminine  Features  Draw 
Masculine  Letters 

Not  only  are  practically  all  literate 
(fflen  in  the  United  States  reRular  news- 
.Bjper  readers,  but  the  depth  of  their 
{Merest  goes  farther  than  generally  is 
,jjpposed.  it  is  pointed  out  in  a  study 
i  hut  released  by  the  Bureau  of  .Advertis- 
;  L  American  Newspaper  Publishers 
/^s^iation,  entitled,  "Men  Live  by 

Newspapers.” 

This  deep  interest  is  shown  not  only 
,  bv  the  amount  of  time  spent  on  news¬ 
papers,  as  shown  by  various  inquiries, 

.  bat  by  evidence  that  men  read  features 
pot  primarly  designed  to  appeal  to  them. 
The  study  complements  a  recent  survey 
of  women’s  interest  in  newspapers,  in 
irtich  it  was  cited,  for  one  thing,  that 
women  write  some  40,000,000  letters  a 
year  to  their  newspapers. 

The  present  study  concludes  that  of 
37,000,000  adult  males  in  the  United 
States,  35,500,000  are  inveterate  readers 
of  the  daily  news,  indicating  a  com¬ 
prehensive  medium  for  the  national  ad- 
.  vertiser  anxious  to  reach  the  masculine 
market.  This  does  not  include  the  vast 
number  of  boys  between  12  and  21, 
Iwhnse  interests  are  often  covered  in  the 
columns  of  the  press. 

The  survey  quotes  a  recent  investiga¬ 
tion  by  VV.  S.  Gray  and  R.  Munroe 
which  shows  that  of  a  representative 
group  of  men,  51  per  cent  read  books 
an  average  of  slightly  less  than  one  a 
jinonth,  74  per  cent  read  magazines  an 
laverage  of  25  minutes  a  day,  and  98  per 
■cent  read  newspapers  an  average  of  45 
r  T  mutes  a  day. 

J  This  applies  to  rural  as  well  as  metro¬ 
politan  areas,  the  study  asserts,  citing  an 
investigation  of  representative  farm 
homes  in  which  “newspapers  were  read 
100  per  cent.”  Education  is  also  over¬ 
stepped  by  this  universal  habit.  Figures 
compiled  for  the  University  of  Chicago 
show  that,  while  books  and  magazines 
vary  from  100  per  cent  to  20  per  cent 
in  popularity,  according  to  the  education 
of  the  reader,  newspapers  never  fall 
below  90  per  cent — the  range  being 
from  100  per  cent  among  those  with 
,  graduate  degrees  to  91  per  cent  among 
IthcMe  with  less  than  an  eighth-grade 
training. 

Matrimony  increases  men’s  interest  in 
newspapers,  it  is  reported.  Of  a  group 
of  100  single  men,  only  17  spent  an 
hour  or  more  with  newspapers,  the 
'  majority  spending  5  to  30  minutes.  As 
these  men  cast  oflf  the  care-free  days 
of  bachelordom,  enter  the  business 
arera,  and  take  over  the  reins  of  the 
'  family  budget,  their  interest  in  news¬ 
papers  apparently  increases  to  a  re- 
'  markable  degree.  Of  100  married  men 
?  it  was  found  that  57  read  newspapers 
for  an  hour  or  more,  while  30  read 
s'  newspapers  for  from  30  to  60  minutes. 

This  may  throw  some  light  on  the 
;  [act  that  in  addition  to  a  wide  interest 
f  in  business,  finance,  and  sports— evi¬ 
denced  by  a  vast  number  of  letters  ad¬ 
dressed  by  men  to  the  editors  of  these 
features — “men  by  the  hundreds”  also 
JWly  to  medical  writers  for  advice  on 
health  and  psychology,  as  well  as  eti- 
fluette,  cooking,  and  housefurnishing. 

.  „  ™  advertiser’s  standpoint,  the 
btuletin  reports  male  interest  not  only 
—  Ij  things  as  tobacco  and  razor 
— ^  jj™es,  but  in  such  feminine  lines  as 
food  and_  household  equipment  (wash- 
Jpg  machines,  for  instance).  Testimony 
t  'll  ®‘^'’*'’tisers  themselves  is  quoted 
to  show  the  value  of  newspaper  adver- 
nsmg  in  selling  securities,  insurance, 
^1  estate,  office  equipment,  travel  facili- 
ti«^en’s  clothing,  and  sporting  goods. 

inough  many  of  this  vast  army  ( of 
Jj'w)  may  never  read  anything  else, 
twy  read  the  newspapers,”  the  bulletin 
**ys-  ‘Though  many  may  read  exten- 
.  Mvely  in  other  lines,  they  read  the  news- 
as  well.  And  though  their  indi- 
^ual  interests  vary  as  widely  as  the 
ements  that  make  up  any  cross  sec- 
of  the  population,  some  part  of  the 
"***paper  neets  these  interests. 


WRITER’S  FAMILY  “GOES  NATIVE’ 


f| 

I 


John  R.  Morris,  of  the  United  Press,  Mexico  City,  photographed  with  Mrs. 
Morris  and  their  daughter,  Margarita,  at  their  home  in  Mexico  City.  Mrs. 
Morris  and  Margarita,  here  shown  in  the  historic  China  Poblane  costume,  are 
in  Missouri  visiting  and  expect  to  be  in  New  York  in  October. 


“Consider  this,  if  you  are  advertising 

to  men;  remember  also  that  as  men  are  .  n  •  •  -  -  ■’  . . — "  * 

so  largely  the  producers  of  income,  no  conferences  were  held  with  regu- 

advertiser  can  afford  to  overlook  their  *  °  Paid  Time  On  Radio  larity  and  generally  were  well  attended, 

influence,  even  with  regard  to  products  Newspapers  were  recently  circularized  During  this  interval  a  number  of  sig- 
not  directly  purchased  by  them.  Con-  by  Henry  J.  Allen,  publicity  director  nificant  rumors  have  cropped  up  about 
sider  that,  if  all  classes,  kinds  and  con-  of  the  Republican  National  Committee,  the  Board  and  its  operations  which  de- 
ditions  of  men — from  clerks  to  cattle  in  which  the  dailies  were  offered  "15  to  manded  official  comment.  Board  mem- 
men,  from  bankers  to  bellboys,  from  20”  mats  of  cartoons  by  Herbert  John-  hers  never  have  come  at  all  close  to 
politicians  to  pumpkin-tamers,  from  mill  son,  of  the  Saturday  livcninn  Post,  to  satisfying  newspaper  wishes  in  issuing 


POLITICAL  CARTOONS  OFFERED 


FARM  BOARD  RESISTS 
NEWS  COVERAGE 

Relations  Between  Federal  Depart¬ 
ment  and  Press  Are  Strained 
— Weekly  Conferences 
Are  Abandoned 

Bv  George  H.  Man.ni.ng 
(  W’anhington  Correspond^til, 
Kditob  &  Publisher  I 

W'.ASHiXGTON,  Aug.  29 — The  Federal 
Farm  Board  is  the  latest  governmental 
agency  to  be  added  to  the  growing  list 
of  bureaus,  boards,  and  departments 
which  are  having  strained  relations  with 
the  press. 

Now  that  an  antagonistic  Congress 
has  left  the  city  and  criticism  of  its 
operations  has  simmered  down  to  merely 
sporadic  outbur.sts  at  isolated  points,  the 
Board  has  virtually  abandoned  its  prac¬ 
tice  of  holding  press  conferences  once 
a  week.  As  a  result,  inquiring  Wash¬ 
ington  correspondents  have  been  left 
without  any  direct  or  reliable  approach 
to  members  of  this  stormy  jietrel  of 
governmental  organizations. 

Explained  by  Board  officials  as  noth¬ 
ing  more  than  a  coincidence,  the  fact  is 
that  the  Farm  Board  has  failed  to  hold 
a  single  one  of  its  regularly-scheduled 
weekly  press  conferences  since  the  week 
that  Congress  adjourned.  Prior  to  the 
end  of  the  last  session,  seven  weeks  ago, 
the  conferences  were  held  with  regu¬ 
larity  and  generally  were  well  attended. 

During  this  interval  a  number  of  sig- 


and  mine  workers  to  millionaires  and  be  used  during  the  political  campaign. 
minister.s — habitually  read  newspapers.  In  declining  the  offer,  joe  N.  Crooin, 
the  newspaper  must  be  the  advertising  managing  editor,  Okiiiitlf/cc  (Okla.) 
medium  for  you.  It  is!"  Times  and  Democrat,  wrote  to  Mr. 

- ~  .Mien  recently. 

TAX  RULING  APPEALED  “jj  occurs  to  us  that  most  newspapers 


be  used  during  the  political  campaign.  formal  announcements  through  regular 
In  declining  the  offer,  joe  N.  Crooin,  publicity  channels, 
managing  editor,  Okmuhicc  (Okla.)  There  have  been  reports  that  a  (lool 
Times  and  Democrat,  wrote  to  Mr.  has  been  formed  to  take  over  and  liqui¬ 


date  grain  holdings  of  the  Board  and 
its  subsidiaries;  that  the  Board  has 


c'cijo’t  f'  •  n  would  feel  more  like  publishing  some  entered  negotiations  for  a  deal  with 

Springfield  Regwter  Carriei  a*e  campaign  publicity  if  there  was  assur-  Chile  jn  which  wheat  would  be  trad^ 

Board  ot  Appea  t  ance  that  the  political  parties  intended  for  nitrate ;  that  the  board  will,  and 

(.sipeclnJ  to  Editor  &  PtTBLT.sHF.R)  patronize  the  advertising  columns,  will  not.  hold  its  cotton  stores  off  the 

c.  ,  ku  I  T'he  best  information  we  have,  however,  market  for  another  year;  that  the  Con- 

State  Regi.ster  Publishing  Ct^pany  of  effect  that  probably  no  money  gressional  economy  program  will  force 

Springfield,  IIU  has  carried  to  the  ^  Republican  suspension  of  operations  either  wholly 

United  States  Board  of  Tax  Appeals  '  national  organizations  or  in  part  after  January  1.  Verifica- 

its  protest  against  the  assessment  of  an  newspaper  space,  but  that  all  adver-  tion  or  denial  of  these  matters  has  been 
income  tax  de^iency  of  $5,758.59  on  its  funds  are  to  be  expended  for  available  only  in  second-hand  fashion 

return  for  1929,  alleging  numerous  er-  publicitv”  and  radio  time.  since  the  conferences  were  abandoned 

rors  on  the  part  of  the  commissioner  ..^n^er  these  circumstances,  we  do  July  14. 


ance  that  the  political  parties  intended  for  nitrate ;  that  the  board  will,  and 
to  patronize  the  advertising  columns,  will  not.  hold  its  cotton  stores  off  the 


^  e  At  *  *  live  uuuiiviiy  aiivi  i  aviiv/  iiiiiv.  . .  vw*  v 

rors  on  the  part  of  the  commissioner  ..^n^er  these  circumstances,  we  do  July  14. 

of  internal  revenue  in  computing  the  (jj^p^sed  to  render  either  party  .  The  explanation  of  the  Board  is 

amount  ot  tax  collectible.  assistance  except  as  the  publication  cither  that  “there  has  been  nothiiiR  to 

The  company  claims,  despite  the  con-  incidentally  discuss”  or  “Chairman  Stone  is  out  of 

t^rary  finding  of  the  internal  revenue  political  organizations.”  town.”  As  a  matter  of  fact.  Chairman 


bureau,  that  payment  of  Rotary  Club 
dues  for  its  managing  editor  and  busi¬ 
ness  manager,  amounting  to  $100  a 
year,  is  a  properly  deductible  business 
expense. 


jp  the  political  organizations.”  town.”  As  a  matter  of  fact.  Chairman 

_  James  C.  Stone  remained  in  Washing- 

G.  N.  NUNN  SUCCEEDS  FATHER  August  and  all  but 

,  ,,  one  other  member  have  been  m  the  city 
Gilmore  N.  Nunn  manager  of  the  during  the  last  six  weeks. 


expense.  _  _  Roszcell  (N.  M.)  Aforniuff  Dist>atch  Whether  weekly  conferences  will  be 

Argument  also  is  to  be  made  in  sup-  has  been  named  general  manager  of  the  resumed  after  the  vacation  period  is 
port  of  the  taxpayers  insistence  that  its  Pampa  (Tex.)  Daily  N^vs,  to  succeed  unsettled,  but  indications  are  that  the 
incomes  for  the  year  reflect  subscrip-  his  father  J.  Lindsay  Nunn.  Philip  R.  Board  would  prefer  to  continue  as  at 
tions  for  the  current  year,  only,  and  on  Pond  will  continue  as  business  manager  present  telephoning  local  bureaus  that 
this  basis  a  deduction  for  advances,  in  of  the  Pampa  paper.  George  I.  Hill,  the  Thursday  noon  conference  has  been 
the  amount  of  $969.30  and  for  arrears  former  manager  of  the  Roswell  Dis-  “called  off.” 

of  $1,347.16  is  asked.  patch  and  now  general  manager  of  the  - 

With  a  four  per  cent  increase  in  New  Mexico  Publishing  Company,  will  TEA  COMPANY  SUED 

population  in  the  city  and  a  like  in-  assume  Mr.  Nunn’s  former  post  in  ad-  Damages  in  excess  of  $1,135,000  arc 
crease  in  circulation,  deduction  of  cir-  dition  to  his  present  duities.  a.sked  from  the  National  Tea  Company, 

culation  costs  of  $11,932.33  is  asked  on  ........  ^  Chicago,  two  subsidiary  companies  and 

the  ground  that  it  was  paid  out  in  BUYS  ITALIAN  DAILY  George  Rasmussen,  president  of  the 

maintaining  its  market  for  distribution  Generoso  Pope,  publisher  of  three  companies,  for  alleged  breach  of  con- 
of  newspapers.  _  Italian  newspapers  in  New  York,  pur-  tract,  infringement  of  patents  through 

_An  item  of  $25,000  representing  sal-  chased  L’Opinione  of  Philadelphia  last  the  use  of  Piggly  Wiggly  patented  store 
aries  and  bonuses  approved^  by  the  pub-  week  from  L’Opinione  Italian  Publish-  inventions,  and  the  destruction  of  busi- 
lishing  corporation  was  disallowed  by  j^g  Company.  The  price  of  the  sale  ness  good-will,  in  a  suit  filed  this  week 
the  commissioner  and  will  be  one  of  was  not  made  public.  The  paper  will  in  the  United  States  District  Court  at 
the  bases  of  argument,  as  will  also  continue  to  be  published  dailv.  The  Chicago  by  the  Piggly  Wiggly  Cor- 
disallowances  to  cover  loss_  on  auto-  other  newspapers  owned  by  Mr.  Pope  poration.  The  suit  charges  that  the 
mobiles,  depreciation  of  printing  ma-  are  //  Proqresso  Jtalo-Amerieana,  the  National  Tea  Company  and  subsidiaries 
chinery  and  loss  on  sale  of  metals,  the  oldest  Italian  daily  newspaper  in  the  continued  to  operate  stores,  making  use 
brief  discloses.  United  States;  Corriere  d’ America,  and  of  Piggly  Wiggly  patented  store  in- 

■  Pollctiuo  Della  Sera.  ventions  and  equipment  in  Chicaeo  and 


Whether  weekly  conferences  will  be 


“called  off.” 

TEA  COMPANY  SUED 

Damages  in  excess  of  $1,135,000  arc 
asked  from  the  National  Tea  Company, 
Chicago,  two  subsidiary  companies  and 
George  Rasmussen,  president  of  the 


brief  discloses. 


Generoso  Pope,  publisher  of  three  companies,  for  alleged  breach  of  con- 
Italian  newspapers  in  New  York,  pur-  tract,  infringement  of  patents  through 


MAX  MILLER  TO  HOLLYWOOD 

Max  Miller,  book  reviewer  and  col- 


Pf'HDiuo  Delia  Scra.  ventions  and  equipment  in  Chicago  and 

MATSON  LEAVES  SYNDICATE  mm  i  FR  TrTHoTTYWnon  surrounding  territories,  despite  the  ter- 

Ann  Watkins,  president  of  Ann  Wat-  MAX  MlLLtK  lU  mulliwuuu  mination  of  their  contracts  with  the 
kins,  Inc.,  literary  agent,  announced  Max  Miller,  book  reviewer  and  col-  Piggly  Wiggly  Corporaton  in  April, 
this  week  that  Harold  Matson  has  uinnist  on  the  San  Diego  (Cal.)  Sun,  1932. 

joined  the  company  as  vice-president  for  some  years  waterfront  reporter,  - 

and  treasurer.  Mr.  Matson  resigned  author  of  “I  Cover  the  Waterfront,”  WESTERN  OFFICE  OPENED 
the  presidency  of  Beacon  Syndicate,  has  gone  to  the  Columbia  Studios  at  Cone,  Rothenberg  &  Noee,  Inc.,  news- 
Inc.,  to  accept  the  new  post.  He  was  Hollywood  for  six  weeks  on  special  paper  advertising  representatives,  opened 
formerly  managing  editor  of  the  Me-  work.  His  work  on  the  Sun  is  being  an  office  in  San  Francisco  Sept.  1,  lo- 
Clure  Newspaper  Syndicate,  and  was  handled  temporarily  by  Charles  N.  cated  at  444  California  street.  A.  S. 
for  eight  years  with  the  Scripps-  Clark,  a  son  of  Hamilton  Clark,  one  Babcock,  formerly  with  Fuller,  Smith 
Howard  Newspapers,  in  various  edi-  of  the  first  presidents  of  the  United  and  Ross,  San  Francisco  advertising 
torial  capacities.  Press.  agency,  is  with  the  new  office. 


this  week  that  Harold  Matson  has  uinnist  on  the  San  Diego  (Cal.)  Sun, 

joined  the  company  as  vice-president  for  some  years  waterfront  reporter, 

and  treasurer.  \fr.  Matson  resigned  author  of  “I  Cover  the  Waterfront,” 

the  presidency  of  Beacon  Syndicate,  has  gone  to  the  Columbia  Studios  at 


agency,  is  with  the  new  office. 


16 


Editor  &  Publisher  The  Fourth  Estate  for  September  3,  1932 


N.  Y.  DAILIES  IGNORED 
JUDGE’S  “RELEASE” 

Editors  Printed  Ruling  on  Walker 

“Trial”  in  Evening,  Believing 
Decision  Was  Public  Record 
When  Issued 

Issuance  of  a  decision  by  New  York 
State  Supreme  Court  Justice  Ellis  J. 
Staley  bearing  on  the  "trial”  of  Mayor 
Walker  of  New  York  Monday  this 
week  was  marked  by  refusal  of  several 
evening  newspapers  to  be  governed  by 
a  release  notice  accompanying  the  docu¬ 
ment.  Declaring  that  a  court  decision 
is  a  matter  of  public  record  once  it  is 
issued  the  Neu'  York  Evening  Journal 
and  the  Neiv  York  Evening  Post  disre¬ 
garded  morning  paper  release  on  the 
story  and  printed  it  in  their  final  edi¬ 
tions  Monday  night.  The  New  York 
Sun  also  ran  the  story  that  night,  but, 
according  to  Edmond  Bartnett,  city  edi¬ 
tor,  no  release  notice  accompanied  the 
flash  from  the  Sun’s  Albany  man. 

The  New  York  World-Telegram  did 
not  print  the  decision,  although,  Lee  B. 
Wood,  executive  editor,  told  Editor  & 
Publisher,  it  was  not  believed  jn  that 
office  that  Justice  Staley  had  a  right  to 
impose  any  release  restrictions. 

The  decision  was  given  out  by  Justice 
Staley  in  Albany  about  6  p.m.  The  first 
document  distributed  was  a  memoran¬ 
dum  on  the  actual  decision.  With  these 
in  their  hands  several  reporters  rushed 
from  the  room  to  telephone  flashes  to 
their  newspapers  in  New  York.  Mean¬ 
while  the  decision  itself  was  given  out 
with  the  release  notice.  The  memoran¬ 
dum  is  said  not  to  have  borne  any  such 
notation.  Editor  &  Publisher  was  in¬ 
formed,  however,  that  it  was  known  in 
New  York  on  Monday  morning  that 
Justice  Staley  intended  to  release  the  de¬ 
cision  for  Tuesday  a.m.  papers. 

Justice  Staley  has  taken  no  official 
cognizance  of  the  matter. 

The  Associated  Press  sent  the  first 
take  of  its  decision  story  over  its  wires 
at  6.20  p.m.  with  the  warning  that  under 
instructions  from  Justice  Staley  it  was 
not  to  be  released  until  Tuesday  morn¬ 
ing.  United  Press  had  its  day  and  night 
wires  open,  but.  Editor  &  Publisher 
was  told,  the  story  was  sent  out  only  on 
the  night  circuits  between  6.30  and  7. 
International  News  Service  sent  it  out 
about  6.30  for  its  morning  paper  clients. 

Amster  Spiro,  city  editor  of  the  Eve¬ 
ning  Journal,  explaining  his  newspaper’s 
attitude,  said: 

"We  knew  early  on  Monday  the  de¬ 
cision  was  to  be  given  out  for  the  next 
morning’s  newspapers  and  I  called  up 
Justice  Staley  to  ask  him  to  release  it 
for  the  evening  papers  or,  at  least,  to 
let  us  have  a  summary  of  it  in  time  for 
our  late  editions.  I  explained  to  him 
that  in  some  instances  New  York  morn¬ 
ing  papers  had  their  early  editions  on 
the  street  at  the  same  time  as  the 
evening  finals.  He  .said  he  would  give 
it  some  consideration,  but  when  the  re¬ 
lease  came  it  was  for  the  morning  side. 

“We  printed  our  story  Monday  night 
because  we  felt  perfectly  justified  in 
doing  so.  We  consulted  our  attorney, 
and  he  informed  us  the  decision  was  a 
matter  of  record  and  the  court  had  no 
right  to  restrict  its  publication  after  it 
was  issued.  We  are  willing  to  respect 
a  release  date  any  time  it  is  justified, 
but  in  this  case  we  think  it  was  entirely 
unfair.” 

Ralph  Renaud.  managing  editor  of  the 
Evening  Post,  was  of  the  same  opinion. 

“We  printed  the  decision.”  he  said, 
“because  it  was  a  duly  filed  document 
and  it  was  proper  to  print  it  despite 
Justice  Staley’s  restrictions.” 

Mr.  Bartnett  of  the  Sun  said  his  Al¬ 
bany  correspondent  sent  in  the  flash  and 
it  was  immediately  printed  bi  the  final 
edition. 

Mr.  Wood,  explaining  that  the  World- 
Telegram  had  accepted  the  release  notice 
at  its  face  value  said: 

“While  we  disagreed  with  the  pro¬ 
priety  of  Justice  Staley’s  dating  a  re¬ 
lease  of  his  decision,  because  it  was  a 
matter  of  public  record,  we  did  not  feel 
justified  in  using  it  after  accepting  the 
document  on  the  basis  of  morning  paper 
release.” 


EDITOR  BESTS  POLICE 


Arrested  After  Selling  His  Paper, 
He  Is  Found  Not  Guilty 

.\rthur  Kasherman  scored  a  victory 
over  Minneapolis  police  Aug.  30  in  his 
fight  to  sell  his  weekly  newspaper  the 
Publie  Press.  He  was  brought  into 
Municipal  court  on  a  charge  of  dis¬ 
orderly  conduct  growing  out  of  an  in¬ 
cident  before  the  Municipal  auditorium 
.\ug.  20.  He  was  found  not  guilty  by 
Judge  Paul  S.  Carroll. 

Patrolman  Carl  Hanson,  who  arrested 
Kasherman,  was  the  principal  witness 
against  him.  He  said  that  ^jter  he  told 
Kasherman  that  the  latter  could  not  sell 
the  publication  Kasherman  resisted  an 
attempt  to  seize  the  papers.  In  finding 
Kasherman  not  guilty.  Judge  Carroll 
declared  that  “the  state  must  show  that 
the  police  officers  had  a  right  to  do  what 
they  did.” 

An  appeal  to  the  courts  for  a  re¬ 
straining  order  against  police  officers 
was  taken  under  advi.sement  bv  Judge 
Levi  M.  Hall  Aug.  26. 

The  editor  was  arrested  Aug.  20  after 
a  previous  edition  of  his  paper  had  been 
confiscated  by  police.  A  restraining  order 
against  the  police  had  been  refused  the 
editor  on  the  grounds  that  the  Minne¬ 
sota  “gag”  law  section  pertaining  to  ob¬ 
scene  publications  applied  against  the 
Public  Press. 


MAINE  WEEKLIES  ELECT 

Chandler  C.  Harvey  of  the  Fort  Fair- 
field  Rndeti'  w’as  elected  president  of 
the  Maine  Press  Association,  an  organi¬ 
zation  of  weekly  publishers,  Friday, 
Aug.  26,  at  Belfast,  Me.  Other  officers 
are:  Vice-president,  Francis  E.  Croteau, 
Skozchegan  Independent  Reporter;  ex¬ 
ecutive  committee,  Bernard  E.  Esters, 
Aroostock  Pioneer;  James  B.  O’Kane, 
Rum  ford  Falls  Times  and  Paul  K. 
Niven.  Brunsudek  Reeord.  The  prin¬ 
cipal  speaker  was  Roland  T.  Patten, 
editor,  Presque  Isle  (Me.)  Star. 


TO  INTRODUCE  S-S  FORMS 

Reimers,  Whitehjll  &  Sherman,  Inc., 
New  York  agency,  has  been  retained  by 
the  Safety  Shipment  Corporation  of 
New  York  to  assist  in  promoting  sales 
of  S-S  (Safety  Shipment)  Method 
and  Forms.  The  S-S  system  provides 
a  new  business  instrument  to  simplify 
ordering  and  paying  for  goods,  replac¬ 
ing  C.Ci.D.  shipments.  A  check  included 
in  the  form  becomes  collectible  when 
an  express  receipt  proves  shipment. 


J.  B.  POWERS  APPOINTED 

Joshua  B.  Powers.  Inc.,  has  been  ap¬ 
pointed  representative  in  the  United 
States  and  Great  Britain  of  the  Oslo 
(Norway)  Afterposten,  and  for  the 
Diario  Del  Sureste,  Merida,  Yucatan, 
Mexico,  in  the  United  States  and 
Europe. 


NEW  POST  FOR  CUTAJAR 

C.  P.  Cutajar,  formerly  president  of 
Cutajar  &  Provost.  Inc.,  New  York,  has 
become  a  vice-president  of  Briggs  & 
Varley,  Inc.,  New  York. 


There  are 
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Good  Reasons 

whyyou  should  use"U.S.” 
ROYAL  Rubber  Printing 
Rollers  ....  * 


REASON  No.  2... 


Constant  changing,  ad¬ 
justing  and  replacement 
unnecessary. 


Direct  branches  in  oil 

principal  cities. 

"U.S.”  ROYAL  RUBBER  PRINTING  ROLLERS 


Anofhvr  Product  of 


United  States||j||^Rubber  Company 

1790  BROADWAY  MEW  YORK 


A  section  of  the  Hearst  color  press  now 
in  operation  in  the  South  Street  plant. 


URGES  BANK  ADVERTISING 


This  Is  No  Time  to  Curtail  Copy, 
Article  Sets  Forth 

Bank  advertising  is  timely  and  is 
“the  best  way”  to  rebuild  confidence  of 
the  public,  Jordan  C.  Ownby,  advertis¬ 
ing  manager  of  the  First  National  Bank 
of  Dallas.  Tex.,  said  in  an  article  in 
a  recent  issue  of  The  Texas  Bank¬ 
ers’  Record,  official  publication  of  the 
Texas  Bankers  Association. 

“There  are  times  when  silence  is 
golden,  but  surely  the  day  is  at  hand 
when  banks  should  assert  confidence 
publicly  not  only  in  themselves  but  also 
in  their  city,  their  state  and  their  na¬ 
tion,”  he  wrote. 

“This  is  not  a  time  for  bank  adver¬ 
tising  to  be  discontinued  or  even  de¬ 
creased.  It  has  been  said  that  adver¬ 
tising  is  the  only  salesman  that  will  go 
exactly  where  you  send  him  and  say 
precisely  what  he  is  told  to  say.  There 
has  never  been  a  better  opportunity  to 
send  out  a  lot  of  him  now.” 


TO  PROTECT  PUBLIC 

A  campaign  to  guard  the  public  from 
being  mulcted  by  promoters  selling 
stock  in  proposed  or  reorganized  daily  and 
weekly  newspapers  is  being  conducted 
in  its  state  by  the  California  Newspaper 
Publishers’  Association.  Safeguards 
will  be  set  up  particularly  against  doubt¬ 
ful  plans  to  form  chains  of  newspapers 
or  holding  companies.  E.  M.  Daugh¬ 
erty.  Commissioner  of  Corporations  of 
California,  has  signified  his  willingness 
to  assist  in  the  campaign.  John  B. 
Long,  executive  manager  of  the 
C.N.P.A.,  will  conduct  the  work  for 
the  group. 


T 
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HEARST  COLOR  PRESS* 
IN  SOUTH  ST.  PLANT 


Move  and  Rebuilding  Cost  $50, 

— Location  Saves  on  Trucking-^ 
Units  Geared  Up  to  27,000  ^ 

Copies  an  Hour 


The  three  color  presses  which  pr 
the  Hearst  .dmerican  ll'eekly  and  tb 
Puck  ll'eekly  comic  sections  are 
in  operation  at 


the  AVti’  York 
Journal  and 
.dmeriean  plant 
on  South  street. 
It  required  five 
weeks  and  cost 
$50,000  to  move 
the  equipment 
from  its  former 
home  at  92  Gold 
street,  about  a 
mile  away  from 
the  Hearst  plant 
where  it  had  been 
in  operation  for 
about  ten  years. 


George  Pancoast 


Known  as  the  Hoe  unit-type  press, 
made  up  of  units  patented  by  Grorgt 
Pancoast,  Hearst  mechanical  superin¬ 
tendent,  the  equipment  has  been  rebuilt 
in  the  fhoving.  Units  formerly  geared 
for  maximum  speed  of  20,000  copies  an 
hour  are  now  geared  up  to  27.fl(li 
Harry  Davis  had  charge  of  the  moving 
and  rebuilding. 

One  of  the  distinguishing  features  oi 
the  press  is  its  ability  to  utilize  an 
number  of  the  units  without  disturhin- 
the  others.  The  direction  of  rotation  oi 
any  unit  can  be  changed  in  two  minute> 
making  it  possible  for  any  unit  to  prim 
on  either  the  upper  or  lower  side.i 
the  web. 

The  new  location  of  the  press  sav 
trucking  about  450  tons  of  printed  nil 
sections  a  mile  through  New  York 
streets.  Previously  the  color  units  wen 
assembled  with  the  black  and  white  sec¬ 
tions  at  the  Hearst  plant. 

The  $50,000  moving  cost  included! 
building  the  foundations  and  electricali 
installations. 


TWO  JOIN  ESTY  AGENCY  I 

P.  Wesley  Combs  and  E.  R.  Fullerl 
have  joined  William  Esty  &  Co.,  neM,' 
advertising  agency  in  New  York.  MrF 
Combs  has  been  with  the  Gener:-,' 
Motors  Corporation  and  formerly  witi' 
the  Blackman  Company,  New  York.j 
Mr.  Fuller  was  previously  in  the  N’e* 
York  office  of  J.  Walter  Tlioni|)M 
Company. 

ABBEY  PICTURE  EDITOR  ! 

Wallace  Abbey,  Chicago  Trxhm,-. 
copy  reader  for  the  past  nine  years,  has 
been  appointed  Tribune  picture  editor 
succeeding  Dan  Sullivan,  who  has  re 
signed  to  do  publicity  work  during  tti^ 
forthcoming  national  political  cam 
paign. 


g(.,.«cLINOTYPE‘»'»0  / 

Set  your  t 

DISPLAY 

hy  the  LINOTYPE  SYSTEM  j 

• 

Every  year  for  fifty  years  more  of  the  world' 
typesetting  has  been  brought  within  tb 
range  of  Linotype  economy. 


Mergenthaler  Linotype  Company,  Brooklyn,  N.Y* 

Linotype  Bodoni  and  Poster  Bodoni 
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I,  N.Y 


SIXTEEN 


One  of 
the\2  Gannett 
Rich  Home 
Markets 

'hr'i’ll  Serving  a 
total  of  over 

600,000, 

familiesA 


A  great  feeling  of  optimism  prevails  among  Rochester’s  merchants. 

They  are  backing  up  their  optimism  by  replenishing  their  depleted 
store  stocks  to  provide  for  the  increased  buying  power  which  will  pre¬ 
vail  as  a  result  of  increased  employment.  Merchants  look  forward  to  a 
steady  uptrend  in  business  during  the  coming  Fall. 

Now  is  the  time  to  plan  the  Fall  campaign  to  sell  the  Rochester  mar¬ 
ket.  Complete  coverage  is  assured  by  using  the  Democrat  &  Chronicle, 
and  the  Times-Union,  the  favorite  newspapers  of  Rochester’s  families, 
which  circulate  daily  in  160,000  homes.  With  one  appropriation 
these  Gannett  papers  sell  the  entire  Rochester  market. 

ROCHESTER  DEMOCRAT  &  CHRONICLE 

AND 

ROCHESTER  TIMES-UNION 


The  GANNETT  NEWSPAPERS 

.Albany  Evening  News  ::  Albany  Knickerbocker  Press  ::  Olean  Times-Herald 

Elmira  Star-Gazette  &  Advertiser  ::  Elmira  Sunday  Telegram  ::  Newburg-Beacon  News 
Ithaca  Journal-News  ::  Malone  Telegram  ::  Ogdensburg  Republican-Journal 

Rochester  Democrat  &  Chronicle  ::  Plainfield,  N.  J.,  Courier-News  Rochester  Times-Union 
Utica  Observer-Dispatch  ::  Hartford,  Conn.,  Times 

Represented  by  J.  P.  McKINNEY  &  SON — New  York — Chicago — San  Francisco 
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Rochester  is  one  of  the  first  cities  to  show  decided  progress  in  restoring 
normal  purchasing  power.  Rochester’s  clothing  industries  alone  are 
now  planning  to  add  10,000  more  people  to  their  payroll.  Similarly 
Rochester’s  other  leading  firms  are  beginning  to  take  on  more  help, 
and  from  the  plans  which  are  now  in  progress  it  appears  that  Roches¬ 
ter’s  diversified  industries  will  be  going  full  steam  ahead  before' long. 


I 
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★A  Sales  Suggestion  which  can  he  grasped  in  3  minutes. 


Through  newspaper  advertising  The  Fair,  in  Chi¬ 
cago,  drew  100,000  buyers  to  a  two  day  sale.  1,.S00 
extra  clerks  were  required  to  take  care  of  the  rush. 
1.3^.  increase  over  largest  individual  day  in  history 
of  store.  State  Street  was  crowded  with  shoppers  and 
many  other  stores  reported  large  sales  volume. 

Newspaper  advertising  is  like  that.  It  helps — at 
any  time — to  move  worthy  merchandise.  “All  that 
is  needed  notv  is  confidence — confidence  in  our 


over  last  year.”  “Busiest  day  in  months.”  “Large> 
sales  day  in  our  history.”  Thiimh-nail  stories  n 
success. 

Boston  police  were  called  to  handle  the  crow 
which  thronged  the  street  and  packed  an  eight  (loo: 
furniture  store,  after  the  appearance  of  a  full  pag- 
newspaper  advertisement,  thus  proving  that  Nevj 
England  people,  as  elsewhere,  have  money  to  spern 
for  good  values,  provided  they  are  advertised. 


merchandise;  confidence  in  advertising’s  ability  to 
sell.  This  confidence  has  been  justified.”  So  D.  F. 
Kelly,  President,  sums  up  the  situation. 

And  just  to  show  that  profitable  response  can  be 
secured  in  any  city  or  community,  by  those  courageous 
enough  to  go  after  it.  the  following  week  Pittsburgh 
merchants  proved  the  power  of  newspaper  advertising 
to  meet — and  overcome — any  emergency. 

“Crowds  storm  stores.”  “Thousands  jam  down¬ 
town  streets.”  “Extra  police  called  to  handle  huge 
throng.”  “20 more  people.”  “Unit  sales  up  .30% 


A  twelve  page  newspaper  advertisement  for  an 
other  store  in  the  same  city,  produced  $300,000.lf 
in  gross  sales  in  a  single  day — “triple  the  best  pr^ 
vious  record.” 

Philadelphia  testifies  to  a  somewhat  similar  oxper: 
ence.  Seasonable  merchandise.  Unusual  effort 
Newspaper  concentration.  In  a  single  week  27,(l<> 
more  deliveries  than  last  year.  Signal  success. 

But  buying  is  not  confined  to  the  biggest  citie 
Business  is  everywhere — for  those  who  go  after  it. 

Ithaca  (New  York)  duplicated  a  “sales  day”  sini: 
lar  to  Orange  (New  Jersey)  which  resulted  i 


The  following  Key  Market  Newspapfi 

Akron  Beacon-Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 

Boston  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 


Dallas  Journal  I 

Detroit  News 
Gannett  Newspapers 
Hartford  Courant 
Indianapolis  News 
Louisville  Courier-Joih^' 
Louisville  Times 
Milwaukee  Journal 
Nashville  Banner 
New  Bedford  Mercury 
New  Bedford  Standard-Tw 
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the  biggest  business  in  the  history  of  12  local  stores. 

Bank  deposits  for  52  stores  more  than  doubled  and 
the  largest  department  store  topped  its  Christmas 
holiday  peak. 

Concentrated  newspaper  advertising  in  Lubbock, 
Texas,  produced  new  highs  for  a  local  department 
store.  True,  purchasing  power  units  were  small  hut 
enormous  crowds  swelled  sales  totals  to  the  best  ever 
experienced — “20%  advance  over  any  similar 
period.”  “25,000  people.”  Think  of  it.  The 
equivalent  of  half  the  population  of  the  entire  town 
turned  out  on  the  first  of  this  four  day  sale. 

“Newspaper  advertising  is  pulling  an  increase  of 
from  5%  to  20%  in  sales  transactions,”  according  to 
Kenneth  Collins,  an  outstanding  authority  who  directs 
the  largest  retail  newspaper  advertising  appropriation 
in  America,  and  whose  store  is  even  now  advertising, 
“Host  to  a  Hundred  Thousand  People  Daily.” 

in,  and  will,  be  of  service  to  you  now 


What  has  been  done  can  he  done.  This  applies  to 
every  form  of  human  effort.  Everything  is  possible 
of  accomplishment  if  undertaken  with  the  sincere 
desire  to  see  it  done. 

Manufacturers,  like  local  merchants,  can  keep  their 
merchandise  from  having  birthdays,  hut  they  must 
concentrate  in  newspapers — the  preferred  medium  of 
communication  by  department  stores,  shops,  grocers, 
druggists,  etc. — the  very  merchants  who  handle  the 
products  you  sell. 

Achievement  is  the  only  test  of  competency.  You 
cannot  impugn  the  judgment  of  those  who  win — but 
you  can  cash  in  on  their  hard  earned  experience. 

Here  is  a  thought  which  challenges  the  immediate 
action  of  every  merchant,  every  manufacturer,  every 
advertising  agent,  who  is  determined  to  increase 
sales,  and  do  it  now. 


New  York  Daily  News 
New  York  Herald  Tribune 
New  York  Sun 
New  York  Times 
New  York  World-Telecram 
Omaha  World-Herald 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Richmond  (Va.)  News  Leadei 
Salt  Lake  City  Telegram 


Salt  Lake  City  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
Westchester  Newspapers,  Inc. 
(8  Dailies) 

Waterbury  Republican 
Waterbury  American 
Youngstown  Vindicator 
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HOW  MUCH  TO  RADIO? 

According  to  news  reports  the  radio  broad¬ 
casters  will  not  sell  $1,000,000  in  air  time 
to  the  Republicans  and  Democrats  in  the 
forthcoming  campaign,  as  they  did  four  years  ago, 
but  must  content  themselves  with  only  $500,000  for 
the  oratorical  contest  of  the  major  parties.  A  mem¬ 
ber  of  the  Republican  radio  committee  was  quoted 
to  the  effect  that  “about  $250,000  will  be  spent,”  as 
the  war  chest  is  not  rich  and  there  are  many  demands 
on  it  other  than  radio.  A  radio  official  claimed  the 
Democratic  party  would  do  the  same.  Mr.  Hoover 
will  make  only  four  or  five  speeches.  Mr.  Roose¬ 
velt  about  the  same.  Little  time  will  be  bought 
from  local  stations,  and  most  of  the  money  will  go 
to  the  big  networks.  National  Broadcasting  Co. 
exi)ects  to  take  in  about  $175,000  from  the  Repub¬ 
licans  ;  Columbia  about  $80,000.  Rates  on  the  air  have 
leaped  since  1928,  when  facilities  of  the  combined 
networks  could  be  had  for  about  $17,000  per  hour, 
against  $35,000  as  now  charged. 

We  take  these  pre-campaign  assertions  with  well- 
salted  reserve.  There  is  not  the  slightest  reason  to 
believe  the  iK)liticians  have  not  full  intention  of 
using  radio  to  the  very  limit  of  the  resources  of  the 
resj)ective  parties.  And  they  fully  expect  that  the 
newspaper  press  will  carry  as  news  all  of  the  matter 
they  put  on  the  air  at  ix>litical  advertising  rates. 
Speeches  will  be  prepared  in  advance  and  given  out 
to  the  press ;  speakers  on  the  air  will  depart  from 
the  text  as  much  as  they  wish ;  listeners  who  also 
read  newspaiiers  will  notice  the  disparities  and  blame 
the  press;  it  will  be  the  same  dose  the  newspaiiers 
took  and  disliked  four  years  ago. 


It  can  tiever  be  charged  that  the  press  failed 
to  play  up  ezidciice  of  reviz’iiig  prosperity  in 
1932. 


READERS  IN  RUSSIA 

A  GERMAN  trade  journal,  Papier  Zeitung,  re¬ 
ports  that  Russian  paper  production  in  April 
j  reached  27,300  tons,  or  85  per  cent  of  the 
volume  stipulated  in  the  five-year  plan.  Number  of 
newspapers  in  Russia  is  said  to  have  increased  about 
3,000  during  the  past  year,  to  a  total  of  5,500,  with 
an  estimated  total  distribution  of  34,000,000  copies. 
Newspapers  have  multiplied  ten  times  as  compared 
with  pre-war  production,  and  number  of  books  has 
increased  more  than  700  per  cent. 

Another  book  might  be  written  around  those  facts, 
and  the  relation  between  increased  paper  consump¬ 
tion  and  advancing  civilization.  The  United  States 
has  for  the  past  hundred  years  developed  its  paper 
consumption  at  a  pace  unknown  in  world  history. 
Twenty  years  ago  it  commenced  the  heavy  im¬ 
portation  of  Canadian  newsprint  and  within  the  last 
10  years  the  volume  of  imported  newsprint  has  ex¬ 
ceeded  domestic  production.  And  it  is  a  despairing 
view  of  the  future  which  holds  that  the  tremendous 
appetite  of  Americans  for  paper  mill  products  has 
reached  its  saturation  point. 

Russia,  starting  from  two  hundred  years  behind 
the  scratch  line,  is  exhibiting  the  same  evidences 
of  progress  that  the  United  States  saw  in  the  19th 
Century,  and  at  a  much  faster  rate.  It  has  before  it 
decades  more  of  similar  marvels  before  it  can  match 
North  American  industrial  achievement.  .\nd  in 
North  America  the  materials  for  future  great  in¬ 
dustrial  progress  exist — ^no  longer  primitive,  but 
still  requiring  enormous  development.  With  70  per 
cent  of  the  United  States  population  earning  about 
half  the  wage  commanded  by  a  good  mechanic,  even 
in  boom  times,  the  opportunity  for  future  economic 
development  is  obviously  tremendous.  There  will  be 
need,  after  recovery  from  our  present  financial  colic, 
for  all  the  agents  of  civilization  and  progress  that 
the  nation  can  produce  or  command,  among  them 
print  paper.  Even  in  this  land,  greatest  devourer 
of  the  printed  word,  there  is  evidence  that  news¬ 
papers  are  the  only  literature  of  i)erhaps  85  per 
cent  of  the  people — ^to  whom  the  great  world  of 
comment,  philosophy,  science,  and  to  a  lesser  extent 
fiction,  is  as  largely  unexplored  as  it  was  by  the 
Russians  of  1917.  The  world,  despite  its  marvelous 
findings  of  the  past  three  hundred  years,  still  con¬ 
tains  great  vacuums  where  spiritual  and  material 
culture  of  barbaric  times  prevail. 


HE  attention  of  national  advertisers  and  ad¬ 
vertising  agents  is  especially  invited  to  the 
leading  article  in  Editor  &  Publisher  this 
week.  It  presents  a  ray  of  light  on  the  trade  situa¬ 
tion.  Our  canvas  of  the  agency  field  was  under¬ 
taken  to  determine  whether  instances  of  reviving 
trade,  as  reported  in  the  daily  press,  are  reflected  in 
the  advertising  department.  Statements  of  promi¬ 
nent  advertising  men  seem  to  confirm  the  fact. 
There  is  no  iiessimism,  and  not  even  much  skepti¬ 
cism,  in  this  group  of  agents,  and  the  majority 
foresee  interesting  developments  within  a  short  time, 
30  days  being  mentioned  by  some.  Certainly  panic 
has  fled  and  advertising  cancellations  have  ceased. 
A  fair  Fall  and  substantial  improvement  in  1933  is 
the  common  expectation  of  the  agency  men  inter¬ 
viewed.  Manufacturers  are  ready  to  go  ahead. 
Much  copy,  it  is  known,  has  been  written.  These 
reports  are  soundly  encouraging. 


Each  zi'cek-day  the  people  of  the  United 
States  spend  approximately  $1,000,000  in  pennies 
for  newspapers. 

A  REVISED  OPINION 

Last  February  the  president  of  the  National 
Retail  Dry  Goods  Association,  P.  A.  O'Con- 
nell  of  Boston,  was  telling  the  association 
members  that  newspaper  advertising  rates  must 
come  down,  and  that  the  merchants  of  each  com¬ 
munity  should  get  together  and  demand  reductions. 
His  argument  followed  the  line  laid  out  by  his 
predecessor,  D.  F.  Kelly,  of  Chicago. 

Since  that  time  Mr.  O'Connell  seems  to  have 
been  getting  a  broader  view  of  the  problem,  and 
mapping  out  a  somewhat  different  policy.  This 
week  he  openly  voiced  his  disbelief  that  lower  line 
rates  hold  any  solution  to  the  retail  advertiser's 
problem.  In  a  statement  to  the  New  York  Times, 
published  in  that  paper’s  business  news,  he  said  that 
the  same  purpose  may  be  served,  “and  with  far  more 
constructive  benefit  to  both  the  retail  stores  and  the 
newspapers,”  if  the  papers  will  adopt  and  enforce 
more  rigid  standards  of  advertising  practice.  Purg¬ 
ing  the  advertising  columns  of  misleading  statements, 
and  refusing  to  accept  copy  that  is  not  for  the  best 
interests  of  the  consumer,  said  Mr.  O'Connell,  will 
wipe  out  the  mistrust  of  readers,  and  increase  “tre¬ 
mendously”  the  value  of  the  space  to  retail  mer¬ 
chants. 

The  point  deserves  continued  study.  It  is  appro¬ 
priate  to  remind  Mr.  O'Connell  that  many  of  the 
most  productive  newspapers  already  exercise  a  cen¬ 
sorship  which  goes  about  as  far  as  one  may  reason¬ 
ably  expect  any  business  enterprise  to  go  in  dis¬ 
ciplining  its  customers. 

Then  too,  one  should  not  forget  the  store’s  part 
in  determining  the  cost  of  newspaper  space,  which 
Mr.  O’Connell  mentioned  but  did  not  stress.  The 
kind  of  merchandise  offered  and  the  kind  of  copy 
published  are  obviously  the  principal  factors  in  de¬ 
termining  results;  yet  how  many  stores,  aside  from 
a  few  of  the  leaders,  have  actually  put  their  best 
talent  into  a  study  of  how  to  make  their  advertising 
most  effective?  How  many  have  an  advertising 
man  in  the  inner  circle  that  runs  the  business?  How 
many  regard  the  advertising  director  merely  as  a 
hired  writer,  taking  orders  from  non-advertising 
executives,  and  not  even  permitted  to  see  the  figures 
on  sales  resulting  from  his  copy? 

At  any  rate,  it  is  gratifying  to  see  Mr.  O’Connell 
headed  toward  the  goal  of  making  space  more  pro¬ 
ductive,  instead  of  making  space  merely  cheaper. 
Newspapers  and  stores  can  work  together  on, the 
former. 


I  A  L 

GOOD  SHOWMEN 

HE  theatrical  weekly  Variety  marvels  at  the 
“smart  showmanship”  of  Chicago  newspaper¬ 
men,  a  12-months’  review  showing  that  Chi¬ 
cago  Tribune  and  Chicago  Daily  News  put  on  public 
events  which  drew  huge  crowds  of  paying  customers 
while  the  regular  show  business  was  starving,  the 
legitimate  stage  in  particular  suffering  from  lack 
of  ingenuity,  exploitation  and  the  showmanship  so 
markedly  exemplified  by  the  two  newspapers. 

The  newspaper  events  were:  Chicagoland  Musical 
Festival,  filling  the  seats  of  Soldiers  F'ield,  110,000 
admissions  at  25  cents,  and  conducted  by  the  Trib¬ 
une;  Carnival  of  Nations,  a  series  of  20  racial 
I)ageants  climaxed  by  one  vast  pageant,  drawing 
22,500  people  to  the  indoor  Stadium,  at  25c.,  SOc. 
and  $1,  conducted  by  the  Daily  News  and  netting 
$40,000;  Ice  Carnival,  by  Daily  News  at  the  Stadium, 
with  prices  scaled  up  to  $3  and  filling  the  seats; 
Golden  Glove  Tournament,  amateur  boxing,  by  the 
Tribune,  accumulated  $44,000,  at  $l.-$2.-$3.  seat 
prices;  Post-Olympic  show  scaled  to  $1.50  top,  at 
■Soldiers  Field,  under  Daily  News  management, 
drew  34,000  spectators. 

N’ariety  pointed  out  that  these  newspaper  enter¬ 
tainments  drew  from  their  homes  people  who  rarely 
if  ever  attend  professional  shows.  Naturally,  the 
newspaper  promotion  was  in  elaborate  space,  and 
the  newspaiiers  turned  over  the  net  profits  to  char¬ 
ity,  using  the  stunts  only  for  good  will  and  public 
service.  However  \’ariety  sees  in  these  examples 
of  successful  showmanship,  in  an  otherwise  dis¬ 
astrous  year,  an  indication  of  what  professional 
theatrical  promoters  might  do  if  they  had  com¬ 
parable  imagination  and  courage. 

Highly  successful  newspaper  promotions  of  public 
events  might  also  be  cited  in  New  York,  Cleveland 
and  other  cities,  during  recent  years.  The  professional 
showman  relies,  often  vainly,  upon  little  dabs  of  paid 
advertising  and  great  gobs  of  dubious  press  agentry, 
more  audacious  than  cunning.  Variety’s  point  is 
well  taken.  Showmen  who  will  put  newspapers 
spiritedly  behind  good  entertainment  will  probably 
discover  the  .American  people  are  as  amusement- 
hungry  in  depressed  times  as  in  prosperity. 


IVhat  a  newspaper  can  do  to  advance  the 
zoelfare  of  a  community  is  measured  only  by 
the  intelligence,  enterprise  and  courage  of  the 
staff  and  the  ability  of  the  circulation  depart¬ 
ment  to  distribute  the  word  to  the  people. 


TRUTH  IN  ADVERTISING? 

E  QUOTE  from  a  piece  of  promotion  sent 
out  recently  by  one  of  the  major  broad¬ 
casting  chains : 

“Gossipy  radio  ‘columns’  ....  special  radio  pages 
.  .  .  .  will  carry  the  attached  news  story  routed  to 
you  because  of  its  special  interest. 

“It  has  been  rushed  by  the  Columbia  publicity 
department  to  1,900  newspapers  and  magazines 
.  ...  to  serve  them  in  meeting  reader’s  demands 
for  intimate,  accurate  information  on  radio’s  latest 
developments. 

“Radio  is  news  ....  with  Columbia’s  jwpular 
favorites  and  outstanding  program  feats  for  daily 
headlines.” 

How  much  this  trumpet  blast  respects  the  axiom 
that  advertising  should  be  truthful  will  be  apiiarent 
to  makers  and  readers  of  today’s  newspapers.  With 
few  exceptions  the  “1,900  newspapers  and  magazines 
have  for  a  year  eliminated  all  advertising  from  their 
programs.  Many  of  them  have  abandoned  their 
“radio  pages”  or  reduced  them  to  small  compass. 
Some  have  eliminated  entirely  all  mention  of  radio 
affairs.  Yet  the  casual  reader  might  'derive  from 
the  above  advertising  that  newspapers  and  newspaper 
readers  cannot  get  enough  “intimate,  accurate  in¬ 
formation  on  radio’s  latest  developments.” 

The  inference  is  plain  that  .salesmen  of  broadcast 
advertising  have  difficulty  in  selling  radio  as  an 
independent  sales  medum.  They  can  no  longer 
brandish  a  handful  of  newspaper  clippings  before  a 
prospective  radio  advertiser  as  evidence  of  the  un- 
buyable  newspaper  space  his  radio  program  might 
produce,  but  they  can  send 'out  advance  proofs  and 
let,  careless  inference  do  the  rept.  It  is  a  half-truth, 
valid  only  until  someone  tells  the  rest  of  the  story. 
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PURELY  PERSONAL 


Harry  j.  grant,  publisher, 

Leonard  L.  Bowyer,  business  man¬ 
ager,  and  Irwin  Maier,  advertising 
manager,  of  the  Mihi’aukee  Journal, 
have  gone  to  Canada  on  a  fishing  trip. 

Charles  Webb,  president,  Asheznllc 
(N.  C.)  Cilicen-Tiincs,  was  the  prin¬ 
cipal  speaker  at  a  meeting  of  Buncombe 
county.  N.  C..  teachers  in  Asheville, 
Aug.  27- 

J.  Noel  Macy,  president  of  the  West¬ 
chester  County  (X.  Y.)  Publishers  and 
first  vice-president  of  the  New  York 
State  Publishers  .Associatioii,  left  this 
week  for  his  ranch  in  Wyoming.  He  is 
expected  to  go  by  way  of  Canada,  mak¬ 
ing  the  trip  by  train  and  airplane. 

Eugene  Lorton,  publisher,  Tulsa 
(Okla.)  World,  with  Mrs.  Lorton  and 
their  son,  Robert,  returned  Aug.  27 
from  the  Olympic  Games.  They  made 
the  trip  westward  by  airplane  and  re¬ 
turned  by  automobile. 

Col.  Ernest  G.  Smith,  publisher, 
Wilkes-Barre  (Pa.)  Times  Leader,  has 
returned  from  a  month’s  trip  through 
western  national  parks  with  his  wife, 
daughter  and  two  sons. 

E.  K.  Gaylord,  publisher,  Oklahoma 
City  Daily  Oklahoman  and  Times,  is 
spending  a  three  months’  vacation  at 
Estes  Park,  Colorado. 

Josephus  Daniels,  editor.  Raleifjh 
(X.  C.)  .Vftc’j  and  Obsen’er,  will 
address  the  Labor  Day  gathering  at 
Canton,  N.  C. 

Joseph  J.  Cannon,  editor.  Salt  Lake 
City  Deseret  Neies  and  John  F.  Fitz¬ 
patrick,  publisher,  Salt  Lake  Tribune, 
have  been  named  Utah  members  of  the 
national  council  of  the  National  Eco¬ 
nomic  I>eague. 

Grove  Patterson,  editor.  Toledo 
Blade,  is  spending  a  two- week  vacation 
at  Tyson,  Vt..  with  Lucius  Mann,  vice- 
president  of  the  Newell-Emmet  Adver¬ 
tising  agency  of  New  York  and  Dr. 
Stejjien  K.  Mahon,  assistant  to  the 
general  manager  of  the  Toledo  Edison 
Company. 

Gold  V.  Sanders,  editor,  Jackson¬ 
ville  (Fla.)  Journal,  has  returned  from 
a  vacation  trip  to  Hendersonville,  N.  C. 

Francis  T.  Hunter,  president,  White 
Plains  (N.  Y.)  Daily  Press,  was  one 
of  the  speakers  at  the  dedication  of 
Radio  Station  WFAS  in  that  city. 

J.  Harvey  Backus,  editor,  Andover 
(N.  Y.)  News,  has  been  named  as 
Democratic  candidate  in  the  44th  state 
senatorial  district. 

Gorton  V.  Carruth,  editor,  Walcr- 
bury  (Conn.)  ReD*blican,  is  on  vacation 
at  his  home  in  Woodbury. 

Floyd  Casebolt,  editor,  Wa.vahachie 
(Tex.)  Light,  and  Mrs.  Casebolt,  arc 
visiting  in  the  Rio  Grande  valley  on  a 
vacation. 

Charles  F.  Weaver,  editor  and  pub¬ 
lisher,  Hamburg  (N.  Y.)  Independent, 
has  been  appointed  to  the  executive  com¬ 
mittee  of  the  newly  organized  Hamburg 
Better  Business  Bureau. 

(leorge  B.  Dolliver,  editor.  Battle 
Creek  (Mich.)  Moon-Journal,  visited 
the  W.  K.  Kellogg  Foundation  Camp 
in  Barry  county,  Aug.  25. 

Edward  W.  Mackey,  retired  editor 
of  the  Mam'/ou'oc  (Wis.)  Herald-News, 
which  has  since  become  the  Herald- 
Times,  and  Mrs.  Mackey,  have  just 
completed  a  tour  of  Europe. 

William  T.  Evjue,  editor,  Madison 
(Wis.)  Capitol  Times,  was  guest 
paker  at  the  monthly  gathering  of  the 
I-utheran  Men’s  Club  af  New  London, 
Wis.,  Sept.  1. 

R-  C.  Snyder,  publisher,  .’Sandusky 
W)  Register  and  Nomvlk  Reflector- 
Herald,  has  accepted  the  publicity  chair¬ 
manship  for  the  Republican  campaign 
m  Ohio.  He  will  establish  headquarters 
>n  Columbus. 

Frank  R,  Moses,  co-publisher  Mar¬ 
shall  (Mich.)  Evening  Chronicle,  re- 
tnmed  recently  from  a  Canadian  trip. 
Bernard  Mainwaring,  editor  of  the 
(Ore.)  Democrat-Herald,  reached 
New  York  this  week  on  a  combination 


vacation  and  business  tour  of  the  coun¬ 
try  by  automobile. 

IN  THE  BUSINESS  OFFICE 

10UIS  WILEY,  business  manager, 
jNcw  York  Times,  will  discuss 
“Savings  Banks,  the  Newspaper  and 
the  Public,”  at  the  annual  convention 
of  the  Savings  Banks  Association  of 
the  State  of  New  York  at  Rye,  N.  Y., 
Sept.  22  and  23. 

Rudolph  M.  Hennick,  advertising 
manager,  Waterbury  (Conn.)  Repub¬ 
lican- American  and  Jack  Krackower, 
advertising  salesman  marched  in  the 
.American  Legion  state  convention 
parade  held  in  Waterbury,  Aug.  20. 

Barry  Bingham,  secretary  of  the 
Loui.n'illc  Times  and  Courier-Journal 
companies,  is  spending  a  brief  vacation 
at  Siasconset,  Nantucket  Island,  Mass. 

Frederick  S.  Jordan  of  the  advertis¬ 
ing  staff,  Portland  (Me.)  Press  Herald, 
Evening  E.rpress  and  Sunday  Telegram, 
is  on  vacation  at  Prince’s  Point,  Yar¬ 
mouth,  Me. 

George  W.  Trask,  circulation  depart¬ 
ment,  IFafcrfcKrv  (Conn.)  Rcpublican- 
American  was  host  at  a  frankfurter 
roast  given  for  members  of  the  office 
force  and  their  friends  at  his  Middle- 
bury  home  recently. 

Wade  F.  Beucler,  Toledo  Blade  ad¬ 
vertising  staff,  has  returned  after  a  va¬ 
cation  motor  trip  to  Pi.i.;''  and  to 
points  in  Michigan. 

(Tlaude  Hermanson,  display  staff, 
Bridgeport  (Conn.)  Post-Telegram, 
has  returned  from  his  vacation. 

C.  Paul  Raymond  of  the  classified  ad 
department,  Waterbury  (Conn.)  Repub¬ 
lican- American  is  recovering  from  in¬ 
juries  sustained  in  a  recent  automobile 
accident. 

Sherman  Daley,  advertising  repre¬ 
sentative,  Kenmore  (N.AL)  Independent, 
is  attending  the  Canadian  National  Ex¬ 
position  in  Toronto,  Ont. 

A.  G.  Barnfield,  advertising  depart¬ 
ment,  Brockton  (Mass.)  Ervning 
Enterprise,  has  returned  from  vacation. 


IN  THE  EDITORIAL  ROOMS 

JOSEPH  T.  MURPLIY,  managing 
J  editor,  Wilkes-Barre  (Pa.)  Times 
Leader,  is  spending  his  vacation  on  a 
motor  trip  through  New  England. 

Leo  A.  Farrell,  assistant  city  editor, 
Atlanta  Constitution,  is  spending  a  vaca¬ 
tion  visiting  his  parents  at  Leaven¬ 
worth,  Kan. 

Rill  Harriss,  night  editor,  Jacksom'ille 
(Fla.)  Times-Union,  spent  three  days 
in  Atlanta  this  past  week  on  legal  busi¬ 
ness. 

Sam  Cox,  market  editor,  Atlanta  Con¬ 
stitution,  has  returned  from  a  vacation 
at  Clayton  and  Lake  Burton,  Ga. 

Louis  P.  McNeely,  sports  editor, 
Louisville  Times,  is  spending  two  weeks 


FOLKS  WORTH  KNOWING 


Bernhard  ragner,  for  ten 

years  with  the  European  edition  of 
the  Chicago  T ribune,  is  returning  to  the 
United  States. 
With  Mrs.  Rag¬ 
ner  and  their  two 
daughters.  h  e 
sailed  Aug.  31 
and  will  go  to 
McKeesport,  Pa., 
where  he  was 
born  and  where 
he  received  his 
first  newspaper 
experience  on  the 
Daily  N  e  tvs , 
While  here  he 
plans  to  lecture 
before  .schools  of 
journalism. 

In  1922,  Mr.  Ragner  went  to  Paris 
and  became  a  re-write  man  on  the  Chi¬ 
cago  Tribune.  European  edition.  He 
became  city  editor,  night  editor,  and 
finally  managing  editor,  holding  the  last- 
named  post  from  1925  to  1929  when 
he  resigned.  Since  then,  he  has  done 
free-lance  writing,  one  of  his  favorite 
topics  being  A.E.F.  veterans  who,  like 
himself,  have  married  French  women 
and  are  settled  in  France.  In  1927,  Mr. 
Ragner  was  the  editor  of  the  Conven¬ 
tion  Edition  of  The  Stars  and  .'itripes. 
Ml".  Ragner  was  the  author  of  an  arti¬ 
cle' '•ivt”’«na  per  Orphans  of  the  .A.E.F." 
which  appea.  ;'d  recently  in  Editor  & 

PUUBLISIIF.R. 


at  a  fishing  camp  near  •  T.udington, 
Mich. 

Charles  A.  Reilly,  sports  eai’.or, 
Easton  (Pa.)  Express,  spent  his  vaca¬ 
tion  at  Delaware  Water  Gap. 

W.  F.  Guthier,  statistician  of  the  edi¬ 
torial  department.  Nezv  York  Herald 
Tribune,  spent  his  vacation  motoring 
through  the  middle  west.  During  his 
absence  S.  Thompson  substituted  for 
him. 

Paul  S.  Hedrick,  oil  editor,  T ulsa 
(Okla.)  World,  covered  arrival  of  the 
transcontinental  air  derby  fliers  Aug.  24 
at  Bartlesville,  Okla. 

C.  Edward  Sparrow,  turf  exi>ert, 
Baltimore  Sun,  recently  visited  the  track 
at  Saratoga  Springs,  N.  Y. 

Harold  A.  Putnam,  news  editor,  Port¬ 
land  (Me.)  Evening  Express,  is  on 
vacation. 

Ed  Bradley  and  C.  E.  Gregory,  politi¬ 
cal  reporters,  Atlanta  Journal,  are 
covering  the  campaigns  of  Governor 
Richard  B.  Russell,  Jr.,  and  Congress¬ 
man  Charles  R.  Crisp,  candidates  for 
the  United  States  Senate  from  Georgia. 

Leonard  F.  Wilbur,  copy  reader, 
Utica  (N.  Y.)  Observer-Dispatch,  has 
(Continued  on  page  22) 


UP  SHE  RISES! 


American  business,  led  by  American  newspapers,  has 
run  up  a  fighting  flag.  The  period  of  apathy  is  over. 
This  fall  and  winter  will  tell  a  story — of  winners  and 
losers. 

You’ll  want  THE  BEST  of  the  new  features,  along 
with  the  best  of  the  old,  to  signalize  YOUR  forward 
march. 

Watch  McNaught  announcements. 

Especially — Two  new-style  strips,  a  new  two-column 
mat  feature,  and  a  new  Sunday  color  page  comic.  If 
you  are  looking  for  tabloid  page  comics  in  color,  we 
can  supply  two  dandies. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING  Charles  v.  Mpadam 
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FIRST 

AGAIX! 


ELLA 
CINDERS 
WINS 
Another 
i,  Popularity 

-  .1  was 

^  mane  Dy  The  New  Bed¬ 
ford  Standard  -  Times 
after  the  consolidation  of 
The  Standard  and  The  Times. 
There  were  twenty-one  daily 
comics  in  the  combined 
newspaper  and  readers  were 
asked  to  express  their  pref¬ 
erences  through  six  days  of 
balloting.  Many  of  the  best- 
known  comics  in  the  country 
were  included.  Once  again 
Ella  Cinders  led  all  the  rest 
by  a  wide  margin,  this  time 
with  a  total  of  18,241  votes. 


ALWAYS  appealing,  always 
^^amusing,  Ella  Cinders 
keeps  repeatedly  demon¬ 
strating  by  every  test  her 
commanding  position  among 
comics  daily  and  Sunday.  .  .  . 
A  brilliant  new  sequence  is 
starting  October  3  when  Ella 
unexpectedly  falls  heir  to  a 
million  dollars.  .  .  .  It's  a 
great  sequence  with  which  to 
begin  .  .  .  and  special  promo¬ 
tion  is  supplied  for  you  to 
start  it  off  with  a  million 
dollar  bang.  .  .  .  For  terms 
and  samples,  please  write  to 


UNITED  FEATURES 

MONTE  BOURJAILY.  General  Manager 

220  East  42nd  Street 
New  York 
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PERSONAL 


(Contiucd  from  page  21) 


been  named  publicity  director.  New 
York  State  Baptist  Young  People’s 
Union. 

Dr.  Wesley  E.  W'oodrufF,  associate 
editor,  Wilkes-Barre  (Pa.)  Times- 
Leader,  is  at  Sia.sconset,  Mass.,  for  a 
months'  vacation. 

I^wrence  Sheeley,  former  city  editor, 
Duqnoin  till.)  Eivnittg  Call,  is  in  a 
Duquoin  hospital  as  a  result  of  an  auto¬ 
mobile  accident. 

Joseph  Weitzenkorn,  oldest  son  of 
Louis  Weitzenkorn,  author  of  “Five 
Star  Final”  and  former  New  York 
newspaperman,  is  spending  the  summer 
as  a  memher  of  the  Wilkes-Barre  (Pa.) 
Times  Leader  staff.  This  is  young 
Weitzenkorn's  second  summer  on  the 
Times-Leader,  the  paper  on  which  his 
father  started  20  years  ago. 

Frank  Cutherell.  staff  writer,  Nor¬ 
folk  (Va.)  Ledger-Dispatch,  is  spend¬ 
ing  his  vacation  in  Miami,  Fla.,  with 
Senator  J.  Walter  Kehoe,  of  that  state. 

Allan  Taylor,  rewrite  man.  Atlanta 
Journal,  has  returned  to  work  after  a 
five  weeks’  leave  of  absence  which  he 
spent  with  Mrs.  Taylor  at  their  Adiron¬ 
dack  s  camp. 

Phil  Donnel,  reporter,  Norfolk  Vir¬ 
ginian-Pilot,  spent  his  vacation  in 
Massachusetts. 

Miss  Fermine  Price,  society  editor, 
NashHlle  Banner,  has  returned  from 
a  vacation  in  the  North  Carolina  moun¬ 
tains. 
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litrim  ■.  Pew,  BiUtr;  Arthur  T.  Robb.  MImawint 
Miter;  Werreo  L.  Bauett.  Km  Miter;  Robert  8. 
Moiia.  Aeeertote  Biittr;  John  W.  Perrr.  Peetere  Miter. 

Cborlee  B.  Oroomei.  BstiMM  md  AAeertieie#  Mea- 
eeer;  JtaMt  Wriebt  Brown.  Jr..  Premetien  Jleneeer; 
Oeorte  H.  Streto,  Cimlotie*  Manager ;  8.  L.  Dare. 
ClaeetoeA  Manager;  Ellaabeth  McMaboa.  Caekier. 

Lendon.  Bniland.  aSlee:  Walter  Houie.  418/11 
■tnnd.  W.  C.  1.  Hitt  Muriel  O.  Atklnt.  Manager. 
Leodoo  Bdllor:  Allan  Delafont.  184-184  Cheaptldk, 
B.  C.  1.  Parli.  Prance.  otBee:  TS  rae  dee  Petite 
Chaatga,  Sjdner  B.  Clarfce.  Manager.  Peril  Editor: 
Oeorte  Lancelaan.  IS  me  PerleJ,  Batkiea  lee  Beiae, 
•eiae  at  Oiee.  Tokjo  Correipondent.  Clarence  A. 
Darli.  c/o  Japan  Adreitlaer.  Waihlntton  Correa- 
pandent;  Oeorte  H.  Manalnt.  Katianal  Krata  Ciak 
•aildiat.  Cblcato  Offlee:  Saite  J7I8,  Lanian 
Omarantaa  and  Aeeideat  BaiMto#,  880  Bertk  Miaki- 
gaat  Aeeaae,  Oeorte  Brandenburt,  Cerreepeadeat ; 
Otto  U  Brunt.  Adeertieto#  Repreaentatiea.  Pacific 
Oaaet  RapreeantaUree:  B.  J.  Bldwall  A  Co..  748 
Markat  Straat,  San  Pranelieo;  Chamber  ot  Commerce 
BMt..  Loa  Antelee:  and  Stuart  Bldt..  SeatUe. 
Waablnttan. _ 


latamatlowal  Tear  Book  laat  Saturday  In  January — 
"A.N.P.A.”  nnmbera  laat  twa  Satunlayi  In  April — 
Adrartlalat  Canrentlon  number  firet  Saturday  In  June— 
Adrattlilat  llnaie  roeorde  In  March  and  Stotember — 
Newapapor  ratae  and  etrealatloni  In  January  and  July — 
Marfcat  Oulde  eontalalnt  atandardlied  merdiandliint 
and  marfeatlnt  data  an  1,488  newepaper  marketi 
third  Saturday  In  Neramber — 

Bine  af  type  8  44  z  11  Incbea — 188  atate  llnaa 
(1144  erne)  on  (aur  columnt — total  of  ITl  atate 
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Lartaet  type  pate  In  the  builneet  paper  field — 
Dleplay  adrartlilnt  ratea:  tranalent,  TSe.  per  atate 
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The  elntle  column  forty-two  line  rate  maker  card  at 
a  coat  of  818  par  week  eama  at  low  a  rate  an  a 
il-time  baala  aa  any  athar  acbadula,  namely.  8188 
par  pate:  888  bait  pate;  8IS  unartar  pate. 
Claaalfled  ratae:  Tic.  par  aiata  Una  ana  time;  88e. 
par  atate  Una  taor  tlmea. 

BItuatlapa  Wantad:  idc.  per  atato  11m  um  time: 
48c.  per  atata  Um  tbraa  tlmaa  (eount  ill  wordi  la 
the  llMl. 

BabecrlpUoo  ratae:  By  maU  payable  In  adrance 
Dnltad  Statae  and  Itland  Poeteaelant  84  per  year; 
Can^  84.88;  Porelta  8S. 

Member  at  the  AiaaMatad  Builneet  Papon. 
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Millard  Foreman,  state  editor,  Toledo 
Blade,  is  on  vacation.  Ralph  Phelps, 
radio  editor,  is  substituting  for  him. 

W.  E.  Beard,  state  news  editor,  Nash¬ 
ville  (Tenn. )  Banner,  is  on  vacation  in 
Georgia. 

N.  L.  Wilson,  state  capitol  reporter. 
Salt  Lake  Tribune,  has  returned  from 
a  vacation  in  the  national  parks  of 
southern  Utah. 

Edward  E.  Croll,  assistant  editor, 
Philadelphia  Public  Ledger,  last  week 
was  elected  president  of  the  Philadel¬ 
phia  Newspapermen’s  Deepsea  Fishing 
Club  at  its  annual  meeting.  Other 
officers  are  John  Livingood,  vice-presi¬ 
dent,  Oscar  Yoblotz,  treasurer,  Lou 
Jeffe,  secretary,  S.  Emanuel  Banks, 
pilot. 

Walter  Baetzel,  of  the  Camden 
(N.  J.)  Courier  staff,  has  returned 
from  a  fishing  trip  in  the  lake  districts 
of  Wisconsin  and  Illinois. 

Harold  Brown,  desk  man,  Oklahoma 
City  Times,  has  returned  from  his 
vacation. 

James  F.  Massey,  city  hall  reporter, 
Jaeksoniille  (Fla.)  Journal,  is  spending 
his  vacation  at  Chattanooga,  Tenn. 

L.  P.  Thompson,  cartoonist,  Okla¬ 
homa  City  Daily  Oklahoman  and  Times, 
is  spending  a  three-weeks  vacation  in 
Minnesota.  Bill  Loring  is  in  charge  of 
the  art  department  during  his  absence. 

Larry  Sisk,  city  editor.  Oklahoma 
City  Times,  Jeff  Griffin,  polic.c  ..‘.er, 
and  Paul  Kennedy,  forp  police  re¬ 
porter,  for  the  Ti»*'»s,  are  making  a 
fishing  trip  to  southeastern  Oklahoma 
for  two  weekj. 

Jack  ^.iiott,  news  staff,  Hartford 
(Conr  ,  Courant,  has  Returned  from  a 
V".  .ation  spent  at  the  Connecticut  shore. 
Theodore  E.  Buell,  also  of  the  news 
staff,  left  this  week,  to  spend  a  week 
at  the  shore  and  a  week  at  a  “dude 
ranch”  in  Vermont. 

Jack  Bell,  city  editor,  Oklahoma  City 
Daily  Oklahoman,  is  on  vacation.  R. 
G.  Miller,  Sunday  editor,  is  taking  his 
place.  Gene  Peach  is  handling  the  Sun¬ 
day  copy. 

William  J.  Clew,  court  reporter, 
Hartford  (Conn.)  Courant,  has  been 
covering  the  National  Guard  encamp- 
inent  at  Camp  Cross,  Niantic,  Conn. 

Charles  Saulsherry,  sports  editor, 
Oklahoma  City  Times,  and  secretary- 
treasurer  of  the  Oklahoma  Baseball 
Federation,  spent  last  week  managing 
the  State  Sandlot  tournament. 

Philip  W.  Buxton,  rewrite  man,  Cam¬ 
den  (N.  J.)  Courier,  has  returned  after 
spending  two  weeks  at  his  Deer  Isle, 
Me.,  cottage  with  his  wife  and  son. 

Claude  Barrow,  oil  editor.  Oklahoma 
City  Daily  Oklahoman  and  Times,  is 
spending  a  three  weeks’  vacation  in 
Louisiana  and  South  Texas.  Alvin 
Rucker,  roving  correspondent  for  the 
Daily  Oklahoman  is  acting  oil  editor. 

Ixiuis  Hagey  has  resigned  from  the 
Philadelphia  Daily  Nezvs. 

Ina  Gainer,  society  editor,  Oklahoma 
City  Times,  is  on  vacation.  Virginia 
Scott  is  acting  society  editor. 

Jesse  A.  Linthicum,  Baltimore  Sun 
sports  editor,  has  recovered  from  a  seri¬ 
ous  foot  infection. 

Leonard  Ware,  Jr.,  editorial  staff, 
Boston  Herald,  left  recently  for  a  tour 
of  the  Soviet  Union  in  preparation  for 
a  series  of  articles  he  is  to  write  for  his 
paper. 

William  P.  O’Donnell,  sports  editor, 
Waterbury  (Conn.)  Republican,  has 
been  on  vacation  at  Point  Beach  on  the 
Connecticut  shore. 

Harry  Hoy.  night  editor,  Boston 
Daily  Record,  has  returned  from  a  three 
weeks’  vacation. 

Miss  M.  Gladys  Merrill,  society  edi¬ 
tor,  Portland  (Me.)  .Sunday  Telegram, 
is  on  her  vacation  at  Forest  Lake,  Gray, 
Me.  Mrs.  Arolyn  White  Johnson  is 
substituting  for  her. 

William  Farrington,  police  reporter, 
Waterbury  (Conn.)  Democrat,  is  spend¬ 
ing  his  vacation  in  New  York. 

John  A.  McGowan,  copy  desk  chief, 
Boston  Daily  Record  recently  had  pub¬ 
lished  in  the  Sunday  Advertiser  a  fea¬ 


ture  story  of  “How  A  Maine  Woman’s 
Tears  Started  Prohibition,”  as  told  him 
years  ago  by  Neal  Dow,  pioneer  in  the 
movement. 

Hamilton  Godbe,  copyreader,  .Salt 
Lake  Tribune,  has  returned  from  a  va¬ 
cation  in  the  national  parks  of  Colorado. 

William  Mason,  editorial  staff,  Taun¬ 
ton  (Mass.)  Gasettc,  is  conducting  a 
column  “The  Gazette  Stamp  Forum” 
for  his  paper. 

S.  James  Naples,  city  hall  reporter, 
Buffalo  Times,  has  received  the  Demo¬ 
cratic  nomination  for  state  senator  in 
his  district. 

Marjorie  Heacoz,  society  editor, 
Hartford  (Conn.)  Courant,  is  on  a  10 
day  trip  to  Bermuda,  sailing  from 
Canada. 

Charles  W.  Weaver,  Jr.,  of  the  copy 
desk,  Portland  (Me.)  Ez'cning  E.rpress 
was  recently  appointed  an  ensign  in  the 
Naval  Reserves. 

Vivian  Shirley,  Ledger  Syndicate  fea¬ 
ture  writer,  has  resumed  her  weekly 
interview  talks  over  Station  WHAT. 

W.  Curtis  Loomis,  Philadelphia  Eve¬ 
ning  Ledger,  who  has  beei;  acting  as 
news  make-up  man  daring  the  vacation 
season,  has  returned  lo  the  rim  of  the 
copy  desk. 

James  McGutgan  has  joined  the  police 
district  staff  of  the  Philadelphia  Eve¬ 
ning  Lednea' 

Niver  W.  Beaman,  assistant  city  edi¬ 
tor,  Waterbury  (Conn).  American,  and 
Mrs.  Beaman  are  spending  their  vaca¬ 
tion  at  Corning,  N.  Y. 

Leroy  Greene  has  returned  to  the 
Philadelphia  Daily  News  after  a  month 
at  camp  with  the  308th  Artillery,  Penn¬ 
sylvania  National  Guard. 

Robert  Reis,  Philadelphia  Record 
columnist,  and  Mabel  Love,  movie  edi¬ 
tor,  Daily  Nezvs,  were  judges  at  the 
beauty  contest  to  select  “Miss  Phila¬ 
delphia”  for  the  national  contest  at 
Wildwood,  N.  J. 

Forrest  Allen,  of  the  Memphis  (Tenn.) 
Press-Scimitar  staff,  covered  the  recent 
election  contest  before  the  state  Demo¬ 
cratic  primary  board  in  Nashville.  Dick 
Breese  covered  the  hearing  for  Mem¬ 
phis  Comtnercial  Appeal  and  Evening 
Appeal. 

Joseph  H.  Aldeman.  city  hall  re¬ 
porter,  Easton  (Pa.)  Express,  spent  his 
vacation  in  New  York  City  and  Dela¬ 
ware  Water  Gap. 

Abe  Feldman  has  rejoined  the  Phila¬ 
delphia  Evening  Ledger  after  a  month 
at  Point  Breeze,  Pa. 

Harry  Martin,  theatre  critic,  Mem¬ 
phis  Evening  Appeal,  is  on  vacation. 
A1  Capley  is  writing  the  column. 

Frank  Lee,  financial  editor,  Philadel¬ 
phia  Ez’ening  Ledger,  captured  an  8  foot 
shark,  while  deep  sea  fishing  off  Atlan¬ 
tic  City  last  week. 

John  D.  Erwin  has  been  appointed 
Washington  correspondent  for  the  Mem¬ 
phis  CTenn.)  Commercial  Appeal  and 
Evening  Appeal. 

W.  J.  Cunningham,  of  the  Knoxz’ille 
(Tenn.)  Times,  has  joined  the  city  staff 
of  the  Asheville  (N.  C.)  Citiccn. 

Eric  M.  Knight,  movie  critic,  Phila¬ 
delphia  Public  Ledger,  is  on  a  month’s 
vacation  in  Maine. 

L.  Mortimer,  formerly  of  the  adver¬ 
tising  art  staff  of  the  old  Nezv  York 
World,  is  in  London.  He  has  been 
making  sketches  in  England. 

Abe  Harris,  courthouse  reporter,  .St. 
Paul  Dispatch  and  Pioneer  Press,  has 
resigned  to  become  director  of  publicity 
for  Governor  Floyd  B.  Olson  during  the 
latter’s  campaign  for  re-election. 

William  Abbott,  sports  editor,  Buffalo 
Times,  has  returned  to  work  after  a 
vacation  spent  in  and  around  New  York, 
his  former  home. 

Ben  Carroll,  police  reporter.  White 
Plains  (N.  Y.)  Daily  Press  and 
Anthony  Glavin,  advertising  manager, 
are  on  vacation. 

C.  Dwight  Stevens,  city  editor.  Port¬ 
land  (Me.)  Ez’ening  Express,  is  con¬ 
fined  to  his  home  by  illness. 

Oliver  F.  Holden,  of  the  cable  desk. 
New  York  Times,  is  the  owner  of  a 


Norwegian  elk  hound  which  won  first 
prize  for  its  class  and  the  ribbon  for 
best  in  show  recently  at  the  Newnon 
Dog  Show. 

H.  D.  Vollmer.  state  editor,  Norfolk 
(Va.)  Ledger-Dispatch  has  returned 
from  a  trip  to  Rochester,  N.  Y. 

Bus  Ham,  sports  editor,  Oklahoma 
City  Daily  Oklahontan,  and  Van  Wig. 
gins,  desk  man  for  the  Oklahoman 
have  returned  from  Los  Angeles  where 
they  witnessed  the  Olympic  (iames 
while  on  vacation. 

Dix  .Sarsfield,  of  Asheville,  N.  C.,  has 
joined  the  citv  staff  of  the  Sparlanbura 
(S.  C.)  Herald. 

Tarleton  Collier,  city  editor.  Allanla 
Georgian,  has  returned  from  his  vaca¬ 
tion.  While  he  was  away  his  desk  was 
handled  by  Tom  Arnold  political  writer 
and  former  city  editor  of  the  Georgian. 

Colvin  Maxwell,  sports  editor,  Romt 
(Ga.)  AV7fj-7>i7>i()k’.  and  Mrs.  ^IaxweII 
recently  spent  a  ten  day  vacation  in 
Atlanta  and  Chattanooga. 

A1  Richardson,  state  capitol  reporter, 
.Atlanta  Georgian,  is  spending  his  vaca¬ 
tion  in  New  York, 

Eugene  H,  Hinton,  night  city  editor, 
Atlanta  Constitution,  and  Mrs.  Hintoii 
have  returned  from  a  two  week’s  fish¬ 
ing  trip  at  Sea  Island  Beach.  Ga. 

Mrs.  Hanes  Montgomery,  society  edi¬ 
tor,  Laurel  (Mass.)  Leader-Call  for  20 
years,  is  in  a  Laurel  hospital  critically 
injured  as  a  result  of  accidental  cuts 
suffered  at  her  home,  where  she  had 
been  ill. 

Lynn  Hogan,  state  editor,  Yeti 
Orleans  (Pa.)  Times  Picayune,  and 
Mrs.  Hogan,  spent  their  vacation  on  the 
Mississippi  (ioast  last  week. 

Mrs.  Mildred  Seydell,  novelist  and 
daily  columnist,  Atlanta  Georgian,  plans 
a  Hollywood  trip  at  an  early  date  to 
write  a  special  series  on  motion  picture 
stars. 

WEDDING  BELLS 

Robert  bowman,  jr.,  repor- 
torial  staff ,  Louisville  (Ky.)  Times, 
to  Miss  Louise  Pegg  of  Morgantown, 
W.  Va,,  in  Louisville,  recently, 

Nathan  W.  Garfin,  Hartford  (Conn.) 
Courant  news  staff,  to  Miss  Rose 
Lischner,  recently  at  Millerton,  N.  Y. 

James  T.  Golden,  Jr.,  of  the  Cincin¬ 
nati  Enquirer  reportorial  staff,  to  Miss 
Marion  Schumann  of  Southgate  Ky.,  at 
the  home  of  the  bride  recently. 

Miss  Isabel  Hoggan,  society  editor, 
.Salt  Lake  City  Deseret  News  for  past 
ten  years,  to  John  A.  Hougaard  of 
Manti,  Utah,  member  of  the  Utah  State 
Bar  Commission,  recently. 

Richard  N.  Lee,  reporter,  Richmond 
Hill  (N.  Y.)  Record,  to  Gladys  Records, 
Brooklyn,  at  Pittsfield,  Mass.,  Aug.  27. 

Kenneth  M.  Russell,  Madison  Wis¬ 
consin  .State  Journal  editorial  staff,  to 
Miss  Gertrude  M.  Walz,  I-a  Crosse, 
Wis.,  Aug.  22. 

Robert  Mitchell,  police  reporter, 
Memphis  (Tenn.)  Press-.Seimitar,  to 
Miss  Sydney  Fowler  in  Memphis. 
Aug.  20 

E.  Dana  Johnson,  editor,  .Santa  Fc 
(N.  M.)  New  Mexican,  to  Miss  Mary 
Holedger  Eckles,  recently. 

Le  Roy  Garrison.  Jr.,  advertising 
manager,  Henderson  CTex.)  Neivs,  to 
Miss  Delphiiie  Crider,  of  Bonham,  Tex., 
last  week. 

Ruth  Hadlerman,  society  editor, 
Logansport  (Ind.)  Pharos-Tribune,  to 
Harry  Huntsinger  of  Sy  racuse,  N.  Y- 
in  Logansport,  Ind. 

Albert  R.  Martucci  of. the  Hartfori 
(Conn.)  Times,  to  Miss  Rose  Mart 
Margonelli  of  Plainville,  Conn.,  Aug 
22  at  Plainville. 

Samuel  A.  O’Neal,  assistant  city  edi¬ 
tor.  St.  Louis  Star  and  Times,  to  Miss 
Ethel  Mass,  in  Tulsa,  Okla.,  Aug.  23. 

James  G.  Blake,  secretary  to  William 
G.  Chandler,  general  business  manager 
of  the  Scripps-Howard  Newspapers,  to 
Miss  Jean  Heisler,  secretary  t()  Thoiras 
J.  Dowling,  Scripps-Howard  circulatiiw 
director,  in  New  York,  Friday,  Sept. 
They  planned  to  sail  for  Nova  Scow 
on  their  honeymoon. 


Editor  &  Publisher  The  Fourth  Estate  for  September  3,  1932 


23 


180,000 


Buyers  in 

Are  you  looking  for  business?  All  right, 
how  many  customers  do  you  want  in 
New  York? 


AN  HOUR! 

Journals  daily  —  and  taking  them  home. 

At  least  2,000,000  readers,  the  largest  evening 
circulation  in  America! 


Speak  up,  for  America’s  greatest  evening 
newspaper  stands  ready  to  introduce  you  to 
buyers  by  the  hundreds  of  thousands! 

Here  they  come,  homeward  bound!  —  each 
with  money  he  is  glad  to  spend  for  his  own 
and  his  family’s  satisfaction.  Each  with  a 
choice  of  many  newspapers. 

Stopping  for  The  New  York  Evening  Journal 
at  corner  stands  —  subway  stands  —  railway 
stands. 


Around  5  P.  M.,  every 
day,  3,000  buyers  a 
minute! 


Buyers!  Journal  buyers  —  and  buyers  for  you, 
too,  even  in  these  times,  if  you  give  them  as 
The  Journal  does  the  things  they  want. 

The  Journal  has  been  doing  that  for  33  years. 


In  all  that  time,  no  other  New  York  evening 
paper  has  escaped  merger,  change  of  owner¬ 
ship,  or  death. 


In  spite  of  all  their  struggles,  the  combined 
circulation  of  the  other  New  York  evening 
papers  today  is  less  than 
it  was  10  or  15  years 
ago. 


180,000  in  one  hour! 

Buying  outside  Manhat¬ 
tan,  in  aristocratic  West¬ 
chester  —  more  Journals 
than  the  next  two  evening 
newspapers  combined. 

Buying  in  all  the  suburbs 
more  Journals  than  any 
standard  morning  paper  or 
all  other  evening  papers 
put  together. 

Buying  a  total  of  676,000 


America's  Greatest 
m  Evening  Newspaper 

The  New  York  Evening  Journal  goes  home, 
where  masks  come  ofF  and  real  life  goes  on. 
Enterprise,  not  sensationalism,  dictates  the 
insight  into  human  needs  with  which  it  is 
edited.  Every  issue  is  a  great  human  docu¬ 
ment,  appealing  alike  to  rich  and  poor, 
reflecting  not  merely  news  of  life  but  life 
itself  as  it  is  lived  in  our  day.  Every  issue  is 
aimed  unerringly  to  cut  through  sophisti¬ 
cated  sham  and  reach  the  emotions  that 
underlie  the  thinking  and  action  of  man¬ 
kind.  Because  it  gets  to  the  roots  of  the 
lives  of  its  2,000,000  readers  in  the  world’s 
greatest  market,  it  u  the  greatest  local  ad¬ 
vertising  medium  in  the  world  today. 


But  more  New  Yorkers 
pay  3c  a  copy  for  The 
Journal  today  than  ever 
before!  Saturdays  5c. 

180,000  buyers  in  an 
hour!  —  remember  that. 

If  you  want  your  business 
to  step  out,  pace  it  with 
America’s  greatest  evening 
newspaper,  because  — 
good  times  or  bad — year- 
in,  year-out . 


THE  JOURNAL  GOES  MARCHING  ON! 

The  New  York  Evening  Journal  Is  represented  nationally  by  the 
RODNEY  E.  BOONE  ORGANIZATION 
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HAMILTON  PELTZ,  NOTED  REPORTER 
UNDER  BENNETT,  DIES  AT  72 

Newspaper  Veteran  Covered  Wars  and  Disasters  for  New 
York  Herald  and  Telegram — Was  Head  of  N.  Y. 

Times  City  Hall  Staff  Until  Recently 


Hamilton  peltz,  veteran 

newspaperman,  who,  until  a  few 
months  ago,  was  active  as  city  hall 
reporter  for  the  Xew  York  Times,  died 
of  heart  disease,  Aug.  25,  at  his  sum¬ 
mer  home  at  Lake  Hopatcong,  X.  J. 
He  was  72  years  old  and  had  been  in 
newspai)er  work  for  48  years. 

Mr.  Peltz  was  born  in  New  York  in 
I860.  His  family  moved  to  Philadelphia 
when  he  was  a  boy.  He  was  graduated 
from  the  University  of  Rochester  in 
1883  and  started  his  newspaper  career 
as  a  reporter  on  the  Philadclfyhia  Press 
a  year  later.  Eight  years  after  this  he 
was  appointed  managing  editor. 

After  a  year  as  managing  editor  of 
the  Press,  ^Ir.  Peltz  was  summoned  to 
New  York  by  James  Gordon  Bennett 
to  become  a  reporter  on  Mr.  Bennett’s 
Herald,  in  which  connection  he  made 
a  great  name  for  himself  as  a  war 
correspondent  and  reporter  of  foreign 
affairs.  At  the  first  news  of  any  impor¬ 
tant  conflict  or  disaster  in  foreign  coun¬ 
tries  Mr.  Bennett  would  dispatch  Hamil¬ 
ton  Peltz  to  the  scene.  When  the 
Spanish-American  War  broke  out,  Mr. 
Peltz  had  already  been  in  Cuba  two 
years  covering  the  activities  of  the 
Cuban  insurrectionists.  He  remained 
there  to  cover  the  conflict  between  the 
United  States  and  Spain.  His  tliorough- 
ness  in  reporting  big  events  was  dem¬ 
onstrated  during  this  assignment  and 
won  for  him  a  place  on  the  city  desk  of 
the  Herald  with  the  unofficial  title  of 
city  editor. 

Soon  Mr.  Peltz  was  promoted  to  the 
managing  editorship  of  the  New  York 
Ezmiing  Telegram,  also  owned  by  Mr. 
Bennett,  and  in  1900  returned  to  Phila¬ 
delphia  to  become  managing  editor  of 
the  Philadelphia  North  American.  Re¬ 
porting  was  his  forte,  however,  and, 
growing  tired  of  the  routine  of  executive 
duties,  he  went  back  to  his  news  gather¬ 
ing  job  on  the  Herald. 

When  Mont  Pele  erupted  and  destroyed 
St.  Pierre,  Mr.  Peltz  was  sent  to  the 
Island  of  Martinique  in  the  dual  capac¬ 
ity  of  head  of  a  Herald  relief  expedi¬ 
tion  and  reporter  for  the  paper.  His 
activities  in  aiding  the  stricken  inha¬ 
bitants  of  St.  Pierre  were  carried  out 
with  such  success  that  he  was  the 
recipient  of  a  vote  of  thanks  from  the 
French  government. 

Mr.  Peltz  was  dispatched  on  special 
missions  to  Venezuela  and  Puerto  Rico 
for  the  Herald  and  also  traveled  ex¬ 
tensively  in  Canada.  He  was  sent  to 
\'era  Cruz  several  months  before  the 
landing  of  American  marines  in  that 
city  and  was  on  the  scene  when  this 
event  occurred.  His  coverage  of  the 
bombardment  of  Vera  Cruz  is  still 
ranked  as  one  of  the  greatest  pieces 
of  journalistic  work  of  its  type. 

Continuing  with  the  Herald  after  its 
sale  to  Frank  A.  Munsey  in  1920,  Mr. 
Peltz  resigned  when  it  was  merged  with 
the  New  York  Tribune.  He  joined 
the  New  York  Times  and  subsequently 
became  head  of  its  City  Hall  staff.  He 
was  always  a  leader  in  newspaper  men’s 
organizations  and  was  one  of  the  best 
known  and  most  admired  of  New  York’s 
veteran  reporters.  He  was  a  trustee  of 
the  Society  of  the  Genesee,  which 
counts  among  its  members  Frank  E. 
Gannett,  publisher  of  the  Gannett  News¬ 
papers,  Louis  Wiley,  business  manager 
of  the  Times,  and  other  well-known 
newspapermen. 

Mr.  Peltz  succeeded  the  late  Rtximan 
Wanamaker  as  a  trustee  of  the.  Bennett 
Fund  for  newspapermen  and  women 
and  was  vice-president  at  his  death. 
He  served  a  term  as  president  of  the 
City  Hall  Reporters’  Association  of 
New  York,  was  a  member  of  the  Inner 
Circle,  a  group  of  political  reporters, 
and  a  member  of  the  Silurians,  veteran 
newspapermen’s  organization.  He  was 
for  years  a  leader  in  the  Owls,  a  group 
of  editorial  men  of  the  old  Herald.  He 
was  president  of  the  organization  in  its 


heyday  and  presided  at  a  reunion  of  its 
members  in  1930,  their  first  gathering 
since  the  sale  of  the  Herald  to  Mr. 
Munsey.  He  was  toastmaster,  also,  at 
many  of  the  dinners  of  the  City  Hall 
Reporters’  Association,  including  the  one 
in  honor  of  Mayor  Walker  in  1927. 

Surviving  Mr.  Peltz  are  his  wife, 
M  rs.  Mary  Peltz ;  two  sons,  Gordon  and 
Hamilton,  Jr.,  and  two  daughters,  Mrs. 
.•Mice  Wells  and  Mrs.  Florence  Thomas. 
Burial  was  in  Mount  Olivet  Cemetery, 
Maspeth,  L.  L,  on  Aug.  27.  Mr.  Peltz’s 
New  York  home  was  in  Elmhurst, 
Queens. 

More  than  a  score  of  Mr.  Peltz’s 
friends  attended  the  funeral  at  the 
Skelton  Funeral  Parlors  in  Elmhurst, 
among  them  Charles  M.  Lincoln,  a 
director  of  the  James  Gordon  Bennett 
Memorial  Fund,  and  Robert  E.  Liv¬ 
ingston,  its  president ;  Ernest  K.  Coulter, 
Thoreau  Cronyn,  Deltus  M.  Edwards, 
J.  S.  Stuart  Richardson,  David  H. 
Joseph,  Henry  Wood,  Thomas  B.  Hanly, 
William  R.  Wilson,  James  A.  Hagcrty, 
W.  A.  Warn,  Harry  D.  Kingsbury, 
Willard  Bonte,  Fred  Eppelsheimer,  Miss 
Rachel  K.  McDowell,  Warren  Moscow 
and  William  R.  Conklin. 

FLEMING  ARRESTED  AGAIN 


Ohio  Examiner  Editor  Pleads  Not 
Guilty  to  Libel  Charges 

Grover  W.  Fleming,  publisher  of  the 
Ohio  Examiner,  against  which  a  number 
of  libel  actions  have  been  filed,  pleaded 
not  guilty  at  Xenia,  Aug.  27  to  two 
affidavits  charging  criminal  libel.  His 
bond  was  fixed  at  $1,000  on  each  case. 
Two  Xenia  men  charged  him  with  hav¬ 
ing  libeled  them  in  a  story  published 
Aug.  20  when  they  were  charged  with 
having  caught  smaller  fish  than  the  law 
allowed. 

Fleming  was  released  from  Butler 
County  jail  at  Hamilton  Aug.  25  after 
paying  a  $500  fine  in  a  libel  case  in 
which  he  pleaded  guilty.  He  w'as  given 
a  minimum  penalty  on  the  grounds  that 
he  had  used  matter  which  had  been  con¬ 
tributed  in  a  letter  which  later  proved 
to  be  erroneous. 


U.  P.  MEN  ON  VACATION 

J.  H.  Furay,  vice-president  in  charge 
of  the  foreign  department  of  the  United 
Press,  left  recently  for  a  visit  to  Eng¬ 
land  and  France  with  his  son  Harry. 
Webb  Miller,  European  news  manager, 
has  arrived  in  this  country  from  London 
for  a  visit  to  his  parents  in  Dowagiac, 
Mich.  Clem  Randau,  business  manager, 
is  on  vacation  in  New  England,  Henry 
Missel witz.  White  House  correspondent, 
and  Mrs.  Misselwitz  are  on  a  tour  to 
Bermuda,  and  John  A.  Reichmann  of 
the  Washington  staff  returned  to  duty 
this  week  after  a  trip  to  New  York 
with  Mrs.  Reichmann. 


oyilways  new  and 
unbroken  typefaces 

With  the  Xfudlow  Syilem. 
nom  or  broken  letters  in  your 
advertising  display  composi¬ 
tion  become  things  of  the  poll. 
Give  to  your  advertisers  the 
advantages  of  this  Syflem. 

LUDLOW  TYPOGRAPH  CO. 
20J2  ClyboumAve.,  Chicago,  Illinois 

trr  IN  LUDLOW  6ARAM0ND  (OLD  ITALIC 


SPECIAL  EDITIONS 

ST.  PETERSBURG  (Fla.)  TIMES, 
ten-page  section  devoted  to  St. 
Petersburg  attractions,  .\ug.  26. 

Santa  Barbara  (Cal.)  Daily  Nezes, 
Fiesta  Day  edition,  48  pages,  .■\ug.  18. 

Oklahoma  City  Oklahoma  News,  8- 
page  Rorabaugh  -  Brown  Department 
Store  Basement  demonstration  section, 
Aug.  14. 

Battle  Creek  (Mich.)  Enquirer-News 
and  the  Battle  Creek  Moon- Journal, 
.A.ug.  24  printed  editions  of  28  and  26 
pages,  respectively,  containing  the  annual 
August  Dollar  Day  announcements  of 
local  merchants. 

Pontiac  (Mich.)  Daily  Press,  co¬ 
operating  with  local  merchants.  Dollar 
Day  edition,  20  pages,  Aug.  24. 

lYaynesboro  (Pa.)  Reeord  Herald, 
12-page  tabloid  annual  school  edition, 
Aug.  23,  1932. 

Fort  Smith  (Ark.)  Southwest-Times 
Record,  annual  school  and  college  edi¬ 
tion,  Aug.  28. 

Utica  (N.  Y.)  Daily  Press,  Aug.  17, 
Dollar  Day  edition,  24  pages. 

PRESS  ASSOCIATION  NOTES 

Floyd  W.  LANSDON  has  been 
appointed  Associated  Press  corre¬ 
spondent  at  Spokane,  Wash.,  succeeding 
Cleveland  Williams  who  has  been  trans¬ 
ferred  to  Seattle. 

Edward  J.  Loughlin,  .Associated  Press 
wire  operator,  Utica  (N.  Y.)  Daily 
Press,  has  returned  from  two  weeks’ 
vacation. 

David  Fernsler,  head  of  the  .Asso¬ 
ciated  Press  bureau  at  Harrisburg,  Pa., 
addressed  the  Bethlehem  (Pa.)  Rotary 
Club  recently  on  “The  Romance  of 
Newspapers.” 

Pugh  Moore,  statehouse  reporter  for 
the  .Associated  Press  in  Nashville, 
Tenn.,  is  spending  his  vacation  in  West 
Tennessee. 

George  E.  Schuppe,  Springfield,  Ill., 
United  Press  staff  correspondent,  ac¬ 


companied  20,000  striking  miners  it 
their  march  on  southern  Illinois  coil 
fields  August  25.  He  spent  several  days 
surveying  the  situation. 

L.  .A.  Brophy,  manager  of  the  Qii- 
cago  .Associated  Press  office,  recentli 
returned  from  a  motor  trip  to  Toronto 
Canada. 

Luther  Huston,  central  division  mat. 
ager  of  the  International  News  Servict 
is  spending  his  vacation  at  Buena  Visti 
Colo.  ^ 

W’illiam  J.  Kelly  is  now  assistant 
manager  of  International  News  Service 
Pittsburgh  bureau. 

NEW  PLANTS  AND  EQUIPMENT 

Daily  record,  official  court 
paper  of  St.  Louis,  will  erect  i 
building,  which,  with  the  site,  will  cos 
$225,000.  The  company,  of  whid 
Hiram  B.  Morse  is  president,  has  bought 
a  lot  of  60  by  95  feet  at  the  southwes 
corner  of  Tenth  and  Market  streets. 
Market  street  is  being  widened  in  the 
civic  center  development.  The  building 
will  be  three  stories  in  height. 


CHANGES  OF  OWNERSHIP 

Am.  hill,  former  Lubbock,  Tex, 

•  newspaper  editor,  has  bought  tie 
Lorenzo  (Tex.)  Tribune  from  FredC 
W'ester,  owner. 

C.  S.  Glassco,  veteran  newspaper  edi¬ 
tor  and  publisher,  has  leased  his  paper, 
the  Clez'eland  (Miss.)  Enterprise,  a  * 

weekly,  and  his  job  printing  shop  to  his 
son,  C.  K.  Glassco.  The  elder  Glassco 
will  retire.  He  has  been  in  newspaper 
work  since  1877.  1 

Fred  A.  Storey,  former  publisher, 
Childress  (Tex.)  Daily  Index,  has  ' 

leased  the  Falifurrias  (Tex.)  Facts 
from  E.  W.  Dickey,  owner,  for  two 

years.  -  1 

NEW  PUBLICATIONS 

SEARCHLIGHT,  an  eight-column  ^ 

12-page  weekly,  will  be  launched  at 
Greensboro,  N.  C.,  early  in  September  ' 

by  Charles  L.  Van  Noppen,  it  is 
announced.  ' 


In  all  languages  there  is  praise  and 
satisfaction  expressed  for  the  service 
of  Wood  Dry  Mats. 


Moistaninc 

Equipment 


Scorcberi 

Pertint 

Powder 


FLONG  CORPORAnON 


HOOSICK  FAU.S.  N.Y. 
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NEW - 

ENGLAND 

furnishes  More 
than  One  Eclipse 

HE  total  solar  eclipse,  occurring  August  31st, 
is  only  visible  in  the  United  States,  from 
New  England.  But  during  August  and  for 
many  months  before.  New  England  has  been  busy 
staging  another  “big  show’’  which  also  attracts 
national  attention. 

The  impressive  record  made  by  these  six  states  in  per¬ 
forming  their  part  in  our  great  national  business  up¬ 
turn  is  such  that  it  “totally  eclipses”  most  of  the 
country,  in  point  of  speed,  renewed  employment,  and 
economic  soundness. 

The  New  England  industrial  lines  given  here  but 
partially  show  the  wide  local  scope  of  the  “recovery” 
movement,  in  creating  re-employment  or  new  jobs. 
The  figures  after  each  class  are  approximate  number 
of  New  England  workers  recently  affected — 

Shoes  (1200) — General  Textile  Trade  (2000) 

— Blankets  (2000)  —  Rubber  (800)  — Cloaks 
(150) — Watches  and  Clocks  (1000) — Silk  (100) 
Candy  (160). 

In  further  confirmation  of  New  England’s  widening 
industrial  activities,  the  New  England  Power  Associa¬ 
tion  announces  increases  in  primary  power  output 
showing  that  “industrial  activity  has  increased  in  the 
greater  part  of  the  area  served  by  our  company.” 

The  national  advertiser  in  New  England  sells  his 
goods  to  a  mass  market  well  equipped  in  ability  to 
buy  everything  needful  in  the  way  of  necessities  or 
luxuries.  The  coming  Fall — ^with  its  increasingly 
‘better  times” — should  offer  a  consistent  profit  to  the 
merchandiser  long-headed  enough  to  annex  a  New 
England  linage  contract. 

Each  of  the  53  newspapers  given  here  typifies  leader¬ 
ship  in  the  39  “pivot”  New  England  communities 
represented.  Contact  with  these  papers  NOW. 


MASSACHUSETTS  ~  Population  3.852,354 


t Attleboro  Sun. . . 

(E) 

Circu¬ 

lation 

6,194 

3,500 

lines 

.04 

10,000 

lines 

.04 

*Boston  Eve.  American .... 

(E) 

361,490 

.50 

.50 

*Botton  Sunday  Advertiser 

(S) 

460,370 

.75 

.75 

*Boaton  Globe . 

(M&E) 

395.339 

.50 

.50 

IBoaton  Transcript . 

(E) 

4a,274 

.35 

.35 

*Boston  Post . 

(M) 

374. 124 

.60 

.60 

’Bolton  Poit . 

(S) 

324,957 

.59 

.55 

*Brockton  Enterprise . 

E) 

25,t29 

.08 

.08 

*Fltchburg  Sentinel . 

(E) 

11.718 

.055 

.045 

’Haverhill  Gazette . 

(E) 

15,864 

.07 

.06 

tHolyoke  Transcript  &  Tele 
gram . 

(E) 

17,158 

.08 

.065 

*Lawrence  Eagle-Tribune. . 

(M8cE) 

27.423 

.10 

.09 

*Lynn  Item . 

(E) 

17,775 

.065 

.05 

*Lowell  Courler-CItlsen  and 

Eve.  Leader . .  (M8cE) 

17,065 

.07 

.07 

*New  Bedford  Standard 
Mercury . 

(MfcE) 

38,866 

.10 

.10 

*New  Bedford  Sunday 
Standard . 

(S) 

17,826 

.10 

.10 

’North  Adama  Tranacript. . 

(E) 

10,466 

.05 

.04 

*Pltttfleld  Eagle . 

(E) 

19,473 

.06 

.06 

’Salem  Newa . 

(E) 

21,637 

.09 

.07 

*Taunton  Gaiette . 

(E) 

9,133 

.05 

.035 

^Worcester  Telegram  and 
Evening  Gazette . 

(M&E) 

103,555 

.38 

.25 

^WorcesterSundayTelegram  (S) 

53,377 

.31 

.18 

CONNECTICUT  —  Population  1,384.631 


^Bridgeport  Post  Telegram  (E8cM) 

43,381 

.15 

.15 

’Bridgeport  Poat . 

..  (S) 

33.232 

.10 

.10 

’Hartford  Courant . 

..  (M) 

38,405 

.10 

.10 

’Hartford  Courant . 

..  (S) 

62,325 

.15 

.15 

tHartford  TImea . 

..  (E) 

61,342 

.15 

.15 

’Middletown  Preaa . 

..  (E) 

8,613 

.055 

.0.35 

Naugatuck  News . 

..  (E) 

5,528 

.035 

.035 

*New  Britain  Herald . 

..  (E) 

14,350 

.08 

.07 

tNew  Haven  Register. . . . 

. .  (E8tS) 

60,109 

.16 

.15 

*New  London  Day . 

..  <E) 

14,223 

.06 

.05 

^Norwalk  Hour . 

. .  (E) 

7,761 

.045 

.045 

*Stamford  Advocate . 

.  (E) 

13,430 

.065 

.055 

*Waterbury  Republican 
American . 

8c 

.  .  (M8cE) 

37,002 

.09 

.09 

^Waterbury  Republican 
American . 

..  (S8cE) 

33.833 

.09 

.09 

MAINE  ^  Population  768,014 

tPortland  Preat^Herald  Ei- 

preaa,  Sunday  T«le4ram.(M8cE)  63,187  .30  .16 


NEW  HAMPSHIRE  —  Population  443,683 
^Concord  Monltor-Patriot.  (E)  6,952  .05 

tKeona  Sentinel .  (E)  4,256  .036 

tMancheaterUnlon-Leader  (M8cE)  35,089  .15 


.03 

.035 

.12 


RHODE  ISLAND  ~  Population  604,397 


tPawtucket  TImea . 

(E) 

30,601 

.09 

.09 

tProvIdence  Bulletin . 

(E) 

90,703 

.30 

.27(B) 

tProvldence  Journal . 

(M) 

43,035 

.13 

.27(B) 

tProvIdence  Journal . 

<S) 

93,436 

.30 

.20 

^Providence  News-Tribune. 

(E) 

29,158 

.10 

.10 

’Weaterly  Sun.  .  . 

(E&S) 

5.330 

.04 

.04 

tWoonaocket  Call . 

(E) 

16,073 

.06 

.06 

VERMONT  ~  Population  353,428 


*Barre  TImea . 

(E) 

7,013 

.04 

.03 

tBrattleboro  Reformer . 

(E) 

3,587 

.035 

.03 

^Burlington  Free  Press . 

(M) 

16,789 

.065 

.065 

tRutland  Herald . 

(M) 

13,403 

.06 

.06 

tSt.  Johnsbury  Caledonian 
Record . 

(E) 

5,017 

.03 

.035 

tGovarnment  Statement.  April  1,  1933. 

(B)  Combination  rate  Dally  Journal  and  Evening 
Bulletin. 

*A.B.C.  Publlahera*  Statement,  Apr.  1,  1933. 
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Circulation 


PREPARING  PROGRAM 
FOR  MIDWEST  MEET 

Roundtable  DiscuMiont  Will  Feature 
Chicago  Convention  of  Central 
States  Circulation  Mana¬ 
gers’  Group 

General  roundtable  discussion  in  place 
of  numerous  pai)ers  presented  by  indi¬ 
vidual  speakers  will  feature  the  fall 
meetinR  of  the 
Central  States 
Circulation  Man¬ 
agers’  Associa¬ 
tion  to  be  held  at 
the  Congress 
Hotel,  Chicago, 
on  T uesday  and 
Wednesday,  Sept. 
20-21. 

Program  plans 
were  announced 
this  week  by 
R.  VV.  Taylor, 
circulation  mana¬ 
ger,  F/nit  (Mich.) 
Journal,  and  vice- 
president  of  the  association.  Luncheon 
speakers  will  be  O.  C.  Harn,  managing 
director  of  the  .\udit  Bureau  of  Circu¬ 
lations,  who  will  speak  on  Tuesday; 
and  John  Eisenlord,  of  the  Hearst 
Newspapers,  past  president  of  I.C.M.A., 
who  will  talk  on,  “How  to  (jet  the 
Greatest  Benefit  from  Your  .\ssocia- 
tion,”  on  W’ednesday. 

Tuesday  morning  the  discussion  will 
be  on  the  following  topics:  “How  to 
Keep  Them  on  the  List’’  and  Econo¬ 
mics  Which  Can  Be  Worked  Out  Under 
the  Present  Postal  Law  by  Grouping 
Expiration  Notices.”  Tuesday  after¬ 
noon  will  be  devoted  to  “Carrier  Pro¬ 
motion  and  Newspaper  Boy  Welfare 
Work.” 

Wednesday  morning :  “Volume  of 
Circulation  in  Relation  to  Advertising 
Rates  Under  Present  Conditions” ; 
“Does  It  Pay  to  Hold  Circulation  in 
Times  Like  These?”  “What  Should  It 
Cost  to  Get  and  Deliver  It?”  “What 
We  Arc  Doing  to  Hold  Readers  Who 
Cannot  Pay  and  to  Replace  Those  We 
Cannot  Hold” ;  “Practical  Economies  in 
.\11  Departments.” 

J.  F.  Payne.  Fargo  (N.  D.)  Forum, 
president  of  the  association,  will  pre¬ 
side  at  all  sessions. 


Cooking  School  in  Lansdale 

The  annual  cooking  school  of  the 
Lansdale  (Pa.)  North  Penn  Reporter. 
will  be  held  Sept.  13-16.  .\  new  feature 
will  be  introduced  this  year  by  Walter 
I-.  Sanborn,  publisher,  when  retail  food 
dealers  and  grocers  meet  the  night  be¬ 
fore  the  Homemakers  school  opens  for 
a  discussion  of  merchandising  problems. 
Mrs.  Katherine  Delaney  will  conduct  the 
school  sessions. 


Accept*  Produce  for  “Sub*” 

Carriers  of  the  Salt  Lake  City  Des¬ 
eret  News,  have  been  accepting  produce, 
poultry,  lambs,  pigs,  milk,  theater  tick¬ 
ets.  etc.,  for  payments  on  subscriptions. 
Their  families  used  some  of  the  barter 
and  the  rest  was  sold  to  local  families 
or  to  merchants. 


Toledo  Swimmer*  in  Conte*t 

large  number  of  entries  have  been 
received  for  the  swimming  meet  spon¬ 
sored  by  the  Toledo  Blade  and  the  city 
of  Toledo  which  will  be  held  in  Wal- 
bridge  park  on  Labor  day.  The  Blade 
will  award  a  trophy  and  four  plaques  to 
winners. 

Will  Spon*or  Boat  Rec^* 

The  Central  Division  Outboard  Cham¬ 
pionships  are  being  sponsored  by  the 
Chicago  Herald  and  Examiner  and  will 
be  held  at  the  World’s  Fair  Lagoon, 
Chicago,  Sept.  18. 


Carrier*  Win  Week  Outing 

Forty-four  carriers  of  the  Atlanta 
Georgian  have  been  awarded  week  vaca¬ 
tion  trips  to  Tybee  Beach  at  Savannah 
as  prizes  for  obtaining  subscriptions. 


EMPHASIZING  “UNPAID” 


Chicago  Daily  Championing  Cau*e 
of  Municipal  Employe* 

Unpaid  Chicago  city  employes,  in¬ 
cluding  the  firemen  and  police,  are  being 
championed  by  the  Chicago  Herald  & 
Examiner  in  a  new  editorial  campaign 
launched  last  week.  In  headlines,  news 
stories,  picture  captions  and  on  the  edi¬ 
torial  page,  any  reference  to  city  em¬ 
ployes  is  preceded  with  the  title  “un¬ 
paid”  in  upper  case  type.  An  example 
of  this  reporting  follows : 

“Holdup  of  the  Maryland  Restaurant, 
1101  N.  State  st.,  was  thwarted  yester¬ 
day  by  UNPAID  Policeman  John  Out- 
bank,  who  wounded  and  captured  one 
gunman  and  routed  two  others.” 

Victor  Watson,  Herald  and  Examiner 
managing  editor,  told  Editor  &  Pub¬ 
lisher  that  the  “unpaid”  titles  will  be 
used  until  the  city  employes  are  paid 
in  full. 

Prize  Team  Demonstrate* 

The  Decatur  (Ill.)  Herald  and  Re- 
rieii'  newspaper  boy  team  which  won  the 
championship  salesmanship  contest  of 
the  International  Circulation  Managers 
Association  in  Toronto  last  June,  has 
been  busy  giving  demonstrations  before 
various  organizations.  Among  them 
have  been  the  local  Rotary  and  Liojis 
clubs,  district  sales  meetings  of  the 
Standard  Oil  Company  in  surrounding 
cities,  and  the  carrier  groups  of  the 
Bloomington  (Ill.)  Pantograph  and  the 
Danville  (Ill.)  Commercial-Neics.  The 
team  is  composed  of  two  boys,  Robert 
Davis  and  Billy  Smith. 

Daily  Ho*t  to  Carrier* 

Three  hundred  Toledo  Nezi’s-Bee  car¬ 
riers  were  guests  of  the  newspaper  at 
an  all -day  outing  at  Cedar  Point,  Lake 
Erie  resort,  last  week.  Chartered  buses 
carried  them  to  Sandusky,  from  where 
they  sailed  to  Cedar  Point  on  a  specially 
chartered  steamer.  The  trip  was  given 
to  winners  in  a  contest  for  new  subscrip¬ 
tions.  Voyle  Kendall,  Ernest  Knauf 
and  Esther  Guhr,  district  circulation 
representatives,  were  escorts. 

Daily  Aid*  State  Program* 

To  increase  interest  in  the  Maine 
“Roadside  Beautification”  program,  the 
Portland  (Me.)  Sunday  Telegram  is 
offering  cash  prizes  for  the  most  attrac¬ 
tive  photos  of  roadside  stands,  overnight 
camps  and  privately  owned  filling  sta¬ 
tions.  The  contest  will  end  Sept.  30 
and  the  winning  photographs  will  be 
published. 

To  Pre*ent  Tenni*  Trophic* 

Trophies  for  winners  and  runners-up 
in  the  second  annual  Fond  du  Lac 
(Wis.)  County  Closed  Tennis  Tourna¬ 
ment.  Sept.  3  to  5,  will  be  presented 
by  the  Daily  Commonn'ealth  Reporter 
of  Fond  du  Lac,  sponsoring  the  tourna¬ 
ment  in  cooperation  with  the  Fond  du 
Lac  Tennis  Club. 


Start*  Aviation  Club 

The  Salt  Lake  Telegram  in  coopera¬ 
tion  with  an  aviation  company  recently 
formed  the  Sky  Roads  Club  for  stu¬ 
dents  at  the  city  schools.  Enrolled  stu¬ 
dents  will  receive  ground  work  instruc¬ 
tion  at  the  Salt  I-ake  City  Municipal 
•Airport. 

800  Carrier*  Attend  Picnic 

More  than  800  Chicago  Herald  and 
E.raminer  carriers  were  guests  of  the 
newspaper  at  a  picnic  last  week  in  the 
Cook  county  forest  preserve.  The  out¬ 
ing  was  the  third  of  a  series  of  outdoor 
events  held  this  summer  by  the  Herald 
and  Examiner  for  its  carriers. 


Spon*ored  Dog  Show 

The  Battle  Creek  (Mich.)  Enquirer- 
Nezes  sponsored  a  dog  show  for  children 
at  the  Calhoun  County  Fair,  held  at 
Marshall  Aug.  23-26.  Prizes  were 
awarded. 


Carrier*  Vi*it  Toronto 

Forty-five  carriers  of  the  Niagara 
Falls  (N.  Y.)  Gazette,  winners  in  a  re¬ 
cent  circulation  contest,  were  taken  to 
Toronto  for  a  day’s  sight-seeing  by  the 
management  of  that  newspaper. 


MESSRS.  EK  AND  IX  VIE  FOR 
SHORT  NAME  HONOR 

WITH  the  death  of  H.  P.  Re, 
^  of  Coldwater,  Mich.,  there 
have  been  numerous  claimants  to 
the  distinrtion  of  owning  the  short¬ 
est  name  in  the  country. 

For  a  time  W.  F.  Ek,  of  Rich¬ 
mond.  Va.,  appeared  to  be  the  un¬ 
disputed  owner  of  the  shortest 
name.  But  when  the  name  of 
F.  J.  Ix,  of  Charlottesville,  Va., 
turned  up,  it  received  the  support 
of  linotype  operators  on  the 
grounds  that  it  takes  a  half  an  em 
less  space  to  print  the  latter’s 
name. 

Old  timers,  however,  arc  remem¬ 
bering  the  days  when  Mr.  I  was  a 
Chinese  student  at  Johns  Hopkins 
University. 


Fin*ter  in  Dalla*,  Tex. 

Jo.seph  Finster,  formerly  with  the 
circulation  department  of  the  Neze  York 
IVorld-Telegram,  has  been  appointed 
circulation  director  of  the  Dallas 
(Tex.)  Times-Herald.  Mr.  Finster  en¬ 
tered  the  circulation  field  after  he  re¬ 
turned  from  France  following  the  war. 
Starting  with  the  Hearst  Publications 
as  travelling  representative,  he  joined 
the  Scripps-Howard  papers  in  1925  as 
assistant  to  Thomas  Dowling,  then  with 
the  Cleveland  Press,  later  becoming  cir¬ 
culation  manager.  He  was  with  other 
Scripps-Howard  papers,  including  the 
Voungstoziti  (O.)  Telegram. 


Sponsored  “Pet  Day” 

The  Lynn  (Mass.)  Item  in  conjunc¬ 
tion  with  the  Lynn  Park  department  and 
a  local  theatre  sponsored  “Pet  Day,” 
-Aug.  23,  as  the  concluding  event  of 
the  playground  season.  More  than  5,000 
persons  witnessed  the  display  of  more 
than  500  pets  exhibited  by  boys  and 
girls.  Prizes  were  awarded. 


TREASURER  FORCED  TO  ACT 

In  response  to  editorial  demands  oi 
the  Chicago  Herald  and  E.ramiruf 
based  on  investigation  by  that  news 
paper,  which  revealed  existence  of  the  i  | 
accumulated  funds.  County  Treasurer  i  | 
J.  B.  McDonough  this  week  turned  over 
to  the  416  local  taxing  bodies  $7,201, 14^  I 

of  1930  tax  collections.  It  was  with  tht 
hope  of  improving  the  credit  standing  I  ' 
of  the  taxing  bodies  that  the  Herald  I  J 
and  Examiner  undertook  to  convinct  < 

the  treasurer  that  the  accumulation  of  < 

large  sums  of  idle  funds  in  the  bank  i 
was  an  injustice  to  the  community  ’ 

A’ictor  Watson,  managing  editor,  ex’  ' 
plained. 

Daily  Aid*  Home  Seekers  j 

.As  an  aid  to  persons  seeking  living  ' 
quarters,  the  Los  Angeles  Times  classi-  ' 
fied  department  has  established  15  rental  '  ' 

bureaus  maintained  at  convenient  points  I 
throughout  the  city.  Through  this  sen-  ^ 
ice  free  information  is  given  concerning  i 
rental  vacancies  appearing  on  the  classi-  1  ' 

fied  page.  The  bureaus  are  under  tlR  ’ 

supervision  of  R.  E.  Seiler,  classified  ' 

director.  — - —  i 

600  Boy*  on  Outing 

More  than  600  newspaper  boys  at¬ 
tended  a  recent  outing  of  the  Lazvrenct 
(Mass.)  Eay/e-'/'rifiime,  spending  a  day  ' 

of  recreation  at  a  nearby  amusement 
resort.  .A.  H.  Rogers,  publisher,  super¬ 
vised  the  event,  and  all  the  details 
were  handled  by  the  circulation  depart¬ 
ment. 


Carrier*  Vi*it  Chicago 

More  than  100  newspaper  carriers  and 
agents  of  the  Springfield  Illinois  State 
Journal  winners  of  a  subscription  con¬ 
test,  were  guests  of  the  daily  on  a  day’s 
outing  to  (Chicago  recently. 

New  Serial  Announced 

NE.A  Service’s  new  serial,  “Call  of 
the  West,”  by  R.  G.  Montgomery,  will 
be  released  Sept.  14. 


Conducting  Tenni*  Tournament 

The  Jl’hite  Plains  (N.  Y.)  Daily  Re¬ 
porter  is  conducting  a  city-wide  tennis 
tournament.  It  has  just  completed  its 
annual  twilight  baseball  league  and  has 
already  commenced  its  bowling  league 
which  is  held  during  the  fall  and  winter. 
C.  B.  Mabee  is  the  sports  editor  and 
director  of  the  events. 


Conte*t  Winner*  Return 

Ten  carrier  boys  of  the  Jacksonville 
Florida  Times-Union  returned  home 
.Aug.  23  after  a  vacation  trip  to  New 
York,  ,as  the  guests  of  the  daily.  The 
trip  was  made  by  boat.  C.  R.  Norton, 
circulation  manager,  and  Mrs.  Norton, 
supervised  the  trip. 

Carrier*  Win  Banff  Outing 

Twenty-eight  carriers  of  the  Calgary 
.dlhertan,  winners  of  a  circulation  con¬ 
test,  were  recently  the  guests  of  the 
paper  on  a  five-day  outing  at  Banff, 
mountain  resort.  Ray  Forrest  is  the 
.Albertan’s  circulation  manager.  ^ 


Used  by  Leading  Newspapers 
Manufactured  by 

FORSTER  MFC.  CORP. 

Pittsburgh  (9)  Penna. 


>ur  business  is  m  to  come  —  for  not  only  j  relations  m*k« 

,ew  connection  witn  y 


®he  Charles  ParfloiDedo 

Circulation-Building  Experts 

Stxih  Floor,  Occidental  Building  Indianapolis, Indiana. 
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•UR  OVN  VOI^ 

"or  Letters 


Here  is  a  Washington  correspond¬ 
ent  who  writes  a  ripping  expose 
of  gyppi«K  •’’8^  officials  of  the  fed¬ 
eral  government  and  signs  his  name  to 
the  document.  He  is  William  P.  Helm, 
well-respected  member  of  the  writing 
corps  at  the  National  capital  for  16 
years.  In  a  book  just  published  by 
\lbert  and  Charles  Roni.  titled  “Wash¬ 
ington  Swindle  Slieet."  Mr.  Helm  tells 
of  legal  graft  that  is  enough  to  turn  the 
stomach  of  any  patriotic  citizen.  Some 
of  the  story  has  been  covered  in  news- 
iiaper  copyi  but  the  Helm  round-up  of 
a  ^andalous  and  indefensible  system  is 
a  contribution  which  will  not  be  over¬ 
looked  by  the  over-burdened  taxpayer  in 
this  dubious  day.  The  swindle-sheet,  of 
course,  is  the  expense  account  certain 
members  of  Congress  dare  to  render  to 
the  U.  Treasury,  for  travel  and 
skittles.  It  is  legalized  under  ancient 
rules  which  have  no  relation  to  present- 
day  conditions,  all  faithfully  preserved 
bv  the  beneficiaries.  The  facts  come 
from  official  documents,  the  author  as¬ 
serts.  For  instance,  a  member  of  the 
U.  S.  Senate  is  allowed  $16  to  cover 
the  cost  of  a  forty-minute  round-trip 
between  Baltimore  and  Washington, 
though  the  actual  exitense  of  train  fare 
and  Pullman  seat  would  be  only  $4.38. 
N’aming  names  Mr.  Helm  tells  of  huge 
aggregate  sums  members  of  tlie  U.  S. 
Senate  have  pocketed  in  such  “swindle" 
expense  accounts.  When  it  comes  to 
trips  for  investigation  purposes,  the 
number  of  expense  items  a  U.  S.  Sen¬ 
ator  can  manage  to  squeeze  into  the  ac¬ 
count  rendered  to  the  Treasury  is 
aiitounding.  Sometimes  tips,  meals, 
rooms,  mineral  waters,  smokes,  tickets, 
amusements,  telephones,  wires,  baggage 
and  what  not  are  itemized,  but  often  a 
busy  Senator  just  jots  down  “actual 
expense  $500”  and  lets  it  go  at  that. 
One  of  the  most  impressive  items  of 
Senatorial  expense  is  for  “gratuities" 
and  the  way  those  boys  can  toss  ten- 
dollar  tips  around  among  chambermaids, 
bellhops  and  trunk  wallopers  is  no¬ 
body’s  business.  We  were  stunned  to 
discover  that  some  of  our  best  Con¬ 
gressional  heroes  are  recipients  of  ex¬ 
pense  allowances  more  extravagant  than 
any  swindle  sheet  ever  turned  into  a 
newspaper  auditor,  even  in  the  days  of 
yellow  journalism  on  Park  Row.  when 
a  reporter  was  considered  a  failure  if 
he  did  not  hire  a  hack  or  tug  or  bribe 
a  servant  or  buy  an  interview  to  the 
tune  of  a  hundred  or  two  dollars  a  day 
—at  least,  for  expense  account  pur¬ 
poses.  Mr.  Helm  delves  into  other 
official  perquisites,  such  as  funeral  ex¬ 
poses,  nepotism  and  other  funny  prac¬ 
tices  among  the  mighty  at  Washington, 
the  whole  costing  Uncle  Sam  millions  a 
year.  We  especially  like  the  book  be¬ 
cause  the  author  has  done  a  complete 
job  and  points  out  the  especial  indignity 
of  official  gyp  methods  in  these  years 
when  many  millions  of  American  cit¬ 
izens  are  suffering  for  the  necessities  of 
life,-M.E.P. 

*  *  * 

IF  newspapers  reflected  daily  the  true 
ycture  of  Washington,  books  such 
jis  “More  Merry-Go-’Round,’’  would  not 
T  distinct  successes,  the  Chicago 
inbune  declares  in  an  editorial  this 
week  commenting  upon  the  latest  satire 
on  the  nation’s  capital. 

^tter  Washington  correspondents  are 
“7  Tribune  asserts,  stating  that 

■L  j  po°P'o  are  to  get  an  idea  of  the 
hfe  in  the  golden  days  which  no 
o^ression  could  depress  they  must  seek 
It  outside  the  average  Washington  cor- 
I'cspondence.’’ 

^0  oditorial  charges  that  Washing- 
tw  pwrtical  life  is  filled  with  “pompous 
mvwities  and  sham,’’  and  condemns 
Waihington  newspapermen  who  seldom 
P^ioture  its  pomposities. 

*  *  * 

S  Rossip  book  about 

Washington  is  scheduled  for  publica¬ 


tion.  This  one  is  called  “High  Low 
Washington"  and  will  appear  this 
month  under  the  Lippincott  imprint. 
The  anonymous  author  or  authors  go 
under  the  name  “30  32,”  which  the  pub¬ 
lisher  explains  might  mean  a  combina¬ 
tion  of  the  telegrapher’s  mark  and  the 
current  year. 

«  *  <*< 

WALTER  LIPPMAXX,  writer 
on  politics  and  economics  for  the 
.Vt’ic  ]'ork  Herald  Tribune  and  the 
Herald  Tribune  Syndicate,  is  repre¬ 
sented  on  Macmillian’s  Fall  list  with 
a  book  on  present-day  problems.  It  is 
to  be  called  “Interpretations;  1931- 
19.32,”  and  will  t)e  published  in  Septem¬ 
ber.  It  will  deal  with  the  economic 
crisis,  the  Sino-Japanese  situation,  the 
position  of  Great  Britain  and  national 
and  local  politics.  It  is  based  on  his 
newspaper  articles. 

*  *  * 

WILLIAM  WATTS  BALL,  editor 
of  the  Charleston  (S.  C.)  Netes 
and  Courier,  is  the  author  of  “The  State 
That  Forgot,”  the  story  of  South  Caro¬ 
lina’s  surrender  to  democracy,  to  be 
published  in  October  by  the  Bobhs- 
Merrill  Company.  It  is  a  free  and  easy 
account  of  the  history,  tradition,  remini¬ 
scence,  anecdote  and  familiar  gossip  about 
the  great  days  of  South  Carolina’s  ante¬ 
bellum  aristocracy  and  the  days  of  her 
democracy  since  the  Civil  War. 

*  *  * 

Silas  BEXT,  caustic  commentator 
on  newspapers,  is  the  author  of  a 
novel,  “Buchanan  of  the  Press,”  which 
is  scheduled  for  publication  Sept.  29. 
It  is  a  novel  of  newspaper  life. 

NEW  POST  FOR  MARKHAM 

Edgar  Markham,  formerly  assistant 
to  the  chairman  of  the  Federal  Farm 
Board  in  charge  of  press  relations, 
Washington,  has  been  made  secretary 
of  the  board.  Before  joining  the  board 
Mr.  Markham  was  for  some  years 
Washington  correspondent  of  the  St. 
Paid  Pio)ieer-Press.  His  work  will  be 
taken  over  by  Frank  Ridgway,  director 
of  information  of  the  board,  who  will 
continue  in  his  present  capacity.  Ridg¬ 
way  also  is  a  former  newspaperman, 
having  been  agricultural  editor  of  the 
Chicago  Tribune  for  10  years. 

NEW  POST  FOR  WINGER 

C.  Glenn  Winger,  formerly  circulation 
manager  for  the  Westchester  County 
(X.  Y.)  Publishers  has  been  appointed 
vice-president  of  the  Mount  Vernon 
(X.  Y.)  Daily  Argus,  a  unit  of  the 
Westchester  group. 

JOINS  ARKANSAS  DAILIES 

The  Searcy  (Ark.)  Daily  Citicen  on 
Sept.  1  became  a  member  of  the  .Arkan¬ 
sas  Dailies  group.  J.  J.  Baugh  is  editor 
and  publisher. 
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GROUP  ELECTS  VAN  ZWOL 

Paullina  Editor  New  President  of 
Inter-State  Association 

Jacob  \'an  Zwol,  editor,  Paullina  (la.) 
Times,  was  elected  president  of  the 
Inter-State  Editorial  Association  at  the 
recent  convention  in  Sioux  City,  la. 

Afel  Schmeid,  retiring  president 
and  editor  of  the  South  Siou.r  City 
(Xeb. )  Eagle,  was  chosen  vice-presi¬ 
dent;  Robert  O.  Schaber,  editor,  Hud¬ 
son  (S.  D.)  Huronitc,  secretary;  H.  .A. 
McCormick,  editor,  IVynot  (Xeb.) 
Tribune,  treasurer,  and  J.  P.  O'Furey, 
editor,  Hartington  (Xeb.)  Cedar  County 
.Yens,  director. 

The  editors  drew  up  a  resolution  to 
be  sent  to  the  Federal  Radio  Commis¬ 
sion  asking  that  the  body  request  radio 
stations  to  identify  as  advertising  all 
paid  matter.  The  association  attacked 
government  printing  and  voted  against 
cutting  subscription  prices. 

SYNP’CATF  MEN  DISCUSS 
FEATURE  TREND 


(Continued  from  page  7) 

.American  Newspaper  Alliance,  sees 
a  balance  between  serious  and  light 
features.  Washington  columns  of 
comment,  he  thinks,  are  particularly 
popular  right  now. 

“I  don’t  see  much  change  in  the 
general  trend.”  he  commented.  “We 
have  been  able  to  add  new  features 
since  the  depression  began  and  sell 
them.  Two  types  of  feature  I  find 
have  a  primary  appeal  are  first  class 
human  interest  stuff  and  women's 
features.  Memoirs  of  famous  people 
are  still  good,  marketable  material, 
hut  their  popularity  depends  on  the 
name  of  the  writer  and  the  frankness 
of  the  stuff  he  writes.  Repetition  kills 
this  type  of  feature.  For  instance, 
if  you  have  two  statesmen  in  different 
countries  writing  the  same  thing,  the 
idea  falls  flat.” 


Assurance  • 

The  unequalled  service  offered 
the  publisher  through  our  En¬ 
gineering  Department  is  backed 
by  a  well  established  company 
which  has  successfully  catered 
to  newspaper  plant  owners  for 
forty  years.  This  is  your  assur¬ 
ance  of  a  dependable  service 
you  can  rely  on  with  full  safety 

Write  selhag  house  nearest  you 

American  Type  Founders 
Company 

VISUALIZERS  AND  PLANNERS 


Big  names  in  fiction  are  drawing 
better  than  in  former  times,  Clyde  F. 
Rex  of  the  Ledger  Syndicate  of 
Philadelphia  told  FinixoR  &  Publisher. 
The  20  to  30  installment  serial  is  the 
thing  today,  he  said. 

“Our  clientele  is  also  particularly 
interested  in  economic  features, 
especially  dealing  with  the  foreign 
situation,  indicating  that  the  more 
serious  type  of  feature  has  more 
chance  of  making  a  ‘tight’  paper,” 
he  said.  “Mail  response  to  our  can¬ 
vasses  on  new  features  has  been  more 
encouraging  in  the  past  month  than 
in  any  time  during  the  present  year. 
This  includes  comic  strips  and  colored 
comics,  to  which  there  seems  to  be 
an  increasing  demand. 

“During  this  depression  we  have 
been  flooded  with  new  offerings,  very 
few  of  which  we  have  felt  worthy 
of  exploitation.  Seemingly  very  few 
contributions  seem  to  come  from  the 
better  trained  newspaper  men  and 
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Advertising  Agencies  OIL-O-MATIC  IN  40  DAILIES 


EXPANDS  ADVERTISING 


TEST  DRIVE  IN  ST,  LOUIS 


►UIS^M 


$1,000,000  CAMPAIGN 
FOR  PAINT  PLACED 

Psychological  Moment  Here,  Says 

Sherwin-Williams  President  — 

41  Metropolitan  and  2,600 
Smaller  Dailies  on  List 

(Spt  cial  to  Kditou  &  Pi'bi.isher) 

Chicago,  Sept.  1 — An  extensive  news¬ 
paper  advertising  campaign,  beginning 
the  week  of  Sept.  11,  will  be  launched 
by  the  Sherwin-Williams  Company  and 
allied  paint  manufacuring  companies. 
George  A.  ^^artin,  president,  announced 
this  week.  Approximately  $1,000,000 
will  be  spent  in  2,641  newspapers  be¬ 
tween  now  and  next  spring. 

Contracts  have  been  placed  for  adver¬ 
tising  space  in  41  metropolitan  papers 
and  in  2,600  daily  papers  in  smaller 
cities  and  towns.  In  addition  a  large 
amount  will  be  spent  for  special  adver¬ 
tising  in  the  company’s  own  stores, 
numbering  more  than  100,  and  through 
its  selling  agencies  in  17,000  other 
stores.  The  advertising  and  sales  pro¬ 
gram  includes  plans  for  additional  news¬ 
paper  advertising  in  cooperation  with 
these  dealers. 

“We  perfected  these  plans  several 
months  ago  and  have  been  holding  them 
in  abeyance  for  introduction  at  the  right 
moment,”  Mr.  Martin  said.  “That  mo¬ 
ment  has  arrived. 

“We  estimate  that  there  is  a  probable 
deterioration  loss  of  $200,000,000  that 
could  be  prevented  by  giving  the  nation's 
buildings  proper  care  this  fall.  Due  to 
hard  times  a  great  part  of  them  have 
not  had  the  paint  and  repair  work  they 
needed.  Expenditure  of  millions  of  dol¬ 
lars  is  required  to  put  them  in  good  con¬ 
dition.  Property  and  equipment  cannot 
go  longer  lacking  correct  paint  protec¬ 
tion  w'ithout  serious  further  damage. 
Our  companies  have  come  through  the 
last  two  years  with  an  excellent  show¬ 
ing.  VV''e  are  entering  a  paint  market 
of  huge  proportions  and  are  moving 
forward  with  greater  confidence  than 
we  have  had  in  many  months.” 

Allied  with  the  Sherwin-Williams 
company  are  the  Acme  White  Lead  and 
Color  Works;  Detroit  White  Lead 
Works  and  the  Peninsular  Paint  and 
Varnish  Company  of  Detroit ;  Lowe 
Bros.  Company,  Dayton;  John  Lucas 
&  Co.,  Inc.,  Philadelphia;  W.  W.  Law¬ 
rence  &  Co.,  Pittsburgh ;  Martin-Senour 
Company.  Chicago ;  and  the  Lincoln 
Paint  and  Color  Companv,  Lincoln. 
Neb. 

Henri.  Hurst  &  McDonald.  Inc.,  Chi¬ 
cago  advertising  agency,  is  directing  the 
advertising  program  of  Sherwin-Wil¬ 
liams  company  and  allied  firms. 


Three  Firm*  Unite 

.\ll-in-One  Ad  Service.  Inc.,  New 
York  City,  has  filed  incorporation 
papers.  It  will  combine  the  resources 
of  the  Harvey  .\gency,  the  Circle  Press, 
and  the  Century  Photo-Engraving  Com¬ 
pany,  all  of  New  York,  although  each 
of  the  companies  will  continue  to  func¬ 
tion  as  before.  By  having  a  single 
salesman  act  for  all  three,  and  a  single 
representative  contact  each  client,  it  is 
expected  to  make  substantial  savings  on 
overhead.  George  W.  Harvey  is  presi¬ 
dent  of  the  new  corporation;  and  H.  S. 
Musgrave  treasurer.  Other  directors 
are  1.  Reison,  George  Booth,  John  Level, 
Carl  Aprahanian,  and  Henry  Linet. 


Roy  S.  Durttine  Marries 

Roy  S.  Durstine,  vice-president  and 
general  manager  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  advertising 
agency,  was  married  Aug.  30  to  Miss 
Virginia  Gardiner,  daughter  oL  Mr.  and 
Mrs.  Archibald  T.  Gardiner,  of  New 
York  City.  They  will  spend  their 
honeymoon  in  Europe. 

Style  Magazine  Announced 

A  new  magazine.  Mode  for  Men,  was 
announced  this  week,  to  be  published  by 
Denise  Publications  and  headed  by 
Samuel  P.  Levy.  It  will  follow  the 
style  angle  set  by  its  predecessor  in  the 
women’s  field  Mode. 


Newspapers  Used  Exclusively  as 
Result  of  Test  Campaign 

Newspapers  will  be  used  exclusively 
by  Williams  Oil-O-Matic  oil  burner 
company  in  its  fall  advertising  campaign 
launched  recently  in  approximately  40 
dailies  in  key  cities  and  secondary  mar¬ 
kets.  Use  of  newspaper  space  only  in 
announcing  the  improved  K-B  model  oil 
burner  for  household  heating  was  de¬ 
cided  upon  after  a  successful  test  cam¬ 
paign  last  year  which  fully  demonstrated 
the  pulling  power  of  this  medium. 
Editor  &  Publisher  was  told. 

The  1932  fall  campaign,  now  being 
released  by  Roche,  Williams  &  Cunnyng- 
ham,  Chicago  agency,  includes  regular 
weekly  insertions  of  approximately  600 
lines.  Factory  and  agency  cooperation 
with  the  dealer  is  being  offered  in  each 
city  where  the  newspaper  copy  is  ap¬ 
pearing,  Stewart  Weston,  account  execu¬ 
tive.  announced. 

“Hushed  Heat,”  combined  with  the 
thrift  idea,  is  an  outstanding  feature  in 
the  copy  theme  of  the  present  Williams 
Oil-O-Matic  sales  drive. 


New  Refrigerator  Planned 

Organization  of  the  Grunow  Cor¬ 
poration.  Chicago,  has  been  announced 
by  William  C.  Grunow,  former  presi¬ 
dent  of  the  Grigsby-Grunow  Company, 
manufacturers  of  radio  sets  and  other 
products.  The  concern  is  to  make  a 
new  type  of  electric  refrigerator  which 
is  to  sell  at  a  price  below  most  of 
those  now  on  the  market.  Duane  Wana- 
maker,  formerly  advertising  manager  of 
Grigsby-Grunow  Company,  has  been  ap¬ 
pointed  sales  and  advertising  manager 
of  the  new  company.  Advertising  plans 
are  still  in  the  formative  stage  and  will 
not  be  ready  for  announcement  for 
another  month,  Mr.  Wanamaker  told 
Editor  &  Publisher. 


Mrs.  Peter*  Join*  Adverti*ing  Corp. 

Mrs.  Pauline  B.  Peters  has  resigned 
from  the  F.  Wallis  Armstrong  Com¬ 
pany  of  Philadelphia,  to  become  .sales 
representative  in  eastern  Pennsylvania 
for  the  Advertising  Corporation  of 
.America,  manufacturers  of  reminder 
advertising.  Mrs.  Peters  has  opened 
offices  in  the  Lewis  Tower,  Philadelphia. 
She  is  president  of  the  Philadelphia 
Club  of  Advertising  Women. 

Fitzgerald  Open*  Atlanta  Office 

The  Fitzgerald  .Advertising  .Agency 
of  New  Orleans  and  New  York  recently 
opened  an  office  in  the  101  Building. 
.Atlanta,  Ga.  Joseph  L.  Killeen,  senior 
vice-president,  will  be  in  charge.  Miss 
James  E.  Winn,  for  more  than  12  years 
with  Eastman.  Scott  &  Co.,  has  joine<l 
the  Fitzgerald  agency  in  .Atlanta. 

New  Agency  in  Richmond 

R.  H.  Thomas,  former  advertising 
manager  of  the  Richmond  (Va.)  Times- 
Dispatch.  and  Ernest  C.  Pollard,  for¬ 
mer  managing  editor  of  the  Times-Dis- 
patch.  have  established  an  advertising 
agency,  with  offices  in  the  old  Times- 
Dispatch  building. 

Hetherington  Wat*on  Named 

The  Stokes  &  Smith  Company,  Phila¬ 
delphia,  manufacturers  of  packaging 
machinery,  box-making  machinery  and 
miscellaneous  products,  has  appointed 
the  Hetherington  Watson  Company, 
Philadelphia  agency,  to  direct  its 
account. 


New  Po*t  for  Tribble 

J.  L.  Tribble,  formerly  sales  promo¬ 
tional  manager  of  the  New  England 
branch  of  the  Electric  Storage  Battery 
Company,  has  resigned  to  join  the  East¬ 
ern  .Advertising  Company  of  Boston. 

Akeley  Camera  Appoint* 

W.  1.  Tracy,  Inc.,  New  York,  has 
been  appointed  advertising  agent  for 
-Akeley  Camera,  Inc.,  175  Varick  street. 
New  York  City. 

Newell-Emmett  Appointed 

_  The  Copper  &  Brass  Research  Asso¬ 
ciation.  New  York,  has  appointed  the 
Newell-Emmett  Company,  of  that  city, 
as  advertising  counsel. 


California  Banking  Chain  Feel* 
Bu*ine**  Outlook  Ha*  Changed 


Standard  Oil  of  Indiana  Placuf 
Full  Page*  in  Dailie* 


Based  on  the  belief  that  there  has 
been  a  definite  improvement  in  public 
sentiment  regarding  the  business  situa¬ 
tion.  an  enlarged  advertising  program 
is  to  be  started  immediately  by  Security- 
First  National  Bank,  southern  Cali¬ 
fornia  banking  chain.  It  will  be  directed 
toward  increasing  the  bank's  savings 
deposits  and  advancing  the  growing 
number  of  new  term  accounts. 

Launched  .Aug.  22,  the  advertising 
program  will  employ  numerous  medi¬ 
ums.  chiefly  newsjiapers.  The  bank  al¬ 
ready  has  made  an  increased  appropria¬ 
tion  for  newspaper  advertising,  and 
space  in  56  newspapers  in  Southern  Cali¬ 
fornia  will  be  increased  this  fall. 


Hartman  Open*  Philadelphia  Office 

L.  H.  Hartman  Co.,  Inc.,  New  York 
agency,  has  opened  a  Philadelphia  office, 
1414  Packard  Building,  with  Harry  C. 
Grubbs  in  charge.  For  many  years 
Mr.  Grubbs  was  vice-president  and 
director  of  sales  of  the  Dalton  Adding 
Machine  Company  and  he  occupied  the 
same  position  with  Remington-Rand 
when  the  Dalton  Company  was  taken 
over  by  the  latter.  Subs^uent  to  that. 
Mr.  Grubbs  was  vice-president  in  charge 
of  sales,  of  the  Victor  Talking  Machine 
Company  and  later  of  the  RCA  Victor 
Company. 

Di*abled  Veteran*  Entertained 

Twenty-five  disabled  veterans  from 
tbe  United  States  Naval  Hospital,  Phil¬ 
adelphia,  were  the  guests  of  the  Phila¬ 
delphia  Club  of  Advertising  Women 
on  an  outing  Aug.  27  at  Swarthmore, 
Pa.  The  men  whose  strength  per¬ 
mitted.  participated  in  a  treasure  hunt, 
canoeing,  bridge  and  other  games. 

A.  H.  Lewi*  Account  Change* 

Ruthrauff  &  Ryan.  Inc.,  Chicago 
office,  is  now  directing  tbe  advertising 
of  .A.  H.  Lewis  Medicine  Company, 
.St.  Louis,  manufacturers  of  Nature’s 
Remedy.  The  agency  has  been  handling 
the  Tunis’  account  of  the  Lewis  Com¬ 
pany  in  the  past.  Newspapers  and 
magazines  will  be  used. 

Cincinnati  Jeweler*  Appoint 

The  Oskamp-Nolting  Company,  Cin¬ 
cinnati  jewelers,  announce  the  appoint¬ 
ment  of  the  Keelor  &  Stites  Company, 
member  of  the  First  Inter-.Agency 
Group  of  advertising  agencies,  as  adver¬ 
tising  counsel.  Newspapers  and  radio 
will  be  used. 


General  Food*  Promote*  McGinni* 

.Allen  O.  McGinnis,  associated  with 
the  sales  and  advertising  of  General 
Foods  and  Ingleheart  Brothers,  Inc., 
since  1924.  has  been  appointed  assistant 
to  James  F.  Brownlee,  vice-president  of 
General  Foods  Corporation  and  president 
of  General  Foods  Sales  Company,  Inc. 

Seattle  Agency  Add*  Account 

The  Western  Agency,  Seattle,  B.  M. 
Hutchinson,  president,  is  now  handling 
the  .Asthma  Kapsul  account. 


Standard  Oil  Comjiany  of  Indiana  is 
conducting  a  test  campaign  in  St.  Louis 
stressing  the  complete  service  facilifie 
of  its  filling  stations.  Full-page  adver. 
tisenients  in  the  St.  Louis  Globe-Demo¬ 
crat,  Fost-Dispatch  and  Star  and  Timts 
were  used  last  week.  Regular  weekly 
insertions  will  continue  during  the  thr«- 
month  period  of  the  test. 

Supplementing  the  newspaper  advet- 
tising,  are  billboard  and  radio  announa. 
ments.  However,  80  per  cent  of  the 
appropriation  is  being  spent  in  news- 
papers,  a  representative  of  Editoi  4 
Publisher  was  told. 

Additional  cities  may  be  added  to 
the  list  this  fall,  McCann-Erickson,  Inc. 
Chicago,  said  this  week. 

OUon  Head*  Sheaffer  Advertiiia| 

Grant  Olson  has  been  appointed  ad¬ 
vertising  manager  by  the  W.  A.  Shealftr 
Pen  Company,  Fort  Madison,  la.  Mr. 
Olson  has  been  export  manager  of  tht 
comjiany  for  several  years,  and  for. 
merly  was  head  of  the  Sales  Com- 
spondence  Department.  He  will  con¬ 
tinue  to  supervise  the  work  of  tht 
Export  Department  and  domestic  and 
export  sales  correspondence. 

a  - ; - 

Manage*  Chicago  B.B.B. 

.A.  B.  Johnston,  manager  of  the  mer¬ 
chandise  department  of  the  Chicago 
Better  Business  Bureau,  has  succeeded 
Flint  Grinnell  as  manager  of  that  or¬ 
ganization.  Mr.  Grinnell  resigned  Aug. 

1  to  become  general  manager  of  the 
new  Chicago  Shopping  Neivs. 

Kimball  Form*  Company 

Frank  Kimball,  formerly  with  the  J. 
Walter  Thompson  Company,  has  formed 
a  company  under  his  own  name  at  New 
York  with  offices  at  50  East  41st  Street. 
The  new  business  will  work  with  ad¬ 
vertising  agencies  and  manufacturers 
especially  in  connection  with  research 
work.  J 

Combination  Rate  Offered 

Augusta  (Ga.)  Herald  and  the  Athens 
(Ga.)  Banner-Herald,  which  are  under 
common  ownership,  have  announced  an 
optional  combination  rate,  on  copy  used 
in  both  papers  within  one  week. 

Head*  Sale*  Promotion 

Richard  J.  Thain,  advertising  man¬ 
ager  of  Carson,  Pirie.  Scott  &  Co., 
wholesale,  Chicago,  has  taken  over  the 
additional  duties  of  director  of  the 
firm’s  sales  promotion. 

Get*  Pari*  Medicine  Account 

Stack-Goble  .Advertising  Agency, 
Chicago,  has  been  appointed  to  handle 
the  account  of  Paris  Aledicine  Company, 
makers  of  Bromo-Quinine.  Newspapers 
will  be  used  extensively. 

Stanley  Day  Agency  Move* 

The  Stanley  Day  advertising  agency. 
Plainfield.  N.  J.,  has  moved  its  head¬ 
quarters  from  322  East  Front  Street  to 
805  W’ebster  Place. 


CERTIFIEDS  MAKE  GOOD 

For  years  Certified  Dry  Mats  have  been  making  good  on  every  claim 
made  for  them. 

Still,  we  prefer  to  let  the  mats  speak  for  themselves,  and  so  we  respectfully 
invite  you  to  try  some  in  your  own  plant  under  your  own  working  condi¬ 
tions  free  of  charge  and  without  obligating  yourself  in  any  way. 

Why  not  get  acquainted  now?  Remember,  there's  a  Certified  mat  to  meet 
your  purse  and  purpose. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  —  New  York,  N.^ 
For  dependable  stereotyping  use  Certified  Dry!^ 


AtAOE  IN  THE  USA 
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AD-VENTURES 

By  ROBERT  S.  MANN 


Probably  few  large  advertisers 
tiKlay  are  alli)\ving  their  agencies  the 
full  15  per  cent  commission,  says  Ernest 
Elmo  Calkins,  veteran  advertising  agent 
of  New  York,  writing  in  September 
Salion’s  Business.  He  pictures  an  ad¬ 
vertising  world  in  turmoil,  where  those 
advertisers  with  the  courage  to  spend 
monev  hold  the  balance  of  power  at 
present  and  are  able  to  enforce  their 
own  terms,  as  shown  by  the  group 
onslaught  on  magazine  rates  already 
descried  in  Editor  &  Publisher. 
Agencies,  lacking  business  volume  to 
maintain  their  expensive  staffs  and  facil¬ 
ities  have  engaged  in  a  strenuous  pursuit 
of  new  business  in  which  “the  code  of 
ethics  established  so  painfully  and  pre¬ 
cariously  has  begun  to  crack,”  he 
charges.  “The  advertiser  is  taking  full¬ 
est  advantage  of  a  buyer’s  market  and 
hammering  down  costs.” 

The  difficulties  of  the  commission  sys¬ 
tem  do  not  dismay  Mr.  Calkins,  although 
various  other  agency  men  have  ex¬ 
pressed  alarm  at  its  possible  disruption 
and  have  set  their  faces  against  rebating 
in  any  guise,  even  at  considerable  loss 
to  themselves.  For  one  thing,  Mr. 
Calkins  foresees  expansion  of  agency 
merchandising  service  until  advertising 
is  only  one  department,  and  not  neces¬ 
sarily  the  principal  one.  “In  spite  of 
faults  and  certain  inconsistencies,”  he 
writes,  “it  (the  commission  system)  is 
still  the  best  method  as  long  as  the 
agent’s  product  consists  wholly  of  adver¬ 
tising.  But  when  advertising  is  only 
one  department  of  a  much  broader  serv¬ 
ice,  some  new  basis  seems  inevitable.” 

"Three  methods  of  payment  are  sug¬ 
gested  as  possibilities,  with  the  first  a 
sliding  scale  ranging  from,  say,  25  per 
cent  for  accounts  up  to  $50,000,  down 
to  5  per  cent  on  a  million-dollar  account 
or  larger.  The  second  is  a  fee  sys¬ 
tem,  and  the  third  some  plan  by  which 
the  agency  would  receive  a  percentage 
of  the  client’s  profits.  A  fee  system, 
he  admits,  would  never  bring  as  large 
returns  as  the  commission  system,  but 
if  a  profit-sharing  plan  had  been  in 
force  during  the  decade  following  the 
war,  most  agents  would  have  done 
better,  he  feels,  than  they  did  on  com¬ 
missions. 

*  *  * 

TNCIDENTALLY,  Mr.  Calkins  com- 
1  ments :  “There  is  enough  experience 
among  advertising  men  today  to  have 
saved  the  government  the  embarrass¬ 
ment  and  financial  loss  of  attempting 
to  peg  the  price  of  wheat.  A  fraction 
of  the  money  given  to  the  Farm  Board, 
if  spent  for  merchandising  brains,  might 
well  have  increased  the  market  for 
wheat.” 

*  * 

INCRE.ASE  in  the  number  of  out-of- 
town  buyers  registered  in  the  New 
York  wholesale  market,  reported  last 
week,  did  not  continue.  For  the  week 
ended  Aug.  30,  the  New  York  Times 
reported  having  listed  881  buyers, 
against  1,001  in  the  corresponding  period 
of  last  year.  The  number  of  buyers 
has  been  watched  as  a  possible  sidelight 
on  the  known  shortage  of  retailers’ 
stocks  all  over  the  country. 

*  *  * 

A  MORE  encouraging  aspect  of  the 
retail  buying  situation  was  shown 
by  the  announcement  of  Elias  Liber¬ 
man,  president  of  Arnold  Constable  & 
Co.,  that  the  store  would  immediately 
purchase  $3,(X)0,000  worth  of  goods  in 
connection  with  its  105th  anniversary, 
the  outlay  representing  a  25  per  cent 
increase  over  the  regular  budget  for 
this  time  of  year. 

“After  a  careful  survey  of  the  entire 
business  situation,  especially  as  it  affects 
retail  buying  in  this  city,”  Mr.  Liber¬ 
man  commented,  “the  directors  reached 
the  decision  that  the  time  is  now  ex- 
cepticmally  favorable,  because  of  price 
levels,  to  make  extensive  purchases  and, 
furthermore,  determined  that  they  have 
every  reason  to  believe  the  public  will  be 
e^er  to  take  advantage  of  the  partic¬ 
ularly  favorable  conditions  at  this  time 


for  purchasing  necessaries  for  them¬ 
selves  and  for  their  homes.” 

«  *  « 

S.ATURD.AY,  Sept.  3,  is  moving  day 
for  the  Rudolph  Guenther-Russell 
Law  agency,  whose  stockholders  voted 
.Aug.  29  to  ratify  the  company’s  merger 
with  .Albert  Frank  &  Co.  The  stock¬ 
holders  of  the  latter  agency  ratified  the 
merger  .Aug.  31.  The  new  organization 
will  open  for  business  Sept.  6  under  the 
name  of  .Albert  Frank-Guenther  Law, 
Inc.,  at  60  Wall  Street. 

The  Guenther-Law  agency  was  one 
of  the  lew  which  occupied  its  own  build¬ 
ing,  and  was  also  the  only  one,  so  far 
as  known,  whose  stock  was  listed  on  a 
stock  exchange,  being  traded  on  the  New 
Y’ork  Curb.  The  building  will  be  closed 
for  the  present.  Stock  of  the  new  cor¬ 
poration  will  replace  the  Guenthcr-Law 
stock  on  the  Curb  Exchange. 

*  *  * 

SEPTEMBER,  as  usual,  brings  a  new 
season  to  the  broadcasting  field,  with 
numerous  new  advertising  programs 
starting  within  a  few  weeks.  One  phase 
given  special  emphasis  by  the  Columbia 
Broadcasting  System  is  a  probable  in¬ 
crease  in  the  amount  of  time  devoted 
to  analysis  of  the  day’s  news  and  per¬ 
sonalities  in  the  public  eye. 

*  *  * 

M.ARRIED  men  read  newspapers 
more  than  bachelors,  reports  the 
Bureau  of  Advertising,  A.N.P.A.,  quot¬ 
ing  a  study  by  W.  S.  Gray  and  R. 
Munroe  to  the  effect  that  in  a  group  of 
100  husbands,  57  read  newspapers  for 
an  hour  or  more  daily,  30  read  news¬ 
papers  from  30  to  60  minutes,  and  13 
from  5  to  30  minutes.  Any  wife  could 
have  told  the  Bureau  the  same  thing, 
only  she  would  have  put  the  figures 
higher. 

Mahan  with  S.O.S.  Company 

Dwight  H.  Mahan,  formerly  sales 
manager  of  Kellogg  Company,  Battle 
Creek,  Mich.,  has  been  appointed  sales 
director  of  the  S.O.S.  Company. 
Chicago. 

Gat  Machine  to  Ayer 

-American  Gas  Machine  Company. 
Inc.,  of  Albert  Lea.  Minn.,  has  appointed 
N.  W.  Ayer  &  Co.,  Philadelphia,  to 
direct  its  advertising. 


Iluttrn  Burton,  Burutine  &  Othorn, 
Inr.,  383  Madison  avenue.  New  York. 
Will  make  up  lists  during  the  month 
of  September  for  the  l’an-.\merican  Air¬ 
ways  System,  New  Y'ork  City. 

Brooke.  Smith.  &  French  Inc.,  82 
Kast  Hancock  avenue,  Detroit.  Will 
make  up  lists  during  the  month  of  Sep¬ 
tember  for  the  Leonard  Refrigerator 
Comimny,  Detroit. 

Nelson  Chesman  &  Co.,  Ine.,  1127  Pine 
street,  St.  Louis.  Handling  account  for 
Dr.  J.  K.  Cannaday  Company,  Sedalia, 
Missouri. 

Wendell  P.  Colton  Compitny,  122  East 
42nd  street.  New  York.  Handling  ac¬ 
count  for  the  New  York  and  Porto  Rico 
Steamship  Company,  New  York. 

Gnenther-Bradford  &  Co.,  15  East 
Hurson  street,  Chicago.  Placing  ac¬ 
count  for  Dr.  A.  A.  Rock,  Milwaukee, 
Wis. 

.Alfred  S.  Hearn  Company,  Ine.,  122 
East  42nd  street  New  York.  Will  make 
up  lists  during  the  month  of  September 
for  the  Metal  Textile  Corporation, 
Orange  N.  J. 

Ross  Llewellyn  Agency,  360  North 
Michigan  avenue,  Chicago.  Will  make 
up  lists  during  September  for  the  Ru.s- 
sell  Electric  Company,  Chicago. 

Matteson-Fogarty  -  Jordan  Company, 
Inc.,  307  North  Michigan  avenue,  Chi¬ 
cago.  Handling  account  for  the  Brooks 
Rupture  Appliance  Company,  Marshall, 
Michigan. 

Rnthrauir  &  Ryan,  Inc.,  360  North 
Michigan  avenue,  Chicago.  Will  make 
up  lists  during  September  for  the  A.  H. 
Lewis  Medicine  Company,  St.  Louis. 

Stack-Ooble  Adyertising  Agency,  400 
Madison  avenue.  New  York.  Now  han¬ 
dling  account  for  Tastyeast,  Inc.  Cam¬ 
den,  N.  J. 

Stevens,  Palmer  &  Stevens  Inc.,  803 

Association  of  Commerce  Building, 
Grand  Rapids,  Mich.  Will  make  up 
lists  during  September  for  the  Vento 
Steel  Sash  Company,  Muskegon  Heights, 
Michigan. 
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Trade,  Industrial 
and  Crop  News 
Reveal  Steady 
and  Substantial 
Uptrends  , 


A  summary  of  Indiana  trade,  industrial  and 
crop  news  reports,  as  continued  to  first  week  in 
March — shows  substantial  increases  along  a 
number  of  varied  employment  lines. 

This  is  indicated  by  such  items  as: — One  of  the 
largest  steel  tonnage  orders  received  in  Gary 
for  some  time,  was  booked  to  supply  11  rolling 
gates  for  the  Rock  Island  Dam  on  the  Missis¬ 
sippi.  This  requires  1,850  tons  of  fabricated 
steel  costing  $800,000. 


A  A  large  asbestos  company  in  another  part  of  the 
state  recalled  130  workers  on  new  orders.  The 
limestone  industry  continues  to  “look  up.” 
Besides  the  recently  received  enormous  con¬ 
tract  for  Radio  City  in  New  York,  the  industry 
'  will  be  called  to  supply  material  for  a  $1,000,000  church 
in  Pennsylvania  and  300  carloads  for  the  new  Detroit  Post 
Office.  A  big  glass  factory  will  reopen  with  100  men  in 
j  March  with  orders  taking  several  months  to  fill. 

Besides  the  great  impetus  in  farmers’  potential  purchasing 
'  power  spurred  by  the  strong  advance  in  wheat  up  into  the 
j  “sixties” — the  important  Indiana  hurley  tobacco  crop 

shows  record  production.  The  market  (just  ended)  re¬ 
ports  total  sales  of  6,124,862  lbs.  valued  at  $468,866.  This 
!  is  1,000,000  lbs.  larger  crop  than  in  many  years. 

Indiana  has  its  “ups  and  downs”  like  other  sections — 
I  but  the  general  trend  of  the  Hoosier  State  for  ’32  is 
I  strongly  emphasized  on  the  “ups.”  And  that  means  in 

I  advertising,  too!  There  will  be  no  better  mass  sales  mar- 

I  ket  during  the  year,  in  comparative  results — than  that 
!  represented  by  the  newspapers  named  here.  Write  NOW 
for  the  real  facts  and  figures  relative  to  this  fertile  and 
profit  producing  field.  Address  their  respective  offices. 
Get  that  Indiana  Spring  Campaign  under  way! 


■ 

Rates 

for 

Circu- 

5,000 

lation 

lines 

'Columbus  Republican 

(E) 

4,743 

.03 

'Fort  Wayne  News-Sentinel  .  . 

.(E) 

48,201 

.12 

'Lafayette  Journal  &  Courier  (E&M) 

24,329 

.07 

tShelbvville  Democrat . 

(E) 

4,287 

.025 

'South  Bend  Tribune  (S)  31,016(E) 

32,487 

.08 

'A.B.C.  Publishers’  Statement, 

April 

1,  1932. 

tGovernment  Statement,  April 

1,  1932. 

30 


Editor  &  Publisher  The  Fourth  Estate  for  September  3,  1932 


A.  G.  ROBINSON  DIES; 
WAR  CORRESPONDENT 

Known  for  Hit  Dittinguithed  Service 

in  Spanith-American  and  Boer 
Conflicts — Started  News¬ 
paper  Work  at  43 

Albert  Gardner  Robinson,  77,  for¬ 
merly  a  well-known  newspaper  corre¬ 
spondent  of  the  Spanish-American  war 
in  Cuba,  the  Hoer  war  in  South  Africa, 
and  in  the  Philippines,  died  at  his 
home  in  the  Chemists  Club,  New  York. 
Aug.  30. 

He  was  engaged  in  commercial  pur¬ 
suits  until  he  was  43  years  old  when 
he  became  campaign  correspondent  in 
Cuba  and  Puerto  Rico  for  the  .Vra’ 
Vork  Hrciiiiifi  Post.  Observations  he 
made  in  this  ])eriod  furnished  material 
for  several  b<Hiks  on  Cuba  and  Latin 
America  which  he  wrote  later. 

Later  he  went  to  the  Philippines  and 
to  South  .Africa  for  other  newspapers. 
During  the  Hoer  war  he  was  one  of  the 
few  correspondents  who  managed  to  get 
behind  the  Boer  lines  and  cover  the 
story  from  that  vantage  point.  He  re¬ 
treated  with  the  Boers  and  was  with 
them  during  their  siege  of  Johannes¬ 
burg. 

He  returned  to  the  United  States  in 
l‘f()3  and  became  an  editorial  writer  for 
the  .Wti’  York  Sun.  and  remained  in 
this  position  until  1912  when  he  returned 
to  commercial  life,  becoming  treasurer 
of  the  United  States  Industrial  Alco¬ 
hol  Company.  He  retired  in  1927. 

On  his  return  to  this  country  Mr. 
Robinson  wrote  his  books  and  in  his 
later  years  turned  to  writing  books  on 
N’ew  England.  He  was  active  in  chari¬ 
table  work  and  established  many  “A.  G. 
Robinson  Book  Collections”  in  small 
Xew  England  towns.  He  was  born  in 
Winchester.  Mass. 

■Among  his  clubs  was  the  National 
Press  Club  at  Washington. 

D.  H.  LAWSON 


Represented  Japan  Advertiser  in 

New  York — In  Orient  Eight  Years 

D.  H.  (Tedf  Lawson,  former  Hutch¬ 
inson,  Kan.,  newspaperman,  died  -Aug. 
30  at  Los  -Angeles  of  heart  disease. 

Mr.  Lawson  was  on  his  way  to  the 
Philippine  Islands  to  become  business 
manager  of  the  Manila  llaily  Bulletin. 
He  had  been  in  the  Orient  eight  years, 
four  years  as  advertising  manager  of 
the  Manila  Bulletin,  two  years  as  gen¬ 
eral  manager  of  The  China  Press  at 
Shanghai  and  two  years  as  manager  of 
the  Japan  Adz-ertiser  at  Tokio. 

For  the  last  year  he  had  been  in  New 
York  as  American  representative  of  the 
Tokio  publication.  He  formerly  was 
with  the  Curtis  publications  at  Phila¬ 
delphia  and  prior  to  that  was  with  the 
Kansas  City  Star  and  the  Los  Angeles 
Examiner. 

He  began  his  newspajjer  work  in 
Hutchinson  as  publisher  of  the  Daily 
Bee  about  30  years  ago. 

LOUIS  BENJAMIN 

Louis  Benjamin.  50.  former  publisher 
of  the  Erie  (Pa.)  Dispatch-Herald, 
died  .Aug.  29  in  his  home  in  that  city 
following  an  illness  of  eight  months. 
In  company  with  William  .A.  Hendricks 
of  New  Haven,  Conn.,  Mr.  Benjamin 
purchased  the  Erie  newspai)er  in  1925. 
Shortly  thereafter  Mr.  Hendricks  re¬ 
tired  from  the  partnership.  The  illness 
which  caused  Mr.  Benjamin's  death 
forced  him  to  dispose  of  his  holdings 
in  1931,  and  he  had  since  lived  in  semi- 
retirement.  Prior  to  undertaking  his 
duties  as  publisher  Mr.  Benjamin  con¬ 
ducted  a  large  advertising  agency  in 
Syracuse,  N.  Y.  Burial  was  in  Erie. 

JAMES  M.  WAKEMAN 

James  M.  Wakeman,  67,  prominent 
in  technical  journalism  for  many  years, 
died  at  Mount  Pocono,  Pa.,  Aug.  24. 
He  began  his  career  in  1886  with  head¬ 
quarters  in  Cleveland,  and  on  the  estab¬ 
lishment  of  the  McGraw  Publishing 
Company  in  1899  he  became  its  vice- 
president  and  general  manager.  For 
several  years  he  was  a  director  of  the 
American  Trade  Press  Association. 


M.  F.  WAMSLEY 

M.  F.  Wamsley,  reporter  for  the 
Stuart  (Fla.)  Daily  .Yezes  for  the  last 
seven  years  and  an  active  newspaperman 
for  56  years,  died  in  Stuart,  Aug.  29 
after  an  operation.  He  was  previously 
with  the  Clez'cland  Post  and  Clezrland 
Plain  Dealer.  His  wife  and  one  son 
survive. 


GEORGE  s.  McDowell 
DIES  IN  CINCINNATI 

Enquirer  Managing  Editor  Had  Been 
in  Newspaper  Work  52  Years - 

Started  on  Cincinnati  Gazette 
Under  Murat  Halstead 

George  S.  McDowell.  76.  managing 
editor  of  the  Cincinnati  Enquirer  and 
dean  of  Cincinnati  newspapermen,  died 
of  heart  disease  at  his  home  in  the  city 
Sunday,  -Aug.  28.  The  night  before  he 
died  he  had  supervised  the  publishing 
of  the  Sunday  Enquirer. 

He  had  been  on  Cincinnati  news¬ 
papers  52  years.  28  of  which  were  with 
the  Enquirer. 

Before  taking  up  newspaper  work  he 
was  a  lawyer,  practicing  in  Bucks 
county.  Pa.,  and  later  in  the  office  of 
his  brother  in  Cincinnati.  In  1880  he 
joined  the  Cincinnati  Gazette,  edited  by 
Murat  Halstead,  as  a  reporter.  He 
served  this  paper,  which  later  became 
the  Commercial  Tribune,  as  city  editor, 
Sunday  editor  and  managing  editor, 
until  1904  when  he  joined  the  Enquirer 
as  financial  editor.  He  was  made  man¬ 
aging  editor  six  years  ago. 

He  is  survived  by  four  sons:  George 
H..  Jr..  San  Francisco;  Robert.  Cincin¬ 
nati  :  James  D..  Greenwich.  Conn.,  and 
Kenneth,  Syracuse,  N.  A’. 

The  funeral  was  held  in  Cincinnati 
.Aug.  31,  attended  by  many  newspaper¬ 
men.  Interment  was  in  Doyleton.  Pa., 
where  he  was  born. 

®btluary 

Tom  KIDD,  60,  advertising  com¬ 
positor  for  the  Amarillo  (Tex.) 
Globe-Yezvs,  and  connected  with  nearh 
every  newspaper  publi.shed  in  .Amarillo 
since  1896  died  -Aug.  20  after  a  two 
months  illness.  He  was  the  last  surviv¬ 
ing  charter  member  of  the  .Amarillo 
Typographical  Union,  living  there.  Mr. 
Kidd  was  part  owner  of  the  old  Ama¬ 
rillo  Record  and  the  Anuirillo  Advocate 
and  from  1907  to  1912  was  foreman  of 
the  Panhandle  Daily  Herald  before  join¬ 
ing  the  old  Amarillo  Nezes.  He  joined 
the  Globe  when  it  was  first  established. 
His  wife,  his  father,  two  sons  and  two 
daughters  survive. 

WiLi-i.vvr  -A.  Fields,  75,  veteran 
Texas  newspaperman,  formerly  with  the 
Galz'eston  (Tex.)  Xezvs.  and  one  time 
Washington  correspondent  for  Dallas 
and  Galveston  newspapers,  died  Aug. 
25  at  Hillsboro.  Tex.  He  was  elected 
twice  to  the  Texas  Legislature  and  also 
served  as  sergeant-at-arms  in  both 
houses  at  Wa-shington.  During  Wilson 
administration  he  was  postmaster  at 
Hillsboro.  A  son  survives. 

Hen'ry  K.  Silversmith,  62,  a  mem¬ 
ber  of  the  Los  Anaeles  Times,  for  the 
last  15  years,  died  .Aug.  23.  from  a  ling¬ 
ering  illness.  He  was  born  in  Omaha. 
Nebr.,  and  started  his  career  as  a  re¬ 
porter  on  the  Times.  For  the  past  14 
years  he  had  been  writing  for  the  Mid¬ 
winter  number  of  the  Times.  He  served 
as  editor  for  several  mid-West  news¬ 
papers.  He  is  survived  by  his  mother 
Mrs.  Kate  Silversmith. 

J.  Arthur  Joseph,  for  many  years 
financial  editor  of  Tozvn  Topics,  and 
who  later  conducted  a  financial  news 
bureau  of  his  own  in  New  York,  died 
recently  at  the  home  of  his  daughter  in 
Brookline,  Mass.  He  was  born  in  Lxin- 
don. 

Ulysses  Grant  Lippincott,  68.  who 
as  a  newspaper  reporter  gave  the  world 
its  first  news  of  the  Indian  Battle  of 
Wounded  Knee  in  the  bad  lands  of 
South  Dakota,  died  recently  at  his  home 
in  South  Manchester,  Conn. 

Lawrence  H.  Connors,  41,  for  13 


years  with  the  Boston  Post  press  room, 
died  recently.  Connors  who  had  also 
worked  on  the  Boston  Globe  is  survived 
by  his  wife  and  two  children. 

John  Daic.hertv.  56,  for  15  years 
checker  editor  of  the  Los  Angeles 
Times,  died  -Aug.  24. 

Herbert  Sydney  "Bill”  Lennox.  27, 
former  reporter  for  the  Toronto  Ez’C- 
ning  Telegram  and  only  son  of  T.  Her¬ 
bert  Lennox,  M.  P.  for  North  York, 
was  instantly  killed  in  a  motor  accident 
on  .Aug.  22  near  Toronto. 

Jay  W.  Ludden,  5(),  feature  editor 
of  the  .9/.  Paul  Dispatch  and  Pioneer 
Press,  died  of  pneumonia  -Aug.  26,  at  St. 
Lukes  hospital.  St.  Paul.  From  point 
of  service,  Mr.  Ludden  was  one  of  the 
oldest  members  of  the  papers’  editorial 
departments,  having  served  continuously 
for  nearly  thirty  years.  His  newspaper 
career  also  included  work  in  Detroit, 
where  he  was  born,  Milwaukee  and 
Butte.  Mont.  .An  outstanding  piece  of 
editorial  work  was  his  writing  of  "The 
Gopher  Trail"  series,  a  group  <if  stories 
that  covered  the  state  historically. 

Charles  R.  Ross,  77.  formerly  super¬ 
intendent  of  the  Boston  Herald-Traveler 
buildings  for  many  years  died  at  his 
home  in  Everett  last  week.  He  is  sur¬ 
vived  by  his  wife  and  a  son.  William 
C.  Ross,  plant  superintendent  and  pur¬ 
chasing  agent  for  the  Herald-Traveler. 

W.  H.  "Bill”  Cook,  compositor  for 
the  Hattiesburg  (Miss.)  American,  died 
in  Laurel.  Miss.,  last  week  after  a  short 
illness. 

George  Davenport  Jones,  (>0,  presi¬ 
dent  of  the  Seaman  Paper  Company, 
Chicago,  died  recently  following  an  ill¬ 
ness  of  three  months.  He  is  survived 
by  his  wife  and  two  children. 

Edward  W.  Owens,  60,  veteran 
Toledo  newspaper  stereotyper,  died  in 
Mercy  hospital,  Toledo,  last  week  after 
a  long  illness.  Mr.  Owens  had  been 
associated  with  Toledo  newspapers  more 
than  40  years  and  was  a  charter  mem¬ 
ber  of  the  .Stereotypers’  union  and  an 
honorary  member  of  the  Typographical 
union.  He  spent  26  years  with  the 
Toledo  Nezes-Bee  and  for  many  years 
was  foreman  of  the  stereotyping  depart¬ 
ment.  His  wife  and  three  sons  survive. 

George  M.  Scripps,  52,  only  son  of 
the  late  George  C.  Scripps.  and  a  grand¬ 
son  of  the  late  George  W.  Scripps,  both 
of  whom  were  associated  for  many 
years  with  the  publication  of  the  De¬ 
troit  (Mich.)  Xezi’s,  died  in  Detroit 
Aug.  22  after  a  long  illness.  For  30 
years  he  had  been  connected  with  De¬ 
troit  banking  interests.  His  wife  and  a 
daughter,  survive. 

Thomas  Henry  Franklin,  78,  gen¬ 
eral  attorney  for  the  San  .Antonio  Ex¬ 
press  and  Ez'ening  Sezos  and  a  member 
of  the  board  of  directors  of  the  Ex¬ 
press  Publishing  Company,  died  in  a 
San  Antonio  hospital  Aug.  23. 

Henry  Crutcher,  24,  street  circula¬ 
tion  manager  for  the  Jacksonznlle  (Fla.) 
Journal,  was  killed  -Aug.  29  in  an  auto¬ 
mobile  accident  at  Pass  Christian,  Miss. 
He  was  en  route  to  Houston,  Tex. 


SUE  McNAMARA 

Washington  Feature  Writer  (g, 
A.P.  Dies  in  Tipton,  la. 

Sue  McNamara,  feature  writer  fot 
the  Washington  bureau  of  the  Asso¬ 
ciated  Press,  died  in  Tipton,  la.,  .Aib 
29.  She  had  recently  undergone  an  ^ 
eration  at  RcKhester,  Minn.,  and  hac 
gone  to  the  home  of  relatives  in  Tiptot 
to  recuperate.  On  Aug.  7  she  became  a 
patient  at  a  Tipton  hospital  where  sir 
died. 

Miss  McNamara  had  been  with  tlr 
-A.P.  in  Washington  four  years.  Sbt 
had  worked  for  the  Des  Moines  Rtg. 
ister,  the  Omaha  Daily  Xezes,  the  Cob- 
solidated  Press  on  the  West  Coast,  anc 
had  done  publicity  work  in  New  Yort 
She  was  the  only  woman  to  cover  th 
Black  Hills  vacation  of  Calvin  Coolidit  > 

She  was  a  member  of  the  Women'i  s 
Press  Club  in  Washington  and  haf;| 
been  working  under  the  handicap  of  j 
health  for  some  time.  She  was  bon 
in  Tipton. 

MRS.  PEARL  DILLON  LONG  I 

Mrs.  Pearl  Dillon  Long,  57,  fomr  * 
wife  of  Ray  Long,  editor  and  publishtr 
and  herself  prominent  in  magazine  and 
newspaper  work,  died  at  the  home  oi  ■ 
her  son,  Sidney  Long,  at  l.os  Gatos.  I 
Cal.,  .Aug.  29.  She  had  been  with  tfe  I 
Scripps-Howard  Newspapers  and  1 1 
newspaper  syndicate  from  1900  to  1905,  ’ 
and  was  a  former  editor  of  The  Rei  > 
Book  and  Photoplay  magazines.  Sht  I 
wrote  under  the  pen  name  of  Dorotln  I 
Dale.  Burial  will  he  in  Cleveland.  f 

HARVEY  M.  SHORT 

Harvey  M.  Short,  66,  a  member  of  the 
staff  of  the  Boise  Idaho  Statestnan  for  i 
nearly  40  years,  died  at  his  home  in  | 
Boise,  -Aug.  17.  He  retired  four  years 
ago.  He  joined  the  staff  of  the  States¬ 
man  as  a  printer.  .After  several  years 
he  took  charge  of  the  proofreading  de- 1 
partment  and  was  later  promotd  to  I 
telegraph  editor,  a  position  he  held  dur-  [ 
ing  the  rest  of  his  career  as  an  activr ' 
member  of  the  staff.  , 


ELLIS  J.  EDMUNDS 

Ellis  J.  Edmunds,  news  photographer 
for  .Acme  News  Photo  Service.  N’ea 
A’ork,  died  -Aug.  26,  at  Nassau  Count; 
Sanitorium,  Farmingdale,  L.  I.,  after  a 
long  illness.  Mr.  Edmunds  was  an  ex- 
liert  in  aerial  photography  and  covered 
most  of  the  important  aviation  stories. 
He  served  a  term  as  president  of  the 
Photographers’  Association  of  Xe» 
York.  He  is  survived  by  his  wife  and 
a  brother. 

MACY  WAS  NEWSPAPERMAN 

John  Macy,  noted  author  and  critic 
who  died  suddenly  of  a  heart  attack  in 
Stroudsburg,  Pa.,  Aug.  26,  was  literary  J 
editor  of  the  Boston  llerald  during  1915  I 
and  1914.  .After  that  he  became  literary 
editor  of  The  Nation. 

OFFICIAL  PRINTING  AWARDED  L 

The  Dallas  (Tex.)  Dispatch  was  the  I 
low  bidder  on  official  printing  for  the  F 
city  of  Dallas  for  1932-33  with  a  bid  of  j 
three  cents  per  agate  line. 
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CHICAGO  PRINT  SHOPS 
POST  WAGE  CUT 

Arbitrary  15  Per  Cent  Reduction 

Announced  By  300  Book  end  Job 
Plants  After  Union  Turns 
Down  Compromise 

(By  telegraph  to  Editor  &  Publishek) 

Chicago.  Sept.  1 — Notices  were 
posted  in  300  book  and  job  shops  here 
teday  by  employers  announcing  an  ar¬ 
bitrary  15  per  cent  reduction  in  the 
basic  wage  scale  for  union  printers  after 
Chicago  Typographical  Union  No.  16 
turned  down  the  compromise  proposi¬ 
tion  of  $1.17  an  hour  days  and  $1.25 
nights  by  a  vote  of  894  to  200  last  night. 
The  new  scale,  in  violation  of  a  contract 
which  has  two  years  to  run.  calls  for 
$1.10  for  day  work  and  $1.20  nights, 
in  most  cases  the  union  printers  were  at 
work  today.  In  a  few'  instances  the  men 
walked  out.  but  in  general  the  union 
members  are  waiting  orders  from  their 
executive  committee.  William  Hedger, 
president  of  C.T.U.  told  Editor  &  Pub¬ 
lisher. 

Following  last  week’s  action  in  post¬ 
ing  notices  that,  effective  Sept.  1.  the 
basic  wage  scale  would  be  reduced  15 
percent  the  employers’  joint  committee 
and  the  union’s  job  scale  committee  ne¬ 
gotiated  for  two  days  in  an  effort  to 
reach  a  compromise  agreement.  The 
proposition  of  $1.17  and  $1.25  was  sub¬ 
mitted  to  the  union  w'ithout  recommen¬ 
dation  by  the  job  scale  committee.  The 
present  contract,  which  does  not  expire 
until  Oct.  19.34.  calls  for  $1,424  days 
and  $1.50  nights  on  a  40-hour  week 
basis. 

The  employers  have  been  hesitant  to 
take  an  arbitrary  stand.  Harry  G. 
Cantrell,  secretary  of  the  Franklin  -As¬ 
sociation  told  Editor  &  Publisher,  but 
have  found  it  is  necessary  after  20 
months  of  negotiations  to  no  avail.  The 
action  taken  in  reducing  the  wage  scale 
in  the  middle  of  an  agreement  has  the 
support  of  the  employers  of  75  per 
cent  of  the  men  affect^.  Mr.  Cantrell 
stated.  Meanwhile  negotiations  between 
the  Chicago  office  of  the  .A.N.P.A.  and 
the  union  concerning  a  wage  scale  agree¬ 
ment  are  at  a  standstill. 


70  YEARS  A  JOURNALIST 

Sole  survivor  of  the  pre-Confedera- 
tion  editors  in  Canada,  Dr.  John  Red- 
path  Dougall,  editor  of  the  Montreal 
irifnw,  celebrated  his  91.st  birthday  at 
his  summer  home,  at  Metis  recently  Dr. 
Dougall,  who  has  seen  70  years  of  jour¬ 
nalism,  has  been  editor  of  the  Witness 
for  the  past  63  years.  From  his  Metis 
cottage,  he  dispatches  contributions  to 
the  paper  daily. 

STARTS  COLUMN  FOR  INDIANS 

"Este  Cvte  Encokv  Tvleme”  is  the 
Creek  phrase  for  “Indian  newspaper” 
and  the  title  of  a  new  department  in  the 
Holdenville  (Okla.)  Daily  Netvs.  It 
is  a  column  of  Indian  news  written  in 
Creek  language  and  edited  by  Rev. 
Richard  Bruner,  pastor  of  four  Indian 
Methodist  churches. 


JOINS  FEDERAL  BOARD 

Pierce  Miller,  formerly  with  the  In- 
tematioiial  News  Service,  Washington 
btaeau,  is  now  jiress  contact  man  for 
the  new  Federal  Home  Loan  Board. 

- - ^ - 

“Tfce  Direct  To  You” 
Service 

SEE  SYD  CLARKE 

(Travel  Expert) 

FIRST 


loternational  Service 
Rue  des  Petit^Cliunpe 
PARIS 
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CHANGES  IN  COLUMBIA,  S.  C. 

Burroughs  Prince  Named  M  E. — 

Irby  Koon  Is  Telegraph  Editor 

(Special  to  Editor  &  Publisher) 

Columbia.  S.  C.,  -Aug.  29 — In  a  re¬ 
cent  reorganization  of  the  editorial  de¬ 
partment  of  the  Columbia  (S.  C.) 
Record,  Burroughs  Prince,  former  tele¬ 
graph  editor,  has  been  promoted  to  man¬ 
aging  editor  and  will  handle  the  city 
desk  for  the  present  in  the  place  of 
W.  L.  Hicklin,  resigned. 

Irby  Koon,  formerly  with  the  Colum¬ 
bia  State  and  Charlotte  (N.  C.)  Ob¬ 
server  succeeds  Mr.  Prince  as  telegraph 
editor  and  William  Brunson,  courthouse 
and  city  hall  reporter,  has  succeeded 
-Ashley  Halsey,  resigned,  as  star  re¬ 
porter  and  assistant  city  editor. 

Other  additions  to  the  reportorial  staff 
are  Cantey  Haile,  formerly  with  the 
Jaeksouville  (Fla.)  Journal,  and  Wil¬ 
liam  C.  Herbert,  a  graduate  of  the  Uni¬ 
versity  of  South  Carolina  school  of 
journalism  last  June. 

Mr.  Hicklin  resigned  from  the  Record 
staff  to  take  a  position  with  the  Sbartan- 
bura  (S.  C.)  Herald,  and  Mr.  Halsev 
is  doing  free-lance  writing  along  with 
a  news  bureau  that  he  has  established 
in  Columbia  for  several  morning  papers. 

GEN.  BRYANT  IS  HOST 

Entertain*  N  Y.  Advertisers  at  Long 
Island  Cavalry  Farm 

General  Mortimer  D.  Bryant,  who 
commands  the  1st  Cavalry  Reserve  Divi¬ 
sion  when  he  is  not  on  the  advertising 
front  for  newspapers  represented  hy 
Bryant  Griffiths  &  Brunson,  Inc.,  was 
host  last  week  to  a  group  of  about  75 
New  Y’ork  advertising  executives. 

The  outing  was  held  at  the  cavalrv 
remount  farm  near  Huntington.  L.  I. 
Guests  who  wished  to  ride  had  a  wide 
choice  of  steeds  and  golf  was  available 
nearby  for  the  others. 


GAVE  ADVICE  TO  23,928 

The  Investors’  Guide  of  Cbieago 
Tribune  observed  its  18th  birthday  re¬ 
cently.  The  numher  of  iiuiuiries  re¬ 
ceived  from  investors  and  answered  hv 
this  department  has  exceeded  ,300.0(10. 
During  1931  the  department  received 
23,928  queries.  The  Investors’  Guide 
was  organized  to  provide  readers  with 
accurate  information  and  impartial  ad¬ 
vice  concerning  investments. 


RULES  ON  “LEGAL”  COPY 

-Attorney  General  James  XL  Ogden  of 
Indiana  has  held  that  the  Indiana  law 
requires  puhlication  of  local  budget 
notices  twice  in  each  of  two  newspapers. 
Failure  of  local  officials  to  comply  with 
this  law  makes  the  budget  invalid  and 
the  official  liable  for  punishment,  he 
held. 


NEW  GAUVREAU  BOOK 

Emil  Gauvreau,  editor  of  the  Netc 
York  Daily  Mirror  and  author  of  "Hot 
News,”  is  author  of  a  second  book  on 
tabloid  journalism  to  be  published  Sept. 
10.  It  is  titled  "Scandal  Monger”  and 
will  concern  the  adventures  of  a  Broad¬ 
way  columnist. 


NEW  YORK 
BROOKLYN 
OUT  OF  TOWN 

BACK  NUMBER 

newspaper; 

Hotalinc'5  New/ Agency 

TIMES  BUILDING 

NfW  YORK  CITY 

Tel.  BRyant  9"034A 


KNOX  CONVENTION  SPEAKER 

Chicago  Publisher  Will  Address 
Financial  Advertisers*  Group 

Col.  Frank  Knox.  Clticayo  Daily 
Xcti'S  publisher,  will  be  the  first  speaker 
at  the  opening  session  of  the  17th  annual 
convention  of  the  Financial  .Advertisers 
-Association  to  be  held  at  the  Congress 
Hotel.  Chicago,  Sept.  12  to  15.  He 
will  talk  on  "Financial  .Advertising 
Trends.”  Col.  Knox  will  speak  at  the 
Tuesday  morning  general  session  at 
which  Charles  H.  XIcMahon,  president 
of  the  association,  will  preside. 

Program  plans  for  convention,  which 
will  attract  financial  advertising  experts 
from  all  parts  of  the  country,  were 
outlined  to  Editor  &  Publisher  this 
week  by  Preston  F.  Reed,  executive 
secretary.  On  Monday.  Sept.  12.  the 
annual  golf  tournament  will  be  held  at 
Olympia  Fields,  with  the  Chicago 
Herald  and  Examiner,  Chicago  Ameri¬ 
can  and  Chicago  Daily  A^ezos  as  hosts. 
In  the  evening  all  of  Chicago’s  daily 
newspapers  will  be  hosts  to  the  conven¬ 
tion  delegates  at  a  cabaret  supper  dance. 

Tuesday  will  be  devoted  to  talks  and 
discussions  on  the  future  of  financial 
advertising,  the  advertising  budget  and 
general  economic  problems. 

On  Wednesday,  public  psychology  and 
its  present  day  relationship  to  selling 
the  services  of  a  bank ;  the  new  buying 
power  of  the  advertising  dollar ;  and 
how  big  must  an  advertisement  be  to<lay, 
are  among  the  subjects  to  be  covered. 

Thursday  will  be  devoted  entirely  to 
general  sessions  and  the  annual  business 
meeting.  There  will  be  committee  re- 
jKirts  and  special  talks  on  advertising 
problems. 

PHOTOGRAPHER  BEATEN 

-Albert  Haut.  St.  Louis  phtographer 
for  Wide  World  Photos  was  mistaken 
for  a  deputized  cameraman  while  mak¬ 
ing  pictures  of  striking  miners  at 
Coulterville,  Ill.,  last  week  and  was  at¬ 
tacked  and  beaten.  When  the  miners 
discovered  he  was  not  the  man  they 
.sought,  they  apologized  and  invited  him 
to  take  all  the  pictures  he  wanted. 

DALE  TO  DETROIT 

-Albert  F.  Dale,  news  editor  of  the 
Nezi'  York  Ez'cning  Journal  and  for¬ 
merly  managing  editor  of  the  Milzcaukee 
lYiseonsin  XezfS,  was  transferred  this 
week  to  the  Detroit  Times,  a  Hearst 
newspaper. 


COMPETITION 

ISE  publishers  are 
meetins  it  by  bolster¬ 
ing  their  staffs  with — 

.  .  .  Men  of  educational 
background  and  experi¬ 
ence. 

.  .  ,  Men  who  know  news 
and  features. 

.  .  .  Men  who  by  their 
writing  and  editing  attract 
and  hold  readers. 

.  .  .  Men  who  from  the 
start  are  loyal,  intelligent 
aids  to  their  employers. 
CUCH  men,  their  records 
^  carefully  investigated 
and  readily  available,  can 
be  reached  immediately. 
Write  or  wire — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Ave.,  Chicago 


No  Charge  to  Employers 


DAILIES  BUY  PLANT 


Memphis  Commercial  and  Evening 
Appeal  To  Move  in  October 

(By  telegraph  to  Editor  &  Publisher) 

XIf-mphis.  Texx.,  Sept.  1 — Purchase 
of  the  five-.story  Ford  Motor  Co.  build¬ 
ing  on  Union  avenue,  Memphis,  was 
announced  today  by  Memphis  Commer¬ 
cial  Appeal,  Inc.  It  will  be  occupied 
early  in  October  and  will  house  all  de¬ 
partments  of  Mcmt'his  Commercial  Ap¬ 
peal  and  Evening  Appeal. 

The  -Appeal  papers  have  been  in  the 
building  they  occupy  at  present  since 
1907.  When  the  papers  were  sold  early 
in  1927,  the  building  was  retained  by 
the  Commercial  Publishing  Co.,  the 
former  publishers.  The  Ford  building 
was  built  in  1915  and  used  as  an  as¬ 
sembling  plant  till  a  larger  plant  was 
built. 

The  building  now  used  by  the  papers 
has  14, (KX)  square  feet  of  floor  space. 
The  building  just  inirchased  has  98.(KH) 
square  feet. 
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WHAT  OUR  READERS  SAY 


THE  EYE  VS.  EAR 

To  Editor  &  Publisher:  In  the 
Aug.  27  issue  of  Editor  &  Publisher, 
Walter  B.  Pitkin  mentions  as  one  of  the 
advantages  of  newspapers,  "the  dissemi¬ 
nation  of  news  and  trade  offerings  in  a 
form  that  can  be  preserved  and  referred 
to  for  an  indefinite  period.” 

Xow.  the  value  of  newspapers  for 
most  readers  is  not  their  "preserved- 
ness,”  but  news — instantaneous  com¬ 
munication. 

Newspapers  pride  themselves  on  the 
sjieed  and  accuracy  of  disseminating  in¬ 
formation. 

Modern  newspapers  have  developed 
the  visual  art  of  speedy  dissemination 
of  information  beyond  anvthing  treated 
either  in  Mr.  Pitkin's  article  or  in  his 
recent  book :  “The  Art  of  Rapid 
Reading.” 

Just  as  it  is  more  important  to  build 
good  and  safe  roads,  than  to  teach 
drivers  how  to  drive  quickly  on  unsafe 
roads;  so  the  up  to  date  editors  and 
typographers  know  that  not  the  reader 
has  to  be  taught  how  to  read  rapidly, 
but  that  it  is  the  business  of  the  editor 
and  of  the  printer  to  prepare  printing 
for  rapid  reading. 

Modern  editors,  typographers,  and  ad¬ 
vertising  men  are  about  as  much  ahead 
of  professors  of  language,  when  it 
comes  to  express  ideas  in  type,  as  these 
professors  are  ahead  of  elementary 
school  pupils. 

Competent  editors,  typographers  and 
advertisers  have  carried  to  such  per¬ 
fection  this  accomplishment  of  convey¬ 
ing  ideas  at  a  glance,  that  the  reader 
can  instantaneously  decide  whether  he 


will  lie  interested  in  any  newspaper 
item. 

The  real  advantage  of  the  newspaper 
over  the  radio  is  this :  \  glance  at  any 

part  of  the  newspaper  is  enough  to  pass 
over  an  item,  and  you  are  ready  for 
the  next.  In  the  case  of  the  radio  you 
can,  of  course,  dial  out  when  you  are 
nut  interested  in  a  particular  news 
broadcast,  but  you  cannot  instantane¬ 
ously  turn  on  the  next  news  broadcast 
tliat  is  not  yet  on  the  air,  nor  have  you 
any  idea  what  it  is  about. 

The  eye  is  quicker  than  the  ear,  and 
the  newspaper  is  quicker  than  the  radio. 
N'ision  can  be  simultaneous.  Hearing 
must  always  remain  consecutive.  The 
newspaper  makes  simultaneous  every¬ 
thing  that  is  within  the  field  of  vision. 

David  Reisz, 

.\dvertising  Counselor,  Cleveland. 


GERMAN  CORRESPONDENCE 

To  Editor  &  Publisher:  In  your 
edition  of  Aug.  13,  on  page  28,  you 
publish  a  rather  gloomy  report  by  Dr. 
Walter  Williams  on  the  serious  con¬ 
ditions  of  German  newspapers.  I  quote 
Dr.  Williams  as  follows : 

“The  financial  straits  of  the  German 
newspaper  is  illustrated  by  the  fact  that 
no  newspaper  in  Germany  is  able  to 
maintain  a  special  cable  correspondent 
in  the  United  States.  .  .  .  The  news  of 
other  countries  .  .  .  comes  to  the  Ger¬ 
man  newspapers  by  organized  press 
services  such  as  the  United  Press,  or  by 
the  German  Wolff’s  .\gency.” 

I  do  not  wish  to  enter  into  discussions 
on  the  financial  situation  of  German 
newspapers,  which  undoubtedly  is  very 
.serious  but  I  would  like  to  correct  Dr. 
Williams  in  his  description  of  the  for¬ 
eign  news  service  of  German  papers. 


The  Ullstein  \’erlag,  Germany’s  largest 
imblishing  house  which  publishes  the 
Berlin  dailies:  J’ossisclic  Zcituiu/. 
It.  Z.  mil  Mittufi.  Tempo,  Berliner  Mor- 
i/enpost,  maintains,  since  many  years  a 
regular  cable  service  from  this  olhce 
and  from  many  other  foreign  cities. 
Offhand  I  may  say  that  there  are  in 
Xew  York  three  other  cable  correspon¬ 
dents  representing  German  newspapers 
and  in  Washington  about  the  same 
number.  Quite  naturally  all  German 
papers  have  reduced  exjienses  and  have 
restricted  cable-news  service  to  a  cer¬ 
tain  degree :  that  is  to  say  that  much 
routine  matter  has  been  left  to  the 
organized  press  services.  But  to  say 
that  the  German  jiress  depends  entirely 
on  these  organizations  would  not  give 
a  true  picture. 

The  German  people  as  a  whole  are 
very  much  interested  in  foreign  news, 
political  and  even  local  news  and  many 
publishers  consider  it  imperative  to  keep 
up  their  foreign  service  in  spite  of  the 
heavy  expenses  involved.  (^nly  the 
radical  press  organs  on  either  the  left 
or  the  right  wing  seem  to  relegate  the 
foreign  news  to  a  substantial  degree 
reserving  the  space  of  their  front  pages 
to  the  political  affairs  of  Germany,  a 
situation  which  I  consider  altogether 
not  permanent. 

Rolf  JuN-GEBLUT.  New  York. 


sensible,  and  very  logical,  and  he  is 
entitled  to  very  great  credit  for  the 
able,  intelligent  way  in  which  he  Hm- 
dled  the  subject. 

Advertising  men  have  heretofore  been 
so  emotional  and  temperamental  that  it 
is  a  pleasure  to  read  such  a  sensible 
level-headed  article. 

Frank  M.  Comhie, 

Comrie  &  Cleary  Company,  Cliicago 
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GOLF  WRITERS  AT  ROCKFORD  I 


BENSON  ARTICLE  PRAISED 

To  Editor  &  Publisher:  I  read  the 
article  by  Mr.  John  Benson  in  the  Aug. 
13  issue  of  Editor  &  Publisher  with 
very  great  interest,  and  wish  to  con¬ 
gratulate  both  Editor  &  Publisher  and 
Mr.  Benson,  on  the  very  able  way  in 
which  the  subject  was  handled. 

Mr.  Benson’s  article  is  restrained. 


13  Midwest  Reporters  Covered  i 
^  Western  Amateur  Meet  | 

The  Western  Amateur  Golf  Champ.  1 
ionship  tournament  at  Rockford,  Ill,  ' 
last  week  attracted  a  number  of  middle- 
western  sports  writers.  .•Vmong  those 
covering  the  event  held  at  the  Rockford 
Country  Club  were : 

Paul  Mickelson,  -Associated  Press- 
Ben  Tehelen,  International  News  Serv¬ 
ice;  Joe  Petritz,  United  Press;  William 
Sixty,  Miheaukee  Journal,  who  was 
eliminated  in  the  second  round ;  Arthur 
Sweet,  Chicago  Daily  Nezos,  who  quali¬ 
fied,  but  lost  in  the  play-off ;  Charles 
Bartlett,  Chicago  Tribune:  John  Clap¬ 
per,  Omaha  IVorld-Herald;  Bert  Mc- 
Grane,  Des  Moines  Register-Tribune, 
who  flew  to  the  tournament  in  his 
paper’s  plane,  “Good  News” ;  Jack 
Clarke,  Beloit  (Wis.)  Nett's;  Harrj- 
Milne  and  James  Flagg,  Rockford 
.Morning  Star;  Dick  Ramey  and  Harr)- 
Spurrier,  Rockford  Register-Republic. 
Stewart  Riley  was  in  charge  of  press 
arrangements. 


TEXAS  LEAGUE  APPOINTED 

The  Texas  Daily  Press  League,  Inc., 
effective  Sept.  1,  assumed  the  national 
representation  of  the  Del  Rio  (Tex.) 
Xezes. 


Supplies  and  Equipment 


jr’  The 

EOSS  Giant 


ftlANT 


The  20"  diameter  cylinder  of  the 
Goss  Giant  Dr)’  Matrix  Rolling 
Machine  completely  eliminates  slip¬ 
ping  and  distortion  of  mats.  The 
Goss  "Giant”  offers  all  the  advan¬ 
tages  of  direct  pressure  machines 
at  half  the  investment,  low  operating 
costs,  and  no  damage  to  type.  With 
the  patented  Goss  Stretching  Roller 
it  rolls  single  or  double  page  size 
absolutely  flat.  It  moulds  mats  at 
high  spe^  with  a  power  consump¬ 
tion  of  only  2  h.p.  The  Goss’<jiant 
is  designed  to  meet  the  extreme 
demands  of  almost  continuous  oper¬ 
ation  in  metropolitan  newspaper 
plants.  Write  today  for  full  in¬ 
formation. 


THE  GOSS  PRINTING  PRESS  CO. 
1535  South  Paulina  Straat 
^  CHICAGO  A 

New  York  S«n  FTindMO 


DAY  AND  NIGHT 
EMERGENCY  SERVICE 


The  manner  in  which 
the  Hoe,  24 -hour, 
night  and  day  emer¬ 
gency  and  repair  de¬ 
partment  functions 
in  getting  replace¬ 
ment  parts  out  in  the 
minimum  of  time  is 
not  a  hit  or  miss 
affair.  It  is  a  posi¬ 
tive,  dependable 
service,  efficiently  or¬ 
ganized  in  personnel 
and  facilities  and 
equipped  with  a  large 
stock  of  parts,  for  the 
sole  purpose  of  help¬ 
ing  publishers. 


R.  HOE  &  CO.,  Inc. 


138di  St.  and  East  River 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 


Cable  Address  NENSCO-^Worcester 


Packing  Felt  Drive  and  Control 

for 

Newspaper  Presses 

Rolls 


WEIGHT  50  LBS. 


CtS. 

LB. 


Send  for  particulars 
to  your  nearest 
G«B  sales  office 


IN  ALL  GAUGES 


GENERAL  ELECTRIC 


New  York  Gty 


American  Publishers  Supply  | 

P.  O.  Box  131,  West  Lynn,  Ma!*!^. 
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SHAW  REBUKES  EAGLE 
FOR  QUOTATION 

Writer  Object*  to  Daily’*  Promotion 

Copy  u*ing  Word*  Attributed 
to  Him — Called  It  a 
“Clum*y  Forgery” 

\  promotion  advertisement  of  the 
Brookivt  Daily  Eagle  in  which  a  Ber¬ 
nard  Shaw  quotation  was  used  as  a  text 
recently  brouglit  to  the  newspaper  a 
letter  and  correction  from  the  tamed 

""rhe  quotation,  written  in  longhand 
and  with  no  attempt  to  imitate  Shaw’s 
chirography.  was  :  "My  tastes  are  simple. 

1  only  want  the  best."  Then  followed 
in  regular  type:  "is  the  way  George 
Bernard  Shaw  puts  it.  and  then  there 
is  the  correlative  passage  from  some 
other  great  thinker,  ’The  best  is  none 
too  gcxid,  but  is  economy  and  riches.'  " 

Shaw  cut  out  the  written  quotation, 
pasted  it  on  a  piece  of  paper,  and  added 
in  his  own  hand:  "This  is  a  clumsy 
forgery.  Besides  the  misplaced  ’only' 
there  are  thirteen  letters  not  written  as 
I  wrote  them — and  the  second  phrase  is 
a  misquotation.  I  must  have  written — 
if  I  ever  wrote  the  stuff  at  all — ‘My 
tastes  are  simple;  the  best  is  good 
enough  for  me.'  ’’ 

The  promotion  advertisement  was  one 
of  a  series  encouraging  the  purchase  of 
■quality”  goods.  The  Eagle  reproduced 
the  Shaw  correction  and  said:  "Mr. 
Shaw  is  in  error  in  characterizing  our 
heading  as  a  'clumsy  forgery.’  Eagle 
readers  are  familiar  with  the  script 
which  often  appears  in  Eagle  promotion. 
Our  script  was  a  habit  before  we  had 
ever  seen  a  Shaw  pothook."  The 
script  was  that  of  Garth  Cate.  Eagle 
promotion  manager. 

RUNNING  FOR  CONGRESS 

Col.  Stanley  Washburn,  correspondent 
of  the  Chicago  Daily  Ncies  during  the 

I'  Russo-Japanese  War  and  the  Russian 
Revolution  of  1906  and  of  the  London 
Times  with  the  Russian  army  during 
i  1914-1916,  is  running  for  Congress  on 
'  the  Republican  ticket  in  the  Third  Con¬ 
gressional  District  of  Xew  Jersey. 
Several  of  Col.  Washburn’s  books  fur¬ 
nished  decumentation  for  the  chapters 
of  the  London  Times'  history  on  Rus¬ 
sia's  part  in  the  World  War.  He  started 
his  career  as  a  newspaperman  in  1901 
as  a  police  reporter  on  the  Miniieal'olis 
Journal.  Later  he  was  market  editor 
ot  the  Minneapolis  Times  before  leaving 
for  the  Far  East  in  l‘t()4. 

GOVERNOR’S  ORDER  APPEALED 

The  Pennsylvania  Newspaper  Pub¬ 
lishers'  Association  lias  carried  to  the 
state  supreme  court  its  tight  to  force 
(^vernor  Pinchot  to  order  the  adver¬ 
tising  of  proposed  constitutional  amend¬ 
ments  13  times  in  two  newspapers  in 
each  of  the  counties  of  the  state  before 
election.  Governor  Pinchot,  on  advice 
of  his  Attorney  General,  reduced  the 
customary  printing  to  one  insertion  and 
the  Dauphin  County  court  was  asked  to 
order  the  additional  printing  which 
would  affect  134  newspapers,  members 
of  the  Association.  The  lower  court 
upheld  the  Governor. 

i  PUBLISHED  LEGION  SPECIAL 

The  Raton  (N.  M.)  Range  recently 
[wblished  a  16-page  special  edition  for 
the  state  convention  of  the  American 
^on  in  that  city.  Advertising  in  the 
Mition  was  entirely  based  on  the  sub- 
jert  of  the  legion’s  visit.  Space  was 
wld  from  layouts  made  up  in  the 
Range's  office.  Seventy-three  layouts 
were  submitted  in  two  complete  dum¬ 
mies  and  about  60  were  sold,  according 
to  Karl  E.  Kilbv,  publisher  of  the 
Range. 

newspapers  a  necessity 

I  Newspapers  are  a  necessary  conveni- 

1  public  and  therefore  should 

”  P^empt  from  the  city  ordinance  pro- 
1  hibiting  display  of  merchandise  on  side¬ 
walks.  the  Madison,  Wis.,  common  coun- 
,  ™  ordinance  committee  has  decided. 
Rtcommendation  will  be  made  to  the 
*mmmon  council  to  amend  the  ordinance 
ttgulating  dispLiys. 


RADIO  REQUESTS  GRANTED 

U.  S  Commission  Permits  Daily  to 
Expand  Transmitter — Other  Ruling* 

(.Sitecial  to  Editor  &  I'ublishku) 

W.xsniN'GTOx,  -Aug.  30 — Permission 
to  expand  its  high-frequency  trans¬ 
mitter  was  given  the  .Vcit  york  Times 
today  by  the  Federal  Radio  Commis¬ 
sion,  which  ‘acted  upon  a  number  of 
newspaper-radio  applications  at  its  reg¬ 
ular  weekly  meeting. 

The  Times,  which  operates  station 
WHI),  was  granted  a  construction  per¬ 
mit  to  cover  installation  of  apparatus 
which  will  make  possible  use  of  five 
other  communication  channels  with  500 
watts  power. 

The  San  Francisco  Chronicle  was 
permitted  to  construct  a  low-power 
transmitter  for  use  on  a  yacht  to  effect 
a  temporary  broadcast  pick-up,  pre¬ 
sumably  for  covering  some  sjiot-news 
event,  while  the  Memphis  Commercial 
Appeal,  ojierator  of  WMC,  was  granted 
a  license  to  cover  its  new  auxiliary 
transmitter. 

.Additional  time  to  make  alterations 
in  apparatus  was  granted  the  Lonisi'illc 
Courier-Journal  and  Times,  operators 
of  WH.AS.  The  Tennessee  State  Press 
Company,  of  Knoxville,  Tenn.,  w'as 
denied  a  construction  permit  which 
would  enable  it  to  take  over  facilities 
of  WNOX,  Knoxville,  becau.se  of  fail¬ 
ure  to  enter  an  appearance  within  the 
allotted  time. 


SAYS  AD  AWARD  ILLEGAL 

Contending  that  the  award  of  state 
ta.x  delinquent  advertising  to  newspapers 
owned  by  members  of  the  state  legis¬ 
lature  is  in  violation  of  the  constitution, 
a  complarint  has  been  filed  with  the  attor¬ 
ney  general  and  auditor  general  at 
Lansing.  Mich.  Charles  E.  Cardon, 
publisher  of  the  birch  Run  Xezes 
charges  it  is  unlawful  for  members  of 
the  legislature  to  enter  such  contracts 
with  the  state.  The  complaint  was 
directed  against  Sen.  Chester  M.  Howell 
of  Saginaw,  publisher  of  the  Chensaning 
Argus.  Mr.  Cardon  claims  Mr.  Howell 
has  had  the  publication  of  ta.x  notices 
for  many  years  and  that  other  palters 
in  the  county  have  been  unable  to  ob¬ 
tain  the  business. 

PRESS  DAY  IN  OHIO 

Press  Day  at  the  Ohio  State  Fair 
was  observed  Sept.  2.  .Among  the 
newspapermen  who  spoke  were :  Paul 
Siddall,  general  manager,  .Alliance  Re- 
I’iezo;  Granville  Barrere.  publisher, 
Hillsboro  Xezes-Herald ;  E.  H.  Mack, 
advertising  manager,  Sandusky  Register 
and  Star-Journal;  and  R.  M.  White, 
Millersburg  Farmer-Hub. 

HAS  ADVERTISERS  INDEX 

The  Janesz'ille  (Wis.)  Daily  Gazette 
devotes  space  on  its  front  page  to  an 
"Inde.x  to  Retail  Advertisers,"  in  which 
names  of  the  persons  or  firms  buying 
space  in  that  issue  are  tabulated. 


Situation*  Wanted 

Composing  Room  Executive — Possessing  <|iiali> 
ties  of  leudersbip  and  sense  of  economic  neces> 
A-1  references.  D'545,  Editor  & 
IMiblisher. 

Desk  Man — News  and  make-up  editor  or  re- 
IHjrter.  Young,  energetic,  experienced.  Any 
oiter.  Aufwbere.  D-531,  Editor  &  Publisher. 

BitpUy  Man— Excelleut  record,  publishers* 
references.  Write  copy,  layouts,  sell,  etc. 
Moderate  salary.  Editor  A  Publisher. 

Editorial  —  Metropolitan  trained  newspaper 
luau,  3^,  depression  victim,  rated  good  leg- 
uiaii,  rewrite  uiuu,  desk  man.  wants  position 
iiiiiiiediutely  oil  dully  uuywliere.  U-o3U,  Editor 
Publisher. 

Editorial  Cartoonist  -also  comics  land)  siH>rts. 
Now  employed.  Syndicate  experience.  Avail¬ 
able  short  notice.  D-o54,  Editor  A  Publisher. 


In  any  capacity — Depression  aud  widowhood, 
plus  desire  to  be  useful,  prompts  this  ud.  Is 
there  any  person  connected  with  newspapers 
or  newspaper  agencies  who  remembers  G.  b. 
Conklin,  formerly  with  The  Willis  Sharpe  Kil¬ 
mer  A.A.V  If  so,  please  assist  me  to  obtain 
employment.  1  am  young,  considering  years, 
well,  and  drive  my  own  car.  D-5-lb,  Editor  ^ 
i'ublisher. 

Publisher,  editor,  business  manager — Mr. 
t^wner,  are  you  seeing  red?  I  can  help  you, 
depression  or  no.  My  record  over  many  years 
as  all-around  newspaper  executive  will  con¬ 
vince  you.  Two  dertiiite  successes  my  strongest 
rei’onimeiidatioii.  Will  go  anywhere.  Let’s 
get  acQuaniteil !  I>-r>57,  Editor  A  Publisher. 

Reporter  and  Desk  Man,  experienced,  eight 
years  one  paper  in  city  of  200,000;  past  two 
years  operating  own  advertising  agency;  wish 
to  return  to  publication  field.  Age  32,  mar¬ 
ried,  university  graduate.  D-r»58,  Editor  A 
Publisher. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  ^  .SO  per  iine 

3  Time*  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Time*  ^  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Omar  D.  Gray,  Sturgeon,  Mo.,  writes:  “Can 
sell  one-balf  interest  in  paying  Daily  for 
iHHi  with  building;  owner  really  paid  Fo.lMM),- 
IMNI.  Might  split  this  into  one-fourths.  Don't 
write  me  unless  you  have  a  nice  huiuli  of 
iiioney. 

••Client  of  mine  wants  young  man  with  It’i.iKMI 
or  more  to  join  him  in  buying  a  daily.” 

The  Big  Four — I  don’t  mean  big  newspapers 
Imt  Big  Bargains.  In  New  York,  New  Jersey, 
I’eiinsyirania,  and  South  Carolina.  All  exclu¬ 
sive  fertile  fields,  modern  e<iuipment.  earning 
dividends.  Rock  bottom  price.  J.  B.  Slinle. 
Times  Building,  New  Y’ork. 


Circulation  Promotion 

The  W.  S.  Kendall  Company,  104  N.  Bailey 
Ave.,  Loiiisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Eendall  Plan. 

Mo  "forced  circulation.”  no  premiums,  no  cut 
prices,  no  l>argain  offers,  no  inducements  of 
any  type  to  the  subscriber.  Every  subscription 
secured  in  a  PARTI.O'WB  PLAN  campaign  is 
sold  to  the  subscriber  through  unusual  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
circulation  Is  clean  circulation.  Charles  Part- 
lowe  Company — Circulation  Specialists  for 
over  23  years — Indianapolis,  Indiana. 

Promotion  now,  to  bring  “better  times.”  Hud¬ 
son  De  Priest  &  Associates,  world's  record 
circulation  bnilders,  246  5th  Ave.  N.  Y.  C. 


Advertising'  Opportunity 

Advertising  opportunity  to  become  associated 
with  one  of  the  best  known  direct  mnil  men  in 
the  country,  selling  a  specialised  service. 
Preferably  one  who  has  sold  a  service  or  ad¬ 
vertising.  Write,  D-540,  Editor  &  Publisher. 

Interest  Wanted 

Printer  with  small  capital  for  Inveatment 
wants  conne<'tion  with  weekly.  Can  assist 
e<litoriaII.v.  D-548,  Editor  A  Pntdisher. 


Newspapers  Wanted 

Three  experienced  newspaper  men.  capnhie 
taking  entire  charge  news,  advertising,  busi¬ 
ness  departments  wish  to  take  over  and 
build  up  daily  In  small  or  medium  sized  city. 
Would  work  on  shares  for  owner  until  In¬ 
vestment  paid  or  other  suitable  arrangement. 
D-.'sIS.  Editor  A  Piihltsher. 


^ ^ - — — - —  - - Reporter — With  wide  experience  wants  empioy- 

Due  Bills  Wanted  ment.  Can  <lo  anything  on  daily  paper.  Has 

_ _ covered  New  York  Legislature,  l.’l  years’  ex- 

To  Publishers — Will  pay  .’)0e  on  the  dollar  for  “u.vwhere.  D-.)*!,  Editor  A 

hotel  due  bill  Atlantic  City.  D.  Pick.  P.O.  1  "'disher. 

Box  70.  Station  ”J,”  New  York. - 


2>ituationa  Wanted 

Advertising  Manager — With  uiuuy  years’  ex- 
lierieiice  uii  New  lurk  City  newspapers,  de¬ 
sires  {lositiuii  in  similar  capacity  in  or  outside 
of  New  York  City.  Having  force  and  a  broad 
practical  experience  in  banUiing  men,  can  con¬ 
duct  and  lead  advertising  staff  with  utmost 
ettlcieiicy.  For  references  apply  H.  A.  Ahern, 
80  Cranberry  St.,  Wrooklyn,  N.  Y. 

Advertising — Y'uung  man.  background  of  ten 
years’  thorough  experience.  Now  bundling 
"key  aicoiiiits”  of  promineut  iiietroiKtlitaii 
daily.  Actually  knows  productive  copy  aud 
good  layouts.  Knows  niercliuudisiiig  uiul  gains 
Koo<t-will  of  merchants  liy  close  cooiieratioii 
in  solving  prcseiit-day  problems.  Does  not 
Itelieve  in  dei»ressioii  alibis.  Seeks  return  to 
some  city  up  to  100. (KHI  where  upplication  of 
sound,  constructive,  modern  methods  is  needed. 
Willing  to  accei't  less  tliiiii  |)reseiit  salary 

where  real  o|>|>ortiinit.v  exists  after  ability 
is  deinonstrattKi.  Marrital,  res|ainsilile.  I'er- 
iiianeiit.  Excellent  references.  D-.">47,  Editor 
&  Piil'lislier. 

Advertising  Newspaper  Han,  li)  years'  thorough 
experience  N.  Y.  City  aial  suliurtiaii;  <ieveioi»etl 
upproxiniatel.v  j  million  lines  in  six  inoiiths, 
opening  iili  S.'!  new  accounts,  sworn  laihlishers 
statement :  seeks  opening  wliere  new  business 
or  iiicTeasing  old  ailvertiaers'  linage  will  he 
appreciatetl.  liea  ■iinalile  starting  salary  to 
ileinoiistrate.  Age  :10.  University  graduate. 
D-.''>.''i2.  Editor  I’lildislier. 


Reporter — 4  years’  experience  news  and  sports, 
tio  anywhere.  D-551,  Editor  A  Publisher. 


News  you  want;  when  you  want  it;  and  writ¬ 
ten  in  your  style  is  what  I  report.  No  news¬ 
paper  experience  bnt  have  college  training; 
also  field  observer  and  reporter  for  nationwide 
motion  picture  research.  Am  26,  white,  and 
awake.  Want  living  wage.  Anywhere.  D-550 
Editor  A  Publisher. 

Mechanical  Eqnipmeat  For  Sale 

For  Sale — 48-page  Goss  press,  operated  only 
5}  years  since  new  on  12,000  mn;  complete 
equipment,  original  cost  $08,000.  Today’s 
price’  $W.00O.  Inquire  J.  H.  Helm.  Journal- 
Times,  Racine.  Wis. 

Photoengraving  equipment  for  tale.  Complete 
Plant  iw  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  T. 

_ Equipment  Wanted 

Wanted  te  Buy:  One  dry  mat  roller.  Must 
Puhlisw?  dealer*.  C-9T7.  Editor  A 


Circulation  Specialist  —  Desires  eonneetion. 
Available  short  iiotiee.  Thoro.ijjhly  experi- 
eiueii  oM  aiul  newly  estaiilisheil  papers. 
AildHi  IS.TMNi  in  one  year  last  connection. 
References.  D-r»34.  Editor  A  Publisher. 

Circulation  and  promotion  inanuKer  lii  years’ 
experience  larue.  smaller  dailies.  Understand 
all  phases  pronuitiou  and  service.  Carrier  to 
circulation  tnanak'er.  Increase  your  Huures, 
cut  your  costs  one  half.  Great  believer  l>oy 
promotion.  Build  your  home  delivered  and 
mail  circulation.  Go  anywhere.  References. 
I)-r>4d.  Editor  A  Publisher. 

Circulation  Boy  Promotion  Specialist — Builder 
of  home  delivery  circulation  seeks  connection 
as  circulation  manaj^er,  assistant,  city  man- 
aucr.  Now  employ^  with  one  of  Chicago’s 
larKost  newspapers.  Available  due  to  consoli¬ 
dation.  Nine  years  experience  large  and  small 
dailies.  Each  change  due  to  promotion.  Spe¬ 
cialist  also  in  installation  of  a  proven  inde¬ 
pendent  carrier  collection  system.  Experienceil 
all  other  phases  of  circulation.  Pro<luctlon 
ns  low  ns  2.“%  on  dollar  through  boy  promo¬ 
tion.  Won  for  employer  1030  first  promotion 
award  at  C.S.O.M.A.  Have  letters  and 
records  of  proven  results.  Will  send  on  re¬ 
quest  not  what  I  say  hut  what  others  sav. 
rity  circulation  down— communicate.  30 
years  old.  Go  anywhere.  Interview  possible. 
D-ri.V),  Editor  A  Publisher. 

Classified  Man — 0  years  manager  snburban 
daily.  Anything  In  classified.  Pine  record 
and  references.  D-532.  Editor  A  Publisher. 

Classified  manager  available  with  three  sue- 
cesses  in  past  ten  years.  Placed  two  in  lead, 
other,  a  very  poor  second,  in  excellent 
position.  Thorough  knowledge  of  newspaper 
economics  and  departmental  relatlonshin. 
Train  telephone  and  sales  departments  with 
small  personnel  turnover.  Promote  and  build 
linage  and  revenue  with  minimum  c«st. 
Have  sold  display  and  national,  also 
financial  departments.  Desire  city  100.000  to 
300.000.  References  from  outstanding  pub¬ 
lishers.  D-543,  Editor  A  ^jbllsher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

.All  iiPintlintiims  eonfiden/ial 

P dimer,  Suter  &  Palmer 

Business  EstablisliMl  In  1899 

350  Madison  Ave.  New  York 


Advertise  N  ow 

When  publishers  are  con¬ 
sidering  staff  changes  to 
take  care  of  Fall  business. 
A  Classified  ad  will  survey 
the  newspaper  field  and  is 
the  most  economical 
method  of  contacting  em¬ 
ployers. 
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By  MARLEN  PEW 


A  PARODY  on  "The  Litany  of  the 
Poilu"  (famous  during  the  World 
War)  appearing  in  Bindery  Talk,  helps 
to  take  the  curse  off  of  these  days  of 
l)anic  and  discouragenK'nt : 

WHY  WORRY? 

Either  you  are  successful  or  you’re 
not  successful. 

If  you  are  successful  there  is  nothing 
to  worry  about. 

If  you  are  not  successful  there  arc 
only  two  things  to  worry  alx)ut. 
Your  health  is  either  gtKxl  or  you  are 
sick. 

If  your  health  is  giK)d  there  is  nothing 
to  worry  about. 

If  you  are  sick  there  are  only  two 
things  to  worry  about. 

You  are  either  going  to  get  well  or 
you’re  going  to  die. 

If  you  are  going  to  get  well  there 
is  nothing  to  worry  about. 

If  you  are  going  to  die  there  are  only 
two  things  to  worry  about. 

You’re  either  going  to  heaven — or — 
you’re  not  going  to  heaven. 

If  you  are  going  to  heaven  there  is 
nothing  to  worry  about. 

If  you  are  going  to  the  other  place, 
you’ll  be  so  busy  shaking  hands 
with  old  friends  you  won’t  have 
time  to  worry. 

SO  WHY  WORRY  ?  ?  ? 

*  *  * 

T  IS  only  fair,  considering  our  high 
dudgeon  over  scandalous  portrayal  of 
newspapermen  in  the  films,  to  say  that 
the  movie  folks  themselves  “take  it  on 
the  nose”  in  the  new  picture  “Once  In 
a  Lifetime.”  now  seen  in  preview.  This 
film  is  adapted  from  the  Moss  Hart- 
George  Kaufman  comedy,  merciless 
satire  on  HolK-wood  and  all  it  implies. 
Yes.  the  movie  folks  can  take  it,  as 
the  bovs  say. 

*  *  * 

WHAT  is  news?  Well,  here  in  a 
far  western  newspaper  I  find  a 
two  column  cut  of  a  couple  of  dames, 
one  in  mid-Victorian  costume,  the  other 
in  a  beautiful  1932  creation,  the  latter 
holding  a  cigarette  in  gloved  fingers, 
thus  scandalizing  her  sister  of  yesterday. 
The  “news”  which  runs  under  this  cut 
is  as  follows:  “Of  course,  40  years 
ago,  when  the  leg  o’  mutton  sleeve  was 
all  the  rage,  cigarettes  would  never 
have  been  mentioned  in  connection  with 
styles.  The  belles  of  that  era  did  not 
smoke  since  the  raw  tobaccos  used  in 
making  old  fashioned  cigarettes  did  not 
have  the  mildness  which  the  toasting 
process  gives  to  the  modern  cigarette 
which  Miss  .\merica  of  1932  prefers.” 
The  item  goes  on  to  say,  or  rather  infer, 
that  the  slender  figure  of  the  modern 
girl,  contrasting  with  the  more  robust 
figure  of  the  lady  of  the  90’s,  is  due 
entirely  to  the  smoking  of  toasted  cigar¬ 
ettes. 

Just  what  do  you  think  readers  think 
of  a  newspaper  which  puts  that  sort  of 
stuff  in  news  columns?  I  object  to  it 
on  the  ground  that  it  is  unpaid  adver¬ 
tising,  and  also  on  the  ground  that  it 
is  false.  I  lived  in  the  90’s.  Some 
women  not  only  smoked,  but  sniffed 
snuff.  Some  old  women  smoked  pipes, 
thus  toasting  their  own  tobacco.  Some 
smokers  were  fat  and  some  slim,  as  in 
1932. 

*  *  * 

SOME  New  York  first  editions  of 
morning  newspapers  are  remarkable 
for  their  typographical  monstrosities. 
I  read  one  today  and  on  four  pages 
found  the  following :  Headlines  on  two 
first-page  stories  transposed;  the  slug¬ 
line  “grapevine”  pick^  up  and  pub¬ 
lished  over  a  piece  of  time  copy;  col¬ 
umn  of  figures  that  did  not  add  up  to 
total  printed:  eight  minor  typographi¬ 
cal  errors  in  one  story  6i  inches  long ; 


a  <,)ne-colunin  cut  placed  on  a  page  to 
gain  balance,  but  disassociated  from 
the  story,  so  it  had  no  meaning ;  one 
droiii)ed  line ;  name  of  well-known  staff 
correspondent  misspelled,  and  i)erhaps 
more,  for  I  stopped  reading  at  that 
l)oint.  \Ve  have  full  sympathy  for  edi¬ 
tors  plagued  by  type  errors,  a  hazard 
common  to  all,  but  it  would  seem  to  an 
onlooker  that  such  a  glaring  array  in 
(me  edition,  on  a  routine  day,  ought  to 
put  some  reckless  make-up  on  the 
cariR-t.  The  reader  in  the  street  does 
not  under.stand  that  first  editions  are 

railroaded. 

*  *  * 

The  candor  of  a  Vienna  dispatch 
dated  August  13,  and  carried  under 
.•\.P.  by-line,  was  engaging.  Here  it  is, 
in  brief :  “Considerable  anxiety  was 

felt  today  at  Moedling  villa,  where 

Princess  Ileana  is  awaiting  the  birth  of 
her  first  child  ...  A  correspondent  was 
informed  by  a  member  of  the  house¬ 
hold  that  labor  pains  began  at  midnight 
and  that  the  patient’s  suffering  was  so 
great  that  the  d(x:tors  had  to  cease 
their  operations  and  administer  an  in¬ 
jection  .  .  .  Archduke  Anton,  Ileana’s 
husband,  spent  the  entire  morning  ner¬ 
vously  pacing  up  and  down  the  garden 
...  he  said  he  did  not  know  himself 
when  the  baby  may  be  definitely  ex¬ 
pected  ...  he  disclosed  that  the  pains 
this  morning  were  not  so  severe  .  .  . 
The  case  is  entirely  in  the  hands  of 
Prof.  Halban  of  Vienna,  he  said.” 
m  *  * 

ONLY  a  few  years  ago,  as  time  is 
measured  in  history,  an  eclipse  of 
the  sun  stirred  the  superstitious  fears 
of  practically  all  who  beheld  the  celestial 
phenomenon.  To  them  it  meant  the 
vengeance  of  angry  gods,  threatening  to 
take  away  from  sinful  man  the  source 
of  his  light  and  heat.  This  week  a  con¬ 
siderable  portion  of  our  world  saw  an 
eclipse  of  the  sun,  with  complete  under¬ 
standing  of  its  cause,  even  little  children 
comprehending  that  our  memn  passed 
between  the  world  and  the  sun.  with 
natural  shadow  effect.  The  newspaper 
press  gave  to  the  reading  public  exact 
advance  information  concerning  the 
event,  ba.sed  on  the  authority  of  the 
world’s  foremost  astronomers,  and  the 
eclipse  was  measured  and  timed  to  split 
seconds. 

*  *  * 

The  event  serves  to  call  attention 
to  the  amazing  spread  of  knowl¬ 
edge  concerning  science  through  the  in¬ 
strumentality  of  the  mcxiern  press. 

Readers  of  A’cic  York  Times,  for  in¬ 
stance.  had  available  to  them  on  Thurs¬ 
day  morning  of  this  week  29J  columns 
of  news  and  pictures,  covering,  it  seemed 
to  me.  every  possible  phase  of  the  eclipse 
story.  I  saw  no  other  newspaper  that 
gave  as  much  space,  but  every  Eastern 
newspaper  featured  the  big  show  in  the 
heavens  in  heavy  space  and  vast  sums 
of  money  were  si)ent  by  newspapers  and 
press  associations  to  cover  the  total 
eclipse  in  Xew  England  from  the  valleys 
and  mountains  and  from  airplanes, 
high  in  the  skies. 

News  of  scientific  discovery,  and  the 
application  of  science  to  man’s  affairs, 
has  become  a  fixed  feature  of  the  daily 
press  and  is  generally  reported  by  ex- 
f>erts.  Some  ten  years  ago  only  seven 
men  in  the  United  States  served  under 
the  title  “Science  Editor.”  Today  there 
are  22  established  science  editors  of 
metropolitan  daily  newspapers  and  nress 
associations  and  one  service  exclusively 
deals  in  the  subject,  supplying  hundreds 
of  newspapers  and  other  outlets  with 
authoritative  information  on  every  phase 
of  scientific  development.  Speaking  re¬ 
cently  at  Teachers’  College.  Columbia 
L’niversity,  \Yaldemar  Kaempffert, 


science  editor  of  Xew  York  Times,  pre¬ 
dicted  that  in  20  years  every  newspaper 
that  attempts  adequately  to  cover  the 
news  will  be  forcecl  to  employ  a  science 
expert.  He  paid  tribute  to  the  late 
E.  \V.  Scripps  who  envisioned  high  pub¬ 
lic  service  through  the  dissemination  of 
science  news  to  the  press,  spreading 
public  knowledge  to  overcome  ignorant 
and  harmful  superstition,  and  to  that 
end  founded  and  richly  endowed  Science 
Service  as  a  nonprofit-making  news 
svndicate. 

*  *  ♦ 

AUMITTIXG  that,  as  the  Times  edi- 
.  tor  said,  we  still  are  “living  in  the 
Paleozoic  era  of  journalism,  scientifi¬ 
cally  speaking,”  it  nevertheless  is  a  fact 
that  the  American  people  have  at  their 
disposal  an  immense  volume  of  current 
information  on  subjects  which  our 
fathers  and  mothers  regarded  as  com¬ 
plete  mysteries.  Victorian  newspapers 
ignored  science  as  news,  but  today  ’it  is 
being  realized  that  our  culture  is  essen- 
tiallv  scientific.  Here  are  some  remarks 
by  Mr.  Kaempffert  on  the  subject : 
“The  newspaper  publisher  and  editor  of 
our  time  have  broader  interests  than  had 
their  predecessors.  Rut  their  thinking 
is  still  colored  by  the  Victorian  tradition. 
Often  the  editor  does  not  recognize 
scientific  news  when  he  sees  it,  especi¬ 
ally  when  it  is  concealed  in  a  mathe¬ 
matical  equation.  .\nd  so  you  will  still 
find  strange  things  in  newspapers. 
When  Einstein  was  here  you  read  about 
his  pipe  and  his  fuzzy  hair.  There  was 
far  tex)  much  of  this  so-called  ‘human 
interest’  and  far  too  little  news  about 
his  work,  achievements  and  their  appli¬ 
cations. 

“It  is  sometimes  by  the  sheerest  luck 
that  really  important  scientific  news 
gets  into  the  paper  at  all.  What  is  news 
to  the  newspaperman  may  be  very  old 
to  those  engaged  in  scientific  work. 
The  theory  of  relativity  was  published 
in  1905.  It  was  not  until  1919  that 
newspaper  readers  heard  about  Einstein 
and  what  they  did  hear  about  him  we 
owe  to  Carr  Van  .Anda.  then  managing 
editor  of  Xew  York  Times.  He  saw 
the  importance  of  Einstein’s  theory  at 
once.  It  was  news  and  he  presented 
it  as  such. 

“There  are  no  definite  standards  of 
.scientific  news  reporting  as  yet.  Sub¬ 
jects  seem  to  be  plucked  out  of  the 
blue — out  of  the  air.  When  the  British 
■Association  for  the  Advancement  of 
Science  meets,  or  the  corresponding 
.American  Assr)ciation.  the  proceedings 
are  seldom  adequately  presented.  Rut 
it  is  a.sking  too  much  of  the  average 
.American  reporter  to  take  highly  scien¬ 
tific  facts  and  terms  and  translate  them 
into  ordinary  language.  It  is  tremen¬ 
dously  difficult  to  popularize  by  mere 
words  concepts  that  only  a  scientist  can 
understand.  When  it  comes  to  relativity 
or  wave  mechanics  you  must  under¬ 
stand  the  mathematical  formulas  and 
unless  you  are  a  mathematician  you  are 
hopelessly  lost.  To  explain  the  expand¬ 
ing  univer.se  in  words  is  like  trying 
to  explain  Beethoven’s  Fifth  Symphony 
to  a  Congo  savage.  The  only  way  you 
can  explain  music  is  to  play  it.  .Some¬ 
times,  however,  you  do  see  extraordinary 
successes  in  the  popularization  of  these 
abstruse  theories — the  books  of  Jeans 
and  Eddington,  for  example. 

*  «  * 

7HEX  it  comes  to  the  writing  of 
Vy  scientific  editorials  you  find  a 
peculiarly  difficult  problem.  The  reput¬ 
able  newspapers  of  today,  particularly  in 
the  larger  cities,  have  at  least  one  science 
editorial  a  week.  The  editorial  writer 
must  range  over  the  whole  field  of 
science.  It  stands  to  reason  that  no  one 
man  is  competent  to  express  an  authori¬ 
tative  opinion  on  every  subject  and  yet 
something  like  this  is  expected.  So  a 
system  is  necessary.  Every  newspaper 
has  its  morgue.  Rut  there  you  will  find 
only  personalities  buried.  When  Pic¬ 
card,  for  example,  makes  a  record-break¬ 
ing  ascent  into  the  stratosphere  some¬ 
body  must  write  an  editorial  on  the  ex¬ 
ploit  and  its  scientific  significance. 
Xow,  the  political  writers  have  politics 
at  their  fineer  ends,  and  financial  writ¬ 
ers  know  finance.  To  enable  the  scien¬ 
tific  editorial  writer  to  be  similarly  om¬ 
niscient  we  subscribe  on  the  Times  for 


about  1(X)  leading  engineering  and  sciti 
tific  periodicals.  These  are  torn 
classified  and  all  carefully  filed.  TW 
science  editor  can  put  his  hands  on  ^ 
or  30  articles  in  four  languages  on  tJ 
stratosphere  and  balloon  ascents.  T)J 
in  about  an  hour’s  reading  an  intelligei 
and  scientifically  trained  man  ai.M.rhs 
remarkable  number  of  facts.  W 
that  method  fails  there  is  always  tM 
interview.  It  is  easy  to  get  in  toud 
with  science  departments  in  colleges  an 
universities  by  telephone  for  e.xptr 
opinions.  Scientific  men  are  by  n 
means  in  accord  on  all  scientific  tluoritj 
But  then  it  is  always  possible  to  quod 
an  eminent  scientist  and  thus  give 
editorial  the  ring  of  authority. 

“We  are  in  a  happy  position  when 
have  something  to  deal  with  like  tb 
eclipse  of  the  sun,  for  information  a 
eclips.es  has  been  collected  througl 
thousands  of  years.  Any  (luestio* 
which  may  occur  to  an  intelligent  mj] 
about  the  eclipse  will  be  answered  i 
the  material  sent  out  by  Science  .''ervk 
and  other  agencies  in  advance  of  thJ 
event.  There  is  no  e.xcuse  for  any  newH 
paper  that  bungles  the  eclipse. 

“We  are  still  in  the  dark  age 
science  so  far  as  the  general  public  it 
concerned.  The  approach  is  still  shuk- 
what  infantile.  By  this  I  mean  we  lo(i 
either  for  dollar  values  or  for  the  ex¬ 
citement  of  discovery.  We  shonU] 
dwell  more  on  the  value  of  pure  theoiy. 
There  is  nothing  so  practical  as  a  goo< 
theory.  All  scientific  knowledge  pajn 
for  itself  either  in  changing  the  envirois 
ment  or  in  some  spiritual  way. 
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A  chines  and  inventions  we  owe  a 
better  understanding  of  scientific  princi¬ 
ples.  Radio  has  done  much  to  lead 
IK'ople  something  about  electrons.  The 
automobile  certainly  has  imparted  the 
elements  of  thermo-dynamics.  .All  these 
innovations  have  simplified  the  news¬ 
paper’s  task.  At  present  our  public  is 
not  ad^uately  educated.  ( )ur  systen  of 
education  still  has  an  enormous  literary 
basis.  I  would  like  to  see  science  made 
the  subject  of  more  English  composi¬ 
tions  and  essays.  I  can  see  no  reasoa 
why  scientific  subjects  should  not 
given  to  pupils  to  write  about  in 
ordinary  course  of  English  literatm 
in  a  high  school.  In  that  way  we  wouli 
get  rid  of  some  of  the  strange  notk* 
that  we  have  today.  The  poetry  of  ow 
time,  for  example,  is  a  direct  product  of 
the  old  teaching.  The  poets  still  thiti 
the  universe  is  a  machine  which  wai 
wound  up  ages  ago  and  which  (jod  sd 
going.  Xow  we  have  a  geometric^ 
universe.  I  would  also  like  to  see  sciena 
taught  in  a  way  that  it  has  never  bea 
taught  before.  We  now  have  a  greil 
deal  of  blackboard  work,  a  great  dal 
of  field  work,  but  not  enough  of  the 
social  implications  of  science  in  high 
schools.  There  ought  to  be  more  revo- 
ence  for  science.  In  studying  Newtoajj 
Darwin  and  the  others  we  should  pat 
them  down  as  leaders  of  the  race, 
should  like  to  see  them  held  up  quite  u 
we  hold  up  Shakespeare.  Th'’  newi(| 
I)apers,  of  course,  would  have  to 
their  share.  But  I  suspect  we  must' 
lfH)k  to  the  teachers  of  science 
shoulder  most  of  the  burden.  The  neww® 
paper,  after  all,  is  exactly  what  oui®^ 
times  make  it.  It  is  no  better  and  noW< 
worse  than  the  culture  of  its  i)erio^f' 
The  teachers  of  science  have  to  creattp 
for  us  that  interest  in  science  which  the^ 
newspapers  have  already  exploited  andj 
which  they  will  continue  to  exploit  to 
the  very  full  whenever  they  have  op*_ 
portunity.  That  again  throws  a  re*^ 
sponsibility  back  on  the  educators.  W 
have  in  the  new’spaper  bgt  a  reflectki^ 
of  ourselves.” 
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GAVIN  DECORATED 

Joseph  G.  Gavin,  New  England  man¬ 
ager  of  Small,  Spencer.  Brewer,  Inc-L 
publishers’  representatives,  has  brrqB'J 
awarded  the  Purple  Heart  (kcoratii^ 
by  the  United  States  War  1  >epartme^^ 
by  reason  of  holding  a  citation  from  trt^F 
commanding  general  of  the  A.E.FB’ 
while  serving  as  a  sergeant  in  the  fiel 
artillery.  He  was  one  of  the  first  mi 
recommended  for  a  D.S.C.  At  the 
of  the  war  he  was  second  lieutenant. 


